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The caressing warmth of the early Summer sun will find fashion-wise 
women seeking the cool freedom of the "large cut-out" mode. 
Pattern No. 1135 in White Kid with Crushed Kid saddle is a fine 
example of a street and spectator sport type. It is but one of a 
long line of super-fitting shoes ($5 and $6 retailers) made in a factory 
with a traditional record for consistent quality season after season. 
Tweedie Footwear Corporation, Jefferson City, Mo., Shoemakers 
since 1874. 
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The VOICE of the TRADE 


OMMON sense vs. the retailer! 

In a dramatic skit at the Brown 

Plan Retailers Convention, one 

character was a retailer—the other 

his own common sense. Here’s how 
they talked to one another: : 

RETAILER: “What do you mean 

—my guess? I don’t buy by guess.” 





COMMON SENSE: “Of course 
you do, when you buy without your 
records to guide you. The trouble 
is that you get a bigger kick out of 
guessing right once out of four than 
you would out of being right all 
the time. It’s just like the dub golfer 
who does everything wrong. When 
he does make a good shot he gets a 
real kick out of it—a bigger kick 
than the real golfer ever gets out of 
any shot. But your guesses cost you 
money. Your guesses are respon- 
sible for that load of end sizes you 
are staggering under. Your guesses 
are responsible for most lost sales 
—by your own admission. Now, get 
those records to functioning. If you 
don’t know how to use those simple 
records to control your stock—if 
you don’t know how to use the sys- 
tem so that you know at all times 
what you have and where it is, then 
Common Sense says swallow your 
pride, admit it at headquarters, and 
get somebody to teach you.” 

RETAILER: “You can be pretty 


rough, can’t you, Common Sense?” 


COMMON SENSE: “No, Com- 
mon Sense isn’t rough. It’s honest. 
Makes you look at yourself as you 
really are. Doesn’t spend any time 
telling you about your good points. 
Knows you have them—but leaves 
the back patting to your pride— 
who does a’ good job of it. So let me 
go on. There are other places in 
your business where you ought to 
use me more—and one of them is 
in your selling.” 


* * * 


ENRY GOUSIE, local retailer 
of Central Falls, R. I., recent- 
ly awarded a pair of shoes each to 
three police officers who won dis- 
tinction in shooting. The three of- 
ficers represented the high winners 


THAT'S A PAIRL 
OF SHOES 


Pe 





in each of three pistol-shooting 
teams of the local police depart- 
ment. The award helped consider- 
ably to encourage the officers and 
helped to publicize the fact that the 
police officers are constantly im- 
proving their aim—and protective 


service. 
* * * 


GROUP of dancing girls—little 
and older—going through 

their intricate steps on a raised plat- 
form within the LaTorra Shoe Com- 
pany store at Boulder, Colo., drew 
Fashion Show crowds and held them 


while spring fashions in shoes were 
brought to their attention. 

“All Boulder” was downtown for 
the Fashion Show and Style Revue, 
in which nearly every merchant par- 
ticipated. Living models paraded 


not only within the stores, but also 
in the window where Spring styles, 
from headwear to footwear, could 
be viewed from either sidewalk. 
(The principal blocks were barred 
to automobile traffic during the 


show. ) 
* * * 


IGHTEEN cities report “good” 

collections and 26 note 
“good” sales—to the National As- 
sociation of Credit Men. Cities re- 
porting both “good” sales and 
“good” collections are Birmingham, 
Ala.; Bridgeport, Conn.; Tampa, 
Fla.; Cedar Rapids, Iowa; Duluth. 
Minn.; Helena, Mont.; Albany, 
N. Y.; Charlotte, N. C.; Grand 
Forks, N. D.; Cincinnati, Ohio; 
Columbus, Ohio; Memphis, Tenn.; 
Richmond, Va., and Dallas, Ft. 
Worth and Houston, Tex. 

Of the cities making only one 
“good” report, San Francisco, 
Calif., and Atlanta, Ga., are listed 
in the “good” collections group, 
while Waterloo, Iowa; Jackson, 
Mich.; St. Paul, Minn.; Omaha, 
Neb.; Trenton, N. J.; Oklahoma 





City, Okla.; San Antonio, Tex.; 
Salt Lake City, Utah; Tacoma, 
Wash., and Charleston, W. Va., are 
located in the “good” sales division. 


* * * 


AMES WRIGHT, president of G. 
R. Kinney Co., Inc., in his letter 
to stockholders, said: 

“The morale and team play of 
the organization is at a high point 
with intelligent thought and plenty 
of fight evident, and this is an en- 
couraging sign of the national state 
of mind, as we represent a very defi- 
nite cross section of the United 
States. 

“A loss of $65,609.53 appears at 
the end of the year, after adequate 
provision for depreciation and 
amortization. This compares with a 
loss in 1932 of $590,003.75. The 
Company actually made money for 
the year before depreciation and 
amortization charges. Pairs of shoes 
sold increased 10.2 per cent, al- 
though there was a substantial de- 
crease in operating expenses. 

“Although our house has thus 
been put in order, we still have 
much work to do to prepare our- 
selves for the future. We are living 
in times for which there is no meas- 
uring stick. Rest assured that no 
effort will be overlooked to continue 
your Company in a permanent posi- 
tion of solidarity. 


“The spirit of the times favors 
complete information to stockhold- 
ers. Accordingly, we point out that 
since March, 1930, your Company, 
in spite of an intense national crisis, 
has been able to reduce the highest 
peak bank loans in its history of 
$3,110,000 to nothing; to reduce 
our highest peak inventory by $4,- 
353,000; to pay off on account of 
the principal of our gold notes 
$609,400; to adjust and arrange a 
satisfactory settlement which can be 
properly met covering 13 back 
years of disputed income taxes; to 
eliminate most of our unprofitable 
stores; to reduce our rents over the 
period of the leases some $2,000,- 
000; and to establish a firm foun- 
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'T FOLLOWS, AS 
THE NIGHT— THE DAY 


IT’S UP TO YOU 


—All progress comes from the individual 
himself. 

—When you and | and the other fellow 
endeavor to do our own jobs well and 
thoroughly, the whole community benefits. 

—And, as each community progresses, so 
goes the Nation. 

—Today we, as individuals, are beset with 
multifarious and perplexing problems both 
from within and without. 

—But as we, by industry and good reason- 
ing, solve our own intimate problems, 
just so much sooner do the bigger out- 
side problems take care of themselves. 

—For economic nature has the happy faculty 
of adjusting itself to the general trend of 
individual thought and action. 

—To keep our balance in sensitive times 
such as these is no simple matter. 

—But all history shows that after each great 
social and economic storm a new era of 
progress and prosperity has followed as 
a matter of course. 

—And that New Era is what we are striving 
for right now. 


Zot 6 Tee 


President. 


dation on which to build a future 
for the Company.” 


* * * 


J. SHAUGHNESS, sales pro- 
* motion and publicity man- 
ager for Conrad & Company, Inc., 
of Boston, Mass., has been receiving 
congratulations on a_ particularly 
effective full-page shoe advertise- 
ment appearing in the Boston pa- 
pers. It was a high spot in the 
Spring campaign. Mr. Shaughness 
says: 

“In planning this particular ad 
we had three principal things in 
mind: first, it must breathe Spring; 
sceond, it must drive home the urge 
for possession; and third, present 
the shoes in an unusual perspective 
to more readily attract attention. 

“We attained our first objective 
by the spray of Spring flowers; our 
second by placing one of the shoes 
in the woman’s hand; the third by 
drawing the shoes from a semi-top 
view, large and spaced enough to 
stand out, and this effect was ac- 
centuated by the shadows of the 


shoes.” 
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Boston takes first place in total 
volume of retail shoe advertising in 
proportion to “all other advertis- 
ing.” There were pre-Easter days 
when Boston papers were 50 per 
cent shoe-advertisingly-minded. 


* * * 


RANCES PERKINS, Secretary 
of Labor, says: 

“If employment and _ payrolls 
rise, no power on earth can hold 
back recovery. If they don’t rise, 
no power on earth can restore re- 
covery. 

“In order to keep running smooth- 
ly, the factory making shoes must 
have some guaranty that the local 
dealer will order them, and the lo- 
cal dealer must know that his cus- 
tomers will have money to pay for 
them. Just before Christmas a man 
went into a shoe store in Nyack for 
a pair of high overshoes. He was a 
large man with feet to match. The 
clerk shook his head and called the 
proprietor. 

“*We have them,’ said the pro- 
prietor. ‘We have just one pair. 
Jake Arnold has not come in for his 
yet this year.’ 

“Who is Jake Arnold?’ asked 
the customer. 

“‘Oh, he is one of the Electric 
Company’s men. He’s the only man 
in town your size. He buys a pair 


mp SEMESS sod YESSIR 
EVERY ON€R 2g 
PA YEAR, 


every second year. I can count on 
him, for he’s got a steady job. I get 
in just one pair in that size every 
other year. He’s the only man in 
Nyack, besides you, who wears 
them.’ 

“A stable market—the sale of one 
pair every two years! But multiply 
Mr. Arnold with his steady job by 
a million, or by five million, and 
see what that purchasing power 
would mean to the shoe stores of 
the country, and to the manufactur- 
ers of overshoes and of socks and 
shirts and coats and of all the things 
that all the Jake Arnolds wear and 
eat and use. The pay envelope must 
be kept full year after year if pros- 
perity is to stay with us.” 
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ITTING REMARKS by Ray I. 
Hoppman: 

“It’s up to us salesmen to make 
these United States ‘Shoe-minded 
States.’ 

“What’s more, all ambitious 
salesmen should attend Shoe Col- 
lege. It rates a little higher than 
OXFORD. 

“Times have changed. Even the 
old lady who lived in a shoe now 
lives in a dancing slipper. 

“Wonder if that saying, ‘Fit as a 
fiddle,’ refers to Primo Carnera’s 
shoes? 

“Hear about the Scotchman who 
found a box of corn pads and im- 
mediately bought a pair of tight 
shoes? 

“Latest report from Spain states 
that bull-fighters are using shoes 
made of kangaroo hide—to more 
quickly jump out of the way. 

“And general indications are that 
shoe leather will step on the gas 
and shoot forward. 

“Yes, men still die with their 
boots on but usually one foot is on 
the accelerator. 

“What this country needs is a 
boomerang shoe that will return to 
the thrower after he heaves it after 
the Bridal party. 

“Look out for Swindler Sam! He 
paints spaghetti black, loops it into 
a package and tries to sell it to 
shoe stores for shoe laces. 

“What do you think of a girl so 
jealous that she won’t marry a shoe 
salesman because he’s always at the 
feet of some other woman. 

“A wise shoe salesman never asks 
a woman what size shoe she wears. 
It’s a lot easier to measure their feet 
than to argue with them. 

“I know a shoe salesman so am- 
bitious he tried to sell the foot of 
the Alps a set of snowshoes. 

“They say Athens is like a worn- 
out shoe because it once had a 
Solon. 

“Well, I’ve done an awful lot of 
talking, wouldn’t blame you if you 
said: ‘Lace up your shoe, your 
tongue’s hanging out.’ So, so long!” 


*% * & 


HE President confers an honor 
never accorded even visiting po- 
tentates of foreign nations. He will 
personally greet the Texas Press 


1934 


“Full House” Special when the train 
pulls in at the Washington station 
Wednesday noon, April llth. No 
stiff reception committee will meet 
the Texans and escort them ostenta- 
tiously to the White House. Frank- 
lin D. Roosevelt, New Deal smile 
and all, will be waiting on the sta- 
tion platform, waving a_ hearty 
greeting. 

The “Full House” Special will 
leave Dallas the night of April 5th 
with the first stop at Kansas City. 
Over-night visits will be paid to St. 
Louis and Chicago, with another, 
not previously announced but re- 
cently scheduled, at Pittsburgh. An 
afternoon engagement will be filled 
at Baltimore, after leaving Wash- 
ington at noon on April 12th, with 
final over-night stops at Philadel- 
phia and New York. 


* * * 


MONG the speakers at the first 
annual meeting of the Retail 
Shoe Merchants of New Jersey was 
Louis Edelstein, president of the 
Lion Shoe Company, New York, 
who said: 

“TI have found that Trade Asso- 
ciations are very helpful and are the 
consumer’s most powerful ally. Or- 
dinary activities of trade groups 
have been of great benefit to the 
consumer. Knotty industrial prob- 
lems have been satisfactorily set- 
tled; the community and its pros- 
perity have often been preserved as 
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a whole through the efforts of trade 
associations. Many are the benefits 
to be derived from such groupings. 
It is real American achievement to- 
ward progress.” 


* * * 


ELL the use of shoes. Window 
cards in New York this week 

say: 

“There may be dancing later.” 

“We will drop in later for cock- 
tails.” 

“He is taking me to tea.” 

“Meet you at the Crillon.” 

“We're sailing at noon.” 

“Let’s stroll down Fifth Avenue.” 

“T just live in a suit all Spring.” 

These window cards represented 
sales appeal from the point of use 
in many types of stores from Fifth 
Avenue to the suburbs. 


* * * 


EUGENE UMLAND, advertis- 
* ing and sales promotion man- 
ager of Kennedy’s chain of men’s 
clothing stores in and about greater 
Boston, found in a recent research 
that tan footwear is on the increase. 
In determining the trend for 
Spring and Summer men’s wearing 
apparel, Mr. Umland finds a pref- 
erence for tan footwear and while 
the ratio of black against tan has 
been approximately 80 to 20 in 
favor of blacks, this margin has 
dropped to a 60-40 basis. 
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“Now, let’s see—What was it | mustn’t forget?” 





GUDES NEW 
STORE A 
SHOE SHOP 
DE LUXE 
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Left, “Pillars of Van- 
ity” on main floor, 
with reflecting and 
counter - reflecting 
mirrors; right, 
entrance to men’s 
shop, showing type 
of shadow boxes used 
for display. 


; years ago on a sunshiny morning Al Gude, ambi- 
tious young man from the South, opened a small and unpre- 
tentious shoe store for men on lower Spring Street, Los Angeles. 

On Lincoln’s birthday, this year, Gude’s, Inc., moved into one 
of the largest and finest shoe stores in the world on Seventh 
Street at Olive, the growing city of 1904 having meanwhile de- 
veloped into a metropolis which, with its suburbs, gives residence 
to more than two millions of people. 

It is difficult to describe this new Gude shoe mart adequately 
without drawing on superlatives. The first thing to say, how- 
ever, is the thing that Mr. Gude wishes most to have said. His 
own words are: “This is a store for everybody! We have de- 
partments for the man or woman of moderate means and we 
have departments for the wealthy. No one need stay away. Of 
course we carry only quality merchandise, but our price range 
is adequate for all. possible demands.” 

The new store has a frontage on Seventh Street of 46 feet, a 
depth of 120 feet and occupies six floors. Roominess and restful 
comfort in the midst of restrained simplicity were the funda- 
mentals sought by Mr. Gude and his architects. And these per- 
tain to all departments on all floors. 

The main floor, which houses the woman’s shop featuring the 
higher-grade shoes, is a vast salon with built-in furniture of sub- 
dued modern type. The color notes come from the hangings and 
carpets, turquoise predominating in the former and rust and beige 
predominating in the latter. 
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The high wainscot paneling reaching to the tops of 
the main wall openings is done in an imported Oriental 
wood known as Tamo. This is in its natural color and 
presents a curl grain surpassing curly maple in beauty. 
The floor is of herringbone design, dark quarter sawed 
oak and forms a base for the light-toned walls and 
ceilings. 

Down the center is a row of massive mirror-surfaced 
pillars, spoken of as “Pillars of Vanity,” a striking 
feature being the illuminated opalescent corners which 
extend from the floor to the ceiling. 

Display is worked out almost entirely by the shadow 
box plan. The shadow boxes are barrel-type wall 
niches, indirectly lighted, each giving space for three 
pairs of shoes. These are used not only on the first 
floor but throughout the building. 

The sports department is at the rear of the main floor 
and the hosiery and bag departments to the left of the 
entrance. A feature of the latter is the “daylight illu- 
mination” which shows the merchandise in its real 
tints even though under electric light. The stock occu- 
pies long narrow rooms behind the side walls and is 
reached readily by the salesmen through the con- 
veniently placed draped archways. Surplus stock rooms 
occupy the mezzanine area above. Price range of shoes 
sold on this floor is from $10.50 to $16.50. 


Men’s shoes of all grades are found in the men’s 
department on the lower main floor (there is no base- 
ment, properly speaking, in Gude’s). The entrance 
from the main floor is simple but imposing, and the 
room itself is carpeted and upholstered in cedar tones. 
The shelving is recessed in the wall so that the ends 
of the boxes are flush with the wall. Mr. Gude empha- 
sizes the fact that he aimed to make this shop “plain, 
dignified, and he-mannish.” The mirrored columns 
are likewise a feature of this vast room. 


HE “Rose Shop,” transplanted from the former lo- 

cation at 725 Broadway but greatly improved, occu- 
pies the entire second floor. Rose tints predominate in 
the carpets and hangings. This is the popular-price 
women’s shop of the Gude store, with prices ranging 
from $5 to $6.75. This has always been a volume shop 
and in the new location is making a greater appeal than 
ever. The public rest rooms and the shoe shining de- 
partment are on this floor. 

The third floor gives space for the health shoe de- 
partment, together with the children’s shop. Simplicity 
and dignity are features of the children’s shop as of 
other departments, the usual fairyland and playground 
effect being eliminated. 

The fourth floor is occupied entirely by the offices 
of the company and the fifth floor is used as a great 
stockroom, but either of these can be changed into a 
retail salesroom on short notice, if expanding business 
should make such a change necessary. 

A complete hosiery and bag department can be found 
on every floor in a conspicuous location, the price range 
keeping step with the prices of the shoes. 

The front of the Gude store, as seen from the street, 
is impressive, the spaces between glass being entirely 
lined with marble and the floor of the entrance being 
marble as well. The great display island is used 
only for men’s shoes and all windows are given to the 


While the new Gude 
store is one of extraor- 
dinary architectural 
beauty, Mr. Gude em- 
phasizes the fact that 
it is equipped to satisfy 
every footwear need in 
various price ranges. 
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Iumination that makes it possible to show merchandise in its true colors and at the same time is soft and pleasing, is a characteristic 
of the new Gude store. In every department the store was planned with the aim to facilitate selling. 


women’s departments. This arrangement will be main- 
tained permanently it is stated. 

The growth of the Gude store is a history of con- 
tinuous progress. The first store, as stated at the oi 


set, was started 30 years ago on Spring Street at Fourtn. 


Only men’s shoes were sold at first, women’s being 


added later. The first move was to 537 S. Broadway 
and in the early part of the last decade a second store 
was opened at 625 W. Seventh Street. About 1925 the 
Broadway store was moved to larger quarters at 725 
S. Broadway. When the present new store was opened, 
the store at 625 W. Seventh Street was moved into the 
new location, but the main floor of the Broadway loca- 
tion has been retained as a second store featuring popu- 
lar-price shoes. 

The move to Seventh Street is in keeping with a gen- 
eral trend of high-class shops toward that business 
thoroughfare. 

The name of Gude’s, Inc., not only is a conspicuous 
name in the retail shoe industry in southern California 
but is known throughout America. The big new store 
is Al Gude’s way of saying, “Happy Times are Here 
Again!” 


HE completion of such a retail institution as the 

new Gude store marks a milestone, not only in the 
history of the individual business immediately con- 
cerned,-but also in the development of shoe retailing, 
for it serves as an inspiration to others to improve their 
service to the public. There are indications that the 
next few years will show a definite movement toward 
the improvement of shoe stores from the standpoint of 
general attractiveness, efficiency and modernization. We 
saw such a movement in the making during the years 
prior to 1929. Halted for several years because of 
enforced economy and the need for conservation of 


financial resources, this tendency toward better, more 
attractive and more efficient stores is again in evidence. 
The new Gude store is an example of what we may ex- 
pect to see everywhere in the near future. 

If a merchant is planning to enlarge, improve or 
rebuild his store, there are many reasons that should 
induce him to proceed with his project now. Many a 
business needs the stimulus that can come from a better 
store. Even the normal improvements that most stores 
expect to make from year to year have, in many in- 
stances, been deferred because of the problems and 
necessities of the period through which we have been 
passing. Many stores are sadly in need of redecoration, 
refurnishing and restyling within and without. 

The public judges a store, its merchandise and its 
service, very largely by impressions gained from the 
physical appearance of the store itself. When a store 
is remodeled and refurnished to conform to modern 
requirements, customers gain the impression of a busi- 
ness that is enterprising, alert and on its toes in every 
way. Most people prefer to buy from such a store, and 
for that reason it is a matter of common experience 
that the completion of a plan of store improvement 
usually results in a stimulus to business the effect of 
which is felt for years to come. 

Practical considerations of economy likewise argue 
in favor of making needed store improvements now. 
Costs of construction and materials are rising and will 
doubtless show a considerable further increase over 
the next few years. It is possible at this time to make 
needed improvements at a relatively moderate expen- 
diture, and in many instances, no doubt, it will be found 
that the results in increased business will more than 
justify the outlay. Modernization of stores creates a 
demand for materials and labor and thus adds 
momentum to the tide of returning prosperity. 
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A Cuban Jai-Alai team with ali the implements of the game and one of the new Cuban type sport shoes inspired by it. The crepe rubber 
sole is vulcanized to the upper and in many cases is not so heavy as shown here. 


A New Sport Shoe Sensation 


How It Originated and What 
It Means to the Shoe Business 


HE real sensation in shoe selling right at the 

moment is the new all-around sport shoe of Cuban 

origin. This shoe has a special crepe sole, self- 
vulcanized to the uppers, and has proven to be a wonder- 
ful shoe for tennis, hand ball, squash and badminton 
as well as for general outing wear. 

These shoes were first imported into this country 
from Cuba by C. A. Saab, head of a Cuban importing 
company, in the Spring of last year. During the first 
year a number of stores in the large cities sold shoes of 
this type. This year will see them being readily sold 
all over the country in big towns and small towns, in 
big stores and small stores. Many concerns are making 
shoes of this general description. 


mee he 
ie 4 


In Cuba the greatest sport is Jai-Alai (pronounced 
Hi-Li). It’s a fast, gruelling game played on hard 
courts. While this sport was reputed to be of Cuban 
origin, it is really a Spanish national game. It orig- 
inated in Basque (Viscaya) province of Spain, in the 
Seventeenth century, and was imported to Cuba by 
Spanish settlers. 

The game is really a combination of tennis, hand- 
ball and La Crosse. So terriffic is the speed that it 
calls for great strength, endurance, skill and dexterity 
on the part of the players. The balls used in this game 
are thrown and caught with a “Cesta” (basket) attached 

[TURN TO PAGE 76, PLEASE] 


Jai-Alai players in action. This Cuban-Spanish game is one of the fastest sports played in modern times, and the new sport shoes adapted 
from it for men, women and children promise to be among the fastest sellers of the coming sport shoe season. 
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INCREASING SHOE 


wiTH TWO BIG ADVERTISING 
CAMPAIGNS 


EMEMBER how Goodyear Wingfoot Sole advertising 
has been helping to boost shoe sales for over a 


year, then read this: 


Now, a second nation-wide campaign is doing the same 
kind of job for shoes with Wingfoot Heels! Now, not 
one campaign, but TWO are selling for you. 


This year more than 170,000,000 advertisements in 


The Saturday Evening Post, Collier’s and Liberty will 


drum these facts into America’s millions— 


Goodyear Wing foot Heels keep shoes and feet straight — 
prevent foot ills—because they wear down EVENLY. 


Goodyear Wingfoot Soles make shoes wear longer—save 
shoe bills — because no sole built will out- 

wear them. 

The success of Goodyear’s sole advertising 

tells you what to expect on heels. Be sure 

you display shoes with Wingfoot Heels—as 

well as Wingfoot Soles. 


THE GREATEST NAME 
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GUARD THEIR 
FEET 


FROM = 
FUTURE PAINS 


—watch out for lopsided heels! 


| br ® those shoes which run 
and leap and scramble all 
day long there are 26 delicate 
little bones that may cause un- 
told suffering later on. 


They're the bones of the foot~ 
and the largest and most impor- 
tant is the heel bone. 


Don't let those active feet be 
twisted out of shape — don’t let 
run-over, lopsided heels make 
every step a strain, 
Growing boys and girls need 
the protection which tough, re- 
silient Goody ear Wingfoot Heels 
can give them, 
Because these heels keep their shape 
wear off evenly — they keep the 
shoe and the fuot straight with the 
world. 
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Get the Money in the Year's Best Quarter Ahead 


EE, how the money pours in! Retailing comes 

into its own again and let’s hope that it is more 

than just the heat of a fever-to-buy, after a 
bitter Winter. Merchants have reported to us their 
increases in business for the pre-Easter weeks, for the 
month of March and for the first quarter. In every 
case they are phenomenal records BUT we know the 
answer. The figures are compared with last year’s 
business and though memory is short, no business man 
will ever forget the shock of the bank holidays and 
the cessation of all business in March, 1933. 

Time marches on and we see men in business gloating 
over this year’s records in comparison with the last. 
In the majority of cases the improvement is not because 
of the effort of the individual now doing the crowing. 
Let the credit go where it rightfully belongs. But of 
that we are not at the moment writing. 

The present and the future in pairage per person is 
the only real concern of the trade. More dollars are 
coming into the stores and most of them are artificially 
stimulated dollars. In agricultural regions, the checks 
of a paternal government, distributed through many 
initialed bureaus, trickle into retail cash registers. 
Congress spends a huge slice of money over the Presi- 
dent’s veto and this money, in turn, will come into the 
shoe store cash register. 

Of immediate money in the Springtime of the 
year, there is aplenty. Every store, everywhere, 
should try to get as much of it as possible for in 
the new philosophy of retailing, the time to “get 
hot” in shoes and service is when the public is 
spending. After the feast there will come the 
famine. The store that is able to put itself into a 
good cash position is able to get that nice, juicy 
5% cash discount. Otherwise, it is penalized. 

One merchant, through aggressive selling, has pulled 
himself up to the discount-taking point, over almost 
insurmountable obstacles. His reasoning was that if he 
averaged a purchase ‘of $5,000 worth of goods every 
month and he missed the discount of 5%—that over 
a period of a year he was virtually paying 60% of 
$5,000 for a few days’ or few weeks’ use of ready cash 
monthly. 

- Retailing sweeps along into its best selling months. 
From now to June, retailing not only recovers but 
progresses and the measurement should not be against 


last year’s figures but against public consumption of 
the commodity itself. The immediate outlook may be 
indeed encouraging but the long-range picture needs 
examination. 

A national effort is to be made to reduce the time 
spent by people at work. This releases more time for 
leisure. Americans spend money to occupy their leisure 
hours. They will have less money left for the provi- 
sion of the actual necessities of life. ‘The shoe trade 
and every other apparel industry must fight for that 
part of the public’s unwilling dollar, that is more will- 
ingly spent for the movies, for beverages, for leisure 


‘pleasures. 


HOES will come in for greater competition because 

in so many cases they are obvious necessities. They 

can be worn for days and weeks more if the call of 
the dollar is for something else. 

A real fight for a greater share of the public’s dollar 
has been put up by the retail trade this season. There 
can be no lessening of the light of publicity on the 
product. Some day we will consider per capita con- 
sumption of footwear as a problem of collective pub- 
licity, or at least the direction of publicity into the 
channels of encouraging more sales. 

This issue is particularly well suited to stimulate an 
interest in real Summer footwear and to give you an 
advice picture of the advance publicities of Fall and 
Winter footwear. A merchant in business must not only 
think of his immediate selling but of his early buying 
and his forward planning. All three have a place and 
a purpose. The combination of all three is expressed 
in this issue. It helps the merchant to see his business a 
little more clearly in the light of modern requirements. 

For the moment the alarms of the future are not up 
for consideration. The immediate objective is more,and 
more ‘selling’ at retail and some very encouraging new 
shoes have appeared to give the stimulus of style to 
shoes this summer. Eventually we will have to pay 
in higher taxes for the money that has been distributed 
“to prime the pump” of business but right here and 
now is the time to bring that money into the shoe 
store for it will trickle back into trade in wages and 
materials, to the betterment of all business. 
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Sip the Stems 


ESIRE for the good things of life is the motivating 
|) impulse that drives the wheels of modern business. 
If men and women were content with sheer necessi- 
ties, satisfied with things as they are, then there would 
be no such thing as style, and very little progress. Style 
appeals to the restless longing of the human race for things 
that are new and beautiful. It satisfies the irresistible 
urge for change. Style is beauty, grace and color. It 
affords a glamorous interlude to the dull routine of ex- 
istence and the preoccupations that engross the minds of 
men and women in this workaday world. 

“Style is of the man himself,” a brilliant Frenchman 
wrote. It reflects the lives of people, their interests and 
activities, the thoughts they think and the things they do. 
New interests bring new fashions into being and new 
fashions bring new opportunities to serve and profit. Re- 
gardless of the kind or character of the business, every 

merchant today sells style in some 
degree, and therefore needs to be 
fully informed as to the latest de- 
velopments in the world of fash- 
ion. The key to fashion knowledge 
is to be found in the needs of the 
people who are your customers. 
For fashion reflects the ever 
changing moods and patterns of 
the lives they daily live. 
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THREE WOMEN 
and their SHOES 


UNDREDS of women, every season, pass the threshold of your shoe store. 

But when you come to analyze their buying tastes, doesn’t it all.come down 

to just three types? There’s the high fashion type with young ideas, the 
woman who wants new things fast and first. There’s the betwixt-and-between type. 
She wants smart shoes, but not extreme shoes. Finally, the conservative type, the 
older woman, who cares more for wear and comfort. 

On the following four pages we have charted shoes for these three types. Read 
across the columns, and you have ten occasions for which shoes are required. Read 
down the columns, and you can compare the patterns, note the difference in tastes 
of these three customers. All together, a cross section of Summer Fashions for 1934. 
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1-A. ‘Something to wear with my linen 
suit’ will be a frequent request this 
Summer. And the combination of clay 
calfskin and checked fabric in this welt 
model fills the demand smartly 


A for A smart 

young thing. She 

likes fashions 
extreme 


2-B. Fabric with light leather trimmings 
makes an ideal Summer street shoe, 
for the average customer. Sketched in 
Palm Beach cloth. Banjo cloth and the 
other new meshes are also important 


B for Business 
woman or young 
matron. The 
average cus- 
tomer 


3-C. The open oxford tie in Ribalin 
and patent. The new ribbed fabrics, 
while by no means confined to con- 
servative shoes, give a special attrac- 
tiveness to Summer black costumes 


C for Conserv- 

ative customer 

She wants quiet 
good taste. 


rove 


4-A. This may be a “carry-over”? shoe 
for you but.no Summer wardrobe is 
complete without shoes fcr tweeds 
This ‘‘Tyrclean” flat appeals to young 
things. In service calf or in Morocco 


lighten 
scuffed 


5-B. ‘‘Port-hole Perforations” 
this tailored oxford In a 
calf with this best selling 16/8 
heel, it is a generally wearable model 
all through the warm Summer seascn 


6-C. A buckled pump with conserva- 
tive perforations in kid or calf. All 
this “‘C’” group of models are apprc- 
priate for welt types, orthopedic lasts 
and lower heels than those sketched 
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PLACE AND THE SHOE 


7-A. Here begins the “régime” of 
open types. This sandalized oxford is 
a mere skeleton of a shoe, reflecting 
this year’s trend, to be developed in 
patent, kid, novelty leather or fabric 


8-B. Open, but not too open, this 
trimmed pump has a gencral appeal 
We shew it in linen and patent. It is 
also well adapted to piqué cr kid with 
white or varicus colored trimmings 


9-C. Perforations handled like em- 
broidery make a dignified semi-dress 
shoe. Perfect in white kid for the 
country club porch. Many older women 
will prefe ) mewhat lower heel 
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10-A. The open-toe Theo tie for the 
cocktail hour or daylight dining. We 
show it here in a high shade because 
the younger set manifests a very keen 
enthusiasm for high colors this Summer 


11-B. This shoe could be shown with 
either open or closed toe; the first is 
smarter, the second safer. Suggested 
in amber satin, of in white kid with 
silver piping. Smart, if a bit daring 


SSS558 


12-C. For the dignified dinner dress, 
a black kid or faille crepe step-in, 
with trimming of lustre leather. It is 
also suitable for darker afternoon 
clothes. Adds distinction to costume 
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13-A. A few light strips of braided 
leather still form the young. thing 
favorite fashion in formal evening slip 
pers. In gold or silver or several bright 


shades, it makes a graceful sandal 


14-B. A strip sandal in satin. This shoe 
would also be suitable for promotion 
In piqué or strips of pastel suede. It 
has the airy grace so desirable in 
Summer shoe, yet it n't too extrem 


15-C. The looped T-strap gives a nov 

note to this older womans evening 
shoe. In a plain or jacquard crepe for 
tinting. Older women, too, like even 
ing fcotwear of grace and beauty 








16-C. Knocking about in the country 
with sleeveless dresses or shorts, flat 
heeled, open-toe sandals will have 
their day. We show it here in kid skin 





17-B. Either white fabric or white 
leather might be attractively used for 
this shoe for the young matron to 
wear with her Summer cotton dresses 
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18-C. This shoe cleverly combines in- 
formality and dignity, in novelty piqué 
or linen with embroidered eyelets. It 
IS conservative, yet has distinct style 


19-A. Leisure shoes mean sandals to 
the sophisticated. This amusing pat- 
ented model is made of composition- 
coated cotton cord in pastel colors 


20-B. This two-tone crepe slipper has 
a freshness that fits in well with this 
Summer's negligees and makes it dif- 
ferent from the Christmas-time item 





2!-C. For the older woman D'Orsay 
lines and a new ribbed satin or kid skin 
to give it seasonable interest. The heel 
height will appeal to elderly women 


BOOT AND 


22-A. With the briefest bathing suits, 
the briefest possible shoes. This popu- 
lar model of latex coated fish net 
reveals the color of painted toenails 


23-B. With moderate cut-outs, in a 
multi-color fabric to be worn with 


any color scheme, this is a practica 
model for general beach promotion 


24-C. A white, all-rubber 

steel arch shank, is a smart. cons 
tive type of beach shoe fer all 
Should sell in volume for vacation 
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NEW LEISURE 











25-A. This is the new Cuban type of 
tennis shoe, with the extension rubber 
scle. A good choice for shorts and 
slacks. An important promotional item 


26-B. The kiltie tongue on this model 
is easily removable. In white buck or 
calf, rubber, composition or studded 
scle, it is a good Summer golf shoe 


27-C. This two-strap model in calf 
makes a smart walking shoe. With 
lower heel and the proper sole, it 
would also be suitable for golf 
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A for A smart 

young thing. She 

likes fashions 
extreme. 


28-A. The Espadrille type of open 
shank ghillie is the newest thought in 
spectator shoes, clay and white leather 
the newest color combination 


29-B. A new variation of, the tip and 
foxing model. Saleable in white and 
brown and white calf or kid. Navy and 
white or gray and white also suggested 


B for Business 
woman or young 
matron. The 
average cCus- 
tomer 


30-C. And, finally. for our conserva- 
tive customer, the wearable T-strap 
shoe with graceful perforations in all 
white kid. For many Summer uses 


lke Be $1 
C for Conserv- 
ative customer. 
She wants quiet 
good taste 




















INEN suits this Summer will be almost as 
much of a uniform for women as they are 
for men. Straight skirts, short jackets with 

bright-colored blouses will be worn in the coun- 
try and in town and call for special shoes. 
The appropriate type of footwear is a tailored 
or spectator sports type. Here is where that 
fashion sponsored in the South this Winter, the 
white shoe in kid, buck or novelty grains with 
a contrasting heel, fits nicely into the picture. 
Tip-and-foxing models, too, in clay and white, 
brown and white, navy and white. The eyelet 
tie and oxford in linen weaves, Palm Beach 
cloth and the tailored meshes, are also indicated. 
Shorts will sweep the country when warm 
weather comes. This fashion means informal 
shoes. Low heels. Simple, rustic, gone-native 
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FASHION HEADLINES 


By RUTH HARRINGTON 


shoes. And if shoe stores don’t plan to sell them, other 
stores will! We will see thousands of pairs of the new 
Cuban-type tennis shoe worn with shorts and slacks. 
And sandals with open toes. In white, multi-color fab- 
rics and in the single sun shades like red, green or blue. 

We have talked a lot about windblown fashions this 
season, but it can stand emphasizing. In Summer shoe 
designs it means more motion, more of a streamline 
effect in patterns. It has given ventilated shoes a new 
lease on life by suggesting new ways to handle per- 
forations. It means new ideas in stitching, notably with 
a wave effect, like pennants in a Summer breeze. 

Prints we have with us every season, as peren- 
nial as flower gardens. But there is a new smart- 
ness to prints this year, due chiefly to their more 
daring use of color. Tie silks use gay, unusual 
color schemes, such as navy, rust and green. 
Boldly contrasting navy and white will be worn. 

All of which means an opportunity to promote 
color in shoes to wear with prints, as well as the 
staple shades. “Contrast your accessories” is a 
good slogan this Summer—and should sell sev- 
eral pairs of shoes where only one sold before. 

The evening dress especially styled for Summer 

-light, crisp, sheer, is in the spotlight now. Al- 




















though this is the third season of this typically Summer 
evening dress, shoe stores have not yet fully caught up 
with the trend. Too many evening slippers now in stock 
are simply carry-over Winter slippers. Piques and em- 
broidered fabrics are in the new spirit, especially in 
strip sandals. Pastel and bright kid suedes are suitable. 
So are braided brightly colored leather sandals. The 
promotion of white with gold, silver or pastel trim- 
mings is sound. There should be some real Summer 
evening business for stores that show new and season- 
able shoes and promote them by stressing style appeal. 
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HERE’S a decidedly loose-fitting air about 

men’s clothing for this Summer. Just about 
anything goes in sports suits. There was never 
such a varied array of mixed garments, ranging 
from the bold plaid woolen jacket, for use with 
white or gray flannel trousers, to those faithful 
standbys, the Shetland sweater and Glen slacks. 

The predominating note in men’s sports apparel 
is comfort, and this note is carried through into 
footwear. What could be more comfortable than 
the thick rubber-soled Jai Alai shoe pictured in 
the upper left-hand corner, which will be worn, 
not only for tennis and active sports but for a wide 
variety of vacationing purposes. 

Comfortable golf shoes, either with spikes or 


non-slipping composition soles, will add to the 
zest of the game. Even the linen suits are just a 
little less formal this year. Comfortable, too, are 
those shoes illustrated in the lower left and left 
center, all of which are made over free-fitting lasts. 
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OR real hot weather—beach, lake and _ boat 

wear, it will be hard to duplicate the comfort of 
a half-sleeved jersey, well fitting white slacks and a 
pair of rubber or composition-soled outing shoes. 
Slacks also come in jaunty colored linens. 

The figure in the center typifies the essence of 
the casual—herringbone Norfolk jacket with flan- 
nel or woolen overplaid trousers. Here is a costume 
which offers an almost limitless combination of 
contrasting materials and patterns. Rich brown 
buck oxfords complete the story. 

Mess jackets have won definite acceptance for 
Summer evening wear. This year the white Tuxedo 
coat and the use of white trousers with the dinner 
jacket will create a lot of interest in white buck or 
goat dress oxfords. Plain pumps with grosgrain 
bows are being shown, both in patent and white. 

Ventilated shoes this year, especially those with 
many holes in the vamps, are being detailed with 
full kid linings for extra comfort in hot weather. 
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ERE’S that ever-smart discreetly striped gray 1? 
flannel. This conservative double-breasted ab 
and 
mak 
ment 


model is ideal for a dressy young business man. He 
will want smartly detailed shoes of not too much 
weight. Several illustrated shoe models are venti- 
lated in the fittings. Some have boot heels. 

Then there is the Glen Urquhart—smart_ in 
single-breasted drape. It carries over well from 
its success of last Summer. Brown oxfords, tend- 
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ing to the more conservative types, find favor with 
a great many wearers of such an outfit. Black calf 
or goat oxfords will be preferred by many. 
Almost formal, the double-breasted suit in dark 
woolens and cheviots is a welcome relief in any 
business man’s wardrobe. Plain shoes predominate: 
toes from the medium to medium round custom 


family of lasts are most generally selected by 
the well-dressed business man, illustrated below. 
An occasional smart brown shoe will be worn, but 
the typical black calf custom will predominate. 
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1 Deeusorde nothing that stands up better than the 

rough Harris tweed. This year it is draped, 
and the single-breasted sack suit shown above 
makes an ideal traveling outfit. Shoes to comple- 
ment this type of suit are for the most part designed 
to stand the rough wear given when traveling, and, 
at the same time, always look smart. 

Repeal has brought a return of the gentle art of 
living. A real formal combination which is finding 
increasing favor is illustrated at the right. Light 
weight, dressy shoes are worn with this single- 
breasted oxford coat and striped trousers. 

A real warm weather suit at last—light and cool, 
made of worsted in practically all the cuts. It is 
particularly favored in Palm Beach and other well- 
known weaves. Light-weight and ventilated shoes 
in endless variety for hot weather give wearers 
complete comfort. Shoes to complement this type 
of clothing will show real sales activity all during 
the warm period and have a place in every stock. 
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Shoes They'll Buy 


By HARRY 







































































HOES for little girls, big girls and just girls, 
for the early Summer, are more appealing \ 

than they have been for many a season. 
It is well that they are, for very many children’s old 
wardrobes are sadly depleted. _ 
There is a real Summertime touch to the ~ 
dainty dress models, just as there is to the sturdy : i 
play and school footwear. Shoe manufacturers se 
and rubber houses alike have brought out many Praia 
clever, practical designs, which appeal not only bs 
to the eye, but to the practical parent. a 
It is being recognized more and more that pnd 
children’s shoe selling is a sadly neglected field. utu 
Few are the stores that try to sell a child a "— 
complete shoe wardrobe—ranging from play h 
shoes through to dress shoes and slippers. bm 
O the left, the illustrations show four girls, thes 
ranging in age from three to twelve years old. or t 
A typical shoe, suggested by the costume, is also rub 
shown in each instance. Certain practical shoes of t 
which form the backbone of most children’s bot 
business are not shown—they being taken for § U 
granted. For example, moccasin types are al- an 
ways good in the Spring and Summer. Every of s 
youngster wants a pair with either rubber or hav 
composition soles. While the new open toe wel 

sandals will have a wonderful acceptance, the 
old-fashioned barefoot sandal will continue to 
be very good. The rubber companies have de- 
veloped some typical canvas Summer footwear a p 
for general wear, which will be most important. sho 
Our first little girl is about three years old. mot 
She is wearing a simple little Summer dress. san 
An appropriate shoe with this dress would be E 
a white buck or patent strap, and some mothers and 
might even choose a white buck oxford. In addi- yea 
tion, she will need a couple of high shoes for sho 
bad weather and a pair of play oxfords. 2 
pla 
UMBER 2 suggests play shoes. This giri his 
represents the five-year-old type. An elk- sol 
finish oxford or moccasin would be suitable early I 
in the season, followed by several of the leather gin 
or rubber soled sandals. To complete her Sum- wei 
mer shoe wardrobe she will need a sport shoe, cas 
either all-white or a brown combination, a wit 
patent pump, and a white linen pump. Su 
Number 3 is about eight years old. For school bet 
shoes, she will want a pair each of black and des 
brown oxfords. Then she will need a pair of lot. 
sport shoes, either all white or brown and white; : 
an all white kid pump, and a patent pump for we 
dress. Barefoot sandals, plus rubber-soled wa 
sandals, will be bought. stu 
Number 4 is all dressed up, so she is wearing spe 
a white pump. She also has a pair of patent you 
pumps in reserve for semi-dress; either that, mo 
or a pair or so of step-ins. She is sure to have tio 
a brown ghillie, as well as a pair of stout moc- sac 
casins. Any number of low-heeled sandals of 
(these, of course, can be taken from the women’s se\ 
department) will be bought for girls this age. see 
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or Vacation Days 
RY — R. TERHUNE 


sirls OST boys will be in the market for shoes 
ine this Spring. Due to the bad weather the 


son. past Winter, children have been living in 
wate old shoes, worn under their rubber footwear. This 
means that their old shoes are not only shabby, 
dee but will be too short to serve even for play 
- shoes. Then again, due to the better tone of 








te business in general, parents will be more in- 
an clined to buy their young sons more than just 
y s ” e 
only “a pair of shoes, so the chances of selling 
several pairs of various types of shoes to one 
that boy customer are good during the immediate 
eld. future. It is this extra unit selling which presages 
— much activity in boys’ shoe departments. 
slay On this page the sketches typify four boys 
whose ages run from three to twelve, just like 
the girls on the opposite page. Every one of 
rls. these boys will need a pair of moccasins, a pair 
old. or two of rubber-soled play shoes and a pair of 
ilso rubber or composition-soled sport shoes. Many 
oes of the younger boys will live in various sandals, 
n’s both leather and rubber-soled. 
for Usually boys need sturdier shoes than girls, so 
al- a number of children’s buyers detail a few lines 
ery of shoes especially for small boys. These shoes 
or have lines which appeal more to the boy, as 
toe well as the necessary extra weight. 
the 
to HE little fellow at the top has his black and 
de- brown elk-finish or calf oxfords. Then he has 
2ar a pair of all white or brown and white sport 
nt. shoes. For every day wear, there are the play 
Id. moccasins, the barefoot sandals and the open 
Ss. sandals. Some of these are shown on page 48. 
be Boy number 2 will want a little heavier shoes, 
ars and of course, having tips and heels. This five- 
di- year old lad will graduate from the all-white 
‘or shoe and want his sport shoe in a black or 
brown combination. He will have his moccasin 
play shoe, both the fibre and the leather soles, 
irl his barefoot sandals and a wide variety of rubber 
Ik- soled tennis and play shoes to choose from. 
ly Number 3 boy—about eight years old—is be- 
er ginning to fancy the wing tips the older boys 
n- wear and want them too. He wants his moc- 
e, casins with fibre soles. He wants his sport shoes 
a with saddles, either black, brown or beige. For 
Summer wear he will grind out a world of rub- 
ol ber-soled tennis shoes of sundry weights and 
id descriptions, for he is the toughest one in the 
of lot, as far as wearing out shoes is concerned. 
5 The older boy of twelve is commencing to 
or wear his first slacks, and being a real boy, he 
d wants many Summer shoes. He requires fairly 
sturdy shoes, but likes the toes of his dress and 
sport shoes to be somewhat narrower than the 
it younger boys. For his dress sport shoes, he is 
t, more than likely to choose a plain toe composi- 
e tion-sole white buck or elk-finish oxford. A 
saddle oxford is in good demand, too. A pair 
s of brown elk-finish moccasins, together with 
s several pairs of rubber-soled tennis shoes, should 
see him through the Summer. 
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HE picture of Summer footwear fashions wouldn’t be 

complete without a very special word about sandals. 
For sandals promise to be one of the season’s most im- 
portant developments in men’s, women’s and children’s 
specialty shoes. The sandal idea is one of those spon- 
taneous developments that come along every once in a 
while, as if in answer to some special need. This year 
sandals may be regarded as one of the shoe industry’s 
very definite answers to the demands of the new leisure, 
now made general through the shortening of working 
hours and the increasing popularity of all kinds of outdoor 
recreation. 

We have had sandals occupying an important place in 
women’s shoe fashions for several Summers past, but this 
year there is a new emphasis and the idea is making rapid 
headway also in men’s and children’s shoes. Months ago 
the Recorper told the story of the vogue of sandals for 
women at Palm Beach and other Winter vacation resorts. 
We reported also the impetus given to the sandal idea 
in children’s footwear at the N.S.R.A. convention in St. 
Louis, where much of the discussion of children’s footwear 
styles centered around this subject, with particular refer- 


ence to the new toeless sandals. Shortly we shall survey 
the situation as to men’s sandals in more complete detail 
than is possible here. 

The important thing for the retail shoe merchant to 
have in mind at this time is that sandals give every indica- 
tion of being an extra pair and profit possibility that few 
stores can afford to overlook or underestimate this coming 
Summer. If promoted in an effective way, they have sales 
possibilities that should contribute materially toward in- 
creased volume for shoe stores in the coming Summer 
and vacation season. 

The sandals that will be sold this Summer cover a very 
wide range of materials, designs, patterns and uses. There 
are leather sandals, rubber sandals, fabrics and various 
rubberized materials. So many, in fact, that careful dis- 
crimination must be used by the merchant in his selections. 
He must determine intelligently what kind of merchandise 
will appeal to his community and clientele, and then 
balance his stocks accordingly. No store, of course, can 
expect to stock them all. 

It is important, we believe, to keep in mind the fact 
that the sandal is an extra shoe, designed for a specific 
use or occasion, the beach, the verandah, certain spectator 
sport uses, and, in the children’s field, for Summer play. 
Let’s not confuse them with regulation types of sport 
shoes. For the very real sales and profit possibilities to 
be found in sandals depend in a great measure on the intelli- 
gence and discrimination with which they are promoted. 
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Three Women! 


_..and their io 


“The Boot and Shoe Recorder” says: 
“FIT THE TYPE TO THE OCCASION" 
and Julian & Kokenge Co. adds: 


but really FIT them with 


FOOT SAVERS! 


When writing advertisers please mention Boot and Shoe Recorder 
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IT THE TYPE 


STREET 





“BRYDEN” 
Foot Saver Last No. 224 
17-8 Boulevard Heel 
Stock No. A-52 Mat Kid, $6.25 
Stock No. A-51 White Kid, $6.25 





“EASTON” 


Foot Saver Last No. 220 
16-8 Cuban Heel 
Stock No. A-27 White Kid, $6.25 
Stock No. A-28 Blue Kid, $6.95 
Stock No. A-29 Beige Kid, $6.25 
Stock No. A-30 Black Kid, $6.25 


“LONDON” 
Foot Saver Last No. 219 
12-8 Leather Heel 
Stock No. 616 Black Kid, $5.35 
Stock No. 617 Brown Kid, $5.35 


Sut .F4F 





TRAVEL 


“PHYLLIS” 

Foot Saver Last No. 224 
17-8 Boulevard Heel 
Stock No. A-60 Mat Kid, $6.25 
Stock No. A-61 Blue Kid, $6.25 





“CLAIRE” 
Foot Saver Last No. 220 
15-8 Cuban Heel 
Stock No. B-55 Mat Kid, $6.15 
Stock No. B-56 White Kid, $6.15 


“LAZAN” 
Foot Saver Last No. 216 
14-8 Cuban Heel 
Stock No. 600 Black Kid, $5.35 
Stock No. 825 Brown Kid, $5.35 


THEM 
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AFTERNOON SPECTATOR SPORTS 


“SALLY” “NIRA” “STROLLER” 
Foot Saver Last No. 224 Foot Saver Last No. 236 Foot Saver Last No. 238 
17-8 Louis Heel 16-8 Cuban Heel 13-8 Leather Heel 
Made to order only Stock No. A-53 Black Kid, $6.25 Leather sole, hooks, and leather lacing 
Stock No. A-54 Brown Kid, $6.25 Made to order only 


“CENTURY” “METEOR” * “ENGLEWOOD" 
Foot Saver Last No. 224 Foot Saver Last No. 220 Foot Saver Last No. 236 
17-8 Louis Heel 15-8 Cuban Heel «. - 16-8 Cuban Heel 
Stock No. B-48, $5.10 Stock No. B-45 Brown Kid, $5.35 Grey Mandrucca with Grey calf 
Black Crinkle Faille Stock No. B-46 Black Kid, $5.35 Made to order only 


Lt Lt 


“LINDA” “PARK” “WEBSTER” 
Foot Saver Last No. 220 re aa a ss Foot Saver Last No. 219 
15-8 Cuban Heel eather Hee 12-8 Leather Heel 
Stock No. B-43 Brown Kid, $5.35 ser tage yaad eee Stock No. B-49 Two-toned Calf, $5.10 
Stock No. B-44 Black Kid, $5.35 Stock No. 504 Black Kid, $5. 3 


WITH CLtid 
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More than EIGHT MILLION Women 


are being reminded monthly that 


FOOT SAVER 


Free Walking Lasts 
FIT the Foot in Motion 


The smartly dressed 
women who read 


VOGUE * 


HA 


The fashionable women 
who read 
HARPER'S BAZAAR & 


oO CENTS 


15 CENTS 


The well-to-do women 
who read LADIES’ 
HOME JOURNAL® 


WK Four striking Foot Saver It will pay you to stock and display these smart, yet 


oo : 
cevertisements appear in comfortable shoes. Send today for our In Stock Catalog 
each of these three mag- 


azines during the 1934 THE JULIAN & KOKENGE CO. 
Spring retail buying season. COLUMBUS, OHIO 
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the custom smartness 
of STACY-ADAMS 


counts! 
& 


wf 


This semi-brogue oxford of 
lightly boarded calf is smartly 
conservative. It is one of 
thirty-two numbers immedi- 
ately available from stock in 
sizes 6 to 11, and widths 
AA to E. 


No. 0078 in TAN CALF 
No. 0079 in BLACK CALF 


To retail at $12.50 


Every town has a select circle of men whose taste and means are never satisfied 
with less than the best. Stacy Adams shoes have been notably successful in satis- 
fying that circle—a success quite evidently the result of adding superior styling 
to an already recognized excellence in workmanship and material value. With a 
prompt and adequate stock service on thirty-two numbers covering all custom 
grade requirements—Stacy Adams shoes are making a splendid reputation for 
profit and satisfaction. 


STACY-ADAMS 


COMPANY 
BROCKTON, MASS. 


Custom Grade Shoes for Men 


SINCE 1875 
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a pan } i. a 
Sa nde 7 4 , oy. ‘nh 


PRACTICAL 
and SMART 


The UCO Lockstitch Process 
provides many improvements 


in the art of shoemaking. 


This modern SEWED SHOE 


combines true flexibility, trim 





appearance and foot comfort. 








LOCKSTITCH 


Their growing popularity 
| } is significant 


Lightweight 

insoles and outsoles 
Thin shanks 
Close edges 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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e496 


SK 


Here is one of the most successful 
all-round Men's Sport Shoes on the 
market. It features a featherweight 
"U.S."" Korkcrepe sole and heel—is a 
revelation in comfort and service. 





7, 


The "U.S.'" Women's Saddle Oxford. 
This style has a real flair for Summer 
sports and is made in all white and 
a black and white combination. 


SMART SPORT 
FOOTWEAR 


For a Hundred and One Occasions 


There’s a genuine sports savour about this group of Sum- 
mer shoes. There’s an air of freedom and coolness that 
spells real foot comfort for the wearer. They’re smart, 
too—designed on well fitting, trim lines. And there’s 
almost no end to the occasions when they can be worn. 
Yachting, for instance—at the beach, in active sports— 
or just lounging around in the idle hours. All of the 
styles shown on this page are found in the complete 
group of smart sports footwear designed and manufac- 
tured by the United States Rubber Company. There are 
“U.S.” Sport Shoe models in a wide range of colors and 
sizes for all ages. 


UNITED STATES RUBBER COMPANY 
1790 Broadway, New York, N. Y. 


This "U.S." style is right at home with 

almost any kind of Summer apparel. 

Made in all white and in a contrasting 
black and white combination 
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| INCREASE 


R. PAUL O. KUEHN is not only know 

for his success as a shoe merchant; 
South Bend, Indiana, but this reputatiy 
is known by people connected with the sh 
industry in all parts of the country. 
statement on the opposite page tells t 
story. What he has done you can do. T 
Weatherbird plan is modified to fit eve 
type of store or department regardless #* 
size or town. It works. Get the facts. 
matter whether you have a large or smd 
store in a large city or a small town t 
Weatherbird Plan will show a big increa 
in your sales. 








onal 
Ig the 
Pghhetho 
s 
wri 




















WY SALES 127% One Mons 


“With the WWEATHERBIRD PLAN 


lant j 
AYBE the best way to convey our 









Itatic 
1e sh 
y. 

Is t 


a d Plan since September 1933 is to give 
e 


less Cfgures for the past year, ending Jan- 
rs. Neary 31,1934. Immediately in September 
















appreciation of your cooperation 


sma33 when we changed to the Peters 
TN tiiVeatherbird Plan we showed a sub- 
CTewfantial gain. Our increase for January 
934 is 127%. Now I know this plan 


s right.” 














c U COO can quickly increase 
ales and profits this easy way 






EY 


his new plan backed by the largest 













ics 


anufacturer of shoes in the world is [o 









purs for the asking. Put it to work 





Hirt you. At least investigate it. There | 









mo obligation. See how for no addi- 





onal expenditure you can start reap- 






ig the benefits immediately from this 
fi . , 
Me nethod that has proven itself in stores 


5 






ar to yours. Mail in the Coupon TEAR THIS O F F 
Write us. an d ma il 


ER S branch of International Shoe Company ST. LOUIS 










PETERS SHOE CO. (BRANCH) ST. LOUIS, MO. 


Ves, Im Interested .. Tell me about the new 


Peters Cooperative Weatherbird Sales Plan. 





NAME 


















NAME OF STORE 





ADDRESS. 
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edwin Shoes 


(CTHEY WIN YOUR FEET"/ 














“You GET A- 
REAL TURNOVER 
ON Tuese SHoes!”” 


That's what hundreds of successful men's shoe retailers will 
tell you about United shoes. They have learned that satis- 
factory profit in men's shoes depends equally on— style- 
rightness for sales appeal—quick in-stock service for proper 
turnover—quality and good shoemaking for the performance 
that builds good will and the right cost price that synchronizes 
with necessary mark-up. 





Three price ranges to choose from, styles and patterns for 
every occasion and purpose, and an adequate floor stock of 
each number make United shoes the ideal set-up. 


Write for the United Sportwear catalog today and 
fall in line with those who sell men's shoes in profit- 
able volume. 


UNITED SHOE Mre. Co. 


ST. LOUIS...U.S.A. 
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The name of Tupper is immediately asso- 
ciated, in the minds of retailers, with 
smart, authentic style. That reputation 
has been years in the making .. . the result 
of one triumphant season after another. 


Tupper leads this season too--With a sum- 


mer line that is excitingly lovely, and rep- 
resents the most advanced style. 


Feature Tupper Products with pride in 
their correctness and charm. Sell them 
with confidence in their quality and abil- 
ity to give full satisfaction. 
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OSULLIVAN 


Announces the ie tylist) 


Si 

















Che “Stylist” 


Resilient, long-wearing, dressy in appearance. 
Snug fit—smooth finish— 
applied like ordinary heel. 


ete line for men’s and women’s shoes. 
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New Fteel for Smart Shoes 


O’SULLIVAN, creator of the shock-absorbing heel, 
now provides, for high-fashioned shoes, a heel of 


superlative wearing quality and appearance. 


Style acceptance of rubber heels is insured by this new, 
dressy design, which finishes beautifully yet gives all 
the durability and comfort which modern walking de- 
mands. A new and remarkable compound by O'Sullivan 
makes this possible. . 


The O'Sullivan “Stylist” has invisible nail holes. It fits 
the heel-base with extreme tightness and permanence. 
Combines all the style and service features of the 
modern trend, yet retains the same simple features of 


application as ordinary rubber heels. 
f Bi i , O’SULLIVAN 
This new heel rounds out a complete O'Sullivan line CONVENTIONAL DESIGN 


designed to meet every need of modern shoemaking: — An all-purpose heel, for general 
use... . Style with simplicity. 


The conventional O’Sullivan heel, leader of the indus- 
try for 38 years—for general use; the O’Sullivan Super- 
Service Design, with special service features; and the 
O'Sullivan “Stylist” —for extreme fashion shoes. 


Progressive manufacturers will show these styles on 
fall lines. Wide awake wholesalers and retailers will 
appreciate the appeal of the name O'Sullivan in aiding 
sales. Available at competitive prices. 


O’SULLIVAN 


THE O’SULLIVAN RUBBER CO., Inc., Est. 1896 SUPER-SERVICE DESIGN 
With extra pad of tough rubber. 


Sales Offices: New York .. . Boston . . . Philadelphia . . . Chicago Especially applicable to foot- 
Milwaukee .. . San Francisco and Winchester, Va. wear having service features, 
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AN IMPORTANT ANNOUNCEMENT 
TO BUYERS OF CHILDREN’S SLIPPERS! 


BY SPECIAL PERMISSION OF WALT DISNEY ENTERPRISES 


THE ATHLETIC SHOE COMPANY 


Has Been Appointed Exclusive Manufacturer of 

















THE WORLD’S BEST 
SALESMAN HEADS 
AN UNBEATABLE 
COMBINATION! 





HIMSELF 








A brilliant line of 
children’s sheep- 
skin moccasins. 


A colorful box of famous Disney characters 
that appeal to children. 





WRITE NOW FOR FULL DETAILS 


THE ATHLETIC SHOE COMPANY 


i oa ae ine ana 934 N. M ARSHFIELD AVENUE 2 — a 
302 Bradesy = CHICAGO ILLINOIS “lati 
New York, N. Y. San Francisco, Cal. 
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‘THERE’ SA BIG DIFF ERENCE. 
B 3 EATURE ” SHOES 


—and the difference is best illustrated in the patented construction of Air-Tred shoes. Between inner 
and outer soles of these light Goodyear Welts is a moulded cushion, which absorbs all "road shocks." 
It is this outstanding feature that sells them. The moment a woman steps out in Air-Treds she feels 
the difference—and she continues to find that they feel comfortable as long as she wears them 
She has become a steady customer—and a "'rooter" for Air-Treds and the dealer who sells them. 
Air-Tred sales are steadily climbing—the number of enfranchised dealers is steadily increasing. If 
you are in the market for a feature shoe that is different investigate 


AULT-SHACKFORD'S 





IN STOCK 





* 


New Complete 
Catalog on 
Request 


No. W342-6—CLARICE 


White Kid Gypsy Tie; 15/8 Wood 400 


Heel; AAA to D 
No. 'W34 Same as above 


No. W359-44—FAY 


bay Nubuck; 15/8 Wood Cuban Heel. $3.73 


) 
Ne. W159. Black Kid. AAA to E 3.60 
No. W159-16. Brown Kid. AAA to E...$3.85 


No. W397—VERONA 


ain Kid; 15/8 Wood Cuban Heel; AAA 
to 3 85 
w397- 16—Brown Kid; AAA to D......- 10 


No. W319—JANE 


cue Kid; 12/8 Wood Cuban Heel; 
OO Rs ERLE EP RY POETS $3.65 


No. W875-6—JANET 


White Kid; 12/8 Wood Cuban Heel; AAA 
to = 


No. W360-6—MARTA 


ey Kid; 15/8 Wood Cuban Heel. 


. W360-16. Brown Kid. ‘AAA to D. 


AULT-SHACKF ORD 


SHOE CO. 


. AUBURN, ME. 
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"GADABOUT" = _ "CARIOCA" 


ide! But. did you’ ever 


r, more saleable array of 


_ There’ y Maid “'Sportana'’ the 
Hit of the Season, and a sensational 
‘seller. There's our line of Mexican 
Sandalanas, with their smart, comfort- 

able open toes. There are many 


others . . . all high style and attractive 


68 soe SIL INC. BROOK 
ST. ec wa ae diass CANTY 











"TEE-OFF" of ™ 
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First in white sales... First in perforated sales 
PUT IT FIRST ON YOUR NEXT ORDER 


e Retailing at $8.50 with over 40% gross profit. 1934 Cabana 
Tie No. 19834. Step-in No. 19134. T-strap No. 19334. ¢ Retailing 
at $10.50. No. 2 Tie (Main Spring* Arch) No. 19881. No. 2 Open 
Tie (Main Spring* Arch) No. 19634. ¢ All in stock for immediate 
shipment and for reordering throughout the season. Write today: 
Dept. 6, Geo. E. Keith Company, Campello, Brockton, Mass. 


*REG. U.S. PAT. OFF. 
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BALL-BAND STYLING IS JUST AS 
OUTSTANDING AS BALL-BAND QUALITY 


THE RED BALL OF SATISFACTION 


® Style was one of Ball-Band’s » grins considera- © Smart... gaphenalte. . ++ practical... and ex- ® The growing popularity of Fabric Summer San- 
tions in designing Womens Sport Shoes to combine —- Ball-Band . is all-rubber Locker dals has inspired Ball-Band to design a variety of 
attractive app e with comfort, fit and speed. 1... for locker- Thos plan pool or beach. smart models which will enhance summer outfits. 





H H Wane it } Ait YAN Ba hae: if eg 
tik A OH He fii: Wi HV Ect Yan UL oR Po b Li UCL AN ! nd aw, fi Feo, , is LK 


® Beautifully designed... extremely light weight... ® A style item for men. 
it over a fine leather shoe” Gaiters is evident intheir trim and graceful lines... 


. the 4-Snap Dress Arctic— ©The modern styling of Ball-Band’s NU- MODE 


unlined ... rich satin finish... these tell the style “the smartness of as; 
story of Ball-Band Ariels ... sizes forall the family. ++. finest practical light 





tweight arctic yet developed. rich satin finish. ,, air of el e and refi 


FVERY retailer knows that beauty has a high _ trade-mark is just as symbolic of style, distinc- 
commercial value. In the Ball-Band line tion and character as it is of the more rugged 
this value is accentuated by the expert work of qualities for which Ball-Band footwear has so 
Ball-Band’s Style Committee which originates, long been notable. Your customers value both 
tests and finally approves every last and every _ style and quality. You will find them both 
design. That is why the famous Red Ball uD outstanding in Ball-Band footwear. 


MISHAWAKA RUBBER & WOOLEN MANUFACTURING CO., 280 WATER ST., MISHAWAKA, INDIANA 


BALL-BAND Footwear 
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AlR FLOWS /N AlR FLOWS OUT 


A new, hygienically correct principle assuring cool, healthy feet 
and the elimination of objectionable odors in summer 


STREET SHOES SPORT OXFORDS 
and SANDALS 


In AIR-O-FLOW construction fresh air flows into the shoe upper 

through miniature, pierced vents—and warm air is expelled by 

the bellows action of the foot in motion. The foot is kept cool, 
dry, comfortable and healthy. 

Dealers are now building profitab‘'e business for this season, 

and a sound basis for years to come, with this new, authentic prin- 


ciple of foot-health and comfort. Investigate AIR-O-FLOW now: 
write or wire 




































LEATHER SHOE DIVISION 





NEW YORK CAMBRIDGE, MASS. CHICAGO 
125 DUANE ST. 317 W. MONROE ST. 


AND 
LEADING WHOLESALERS 


BOSTON 
600 ATLANTIC AVE. 


BUCK-IDE 
OXFORDS 


Buck-ide—an ideal summer 
shoe material. Takes all 
dyes and cleaners perfectly. 
Air-0-Flow vents increase 
natural lightness and cool- 


ness of Buck-ide Oxfords. 


FOR WOMEN 
TO RETAIL 
$1.49 to 82.00 
With white crepe or leather 

soles—high or low heels. 


FOR MEN 
TO RETAIL 


$1.49 to 82.25 


With white crepe or leather 
soles—and the Tred-lite, a 
similar style, with mesh 
vamp, fabric quarters and 
crepe soles. 
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SUN SPRAY 
A great improvement—both in 
beauty of design and strength. 
Vultex Impregnated Mesh with 
our new pressure treatment re- 
sults in a single unit construc- 
tion of great durability. 
FOR WOMEN 
TO RETAIL 


$1.19 to $1.98 


With crepe or leather soles— 
high or low heels—oxfords or 
T-straps. 


For CHILDREN 
and MISSES 
TO RETAIL 

$1.00 to $1.25 















































S 
TIP-TAP TOE im, 
| SANDAL BE bree 

mer é . 
all The perfect-fitting and most : 
tly. practical open toe sandal. Re- 
ee inforced back stay prevents 

slipping (patent applied for). 
ool- Vamp designed to prevent chaf- 
S. ing of toes. Made in a variety 

of color combinations. 

FOR WOMEN 

, TO RETAIL 
h 81.79 to 82.00 
, The Sea-Witch Sandal, with 

crepe soles and wedge heels for 

misses and children—and high 

heels for women. a 

TO RETAIL ei 

! $1.00 to $1.69 
her @ 


ssh WRITEor WIRE 
a TO-DAY 
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Created in Cuba—reproduced in America 
—a "revolution" with a Punch! 


Balloon crepe sole—streamline shapeliness 
from heel to toe. 


Contributes romance, color, youth, speed 
and smartness to the sport shoe field. 


As light as a feather—as flexible as a 
birch bough—yet as tough and durable 
as an Indian moccasin. 


Ideal for campus wear—vacation wear— 
and all sport wear—or just a "knockabout." 


A promotional item with sales punch 
galore. 


Made under patent 1589195, which elim- 
inates all stitches, tacks or staples in 
attaching soles. Infringers will be prose- 
cuted. 


Illustrated above 


Women’s white and brown elk 
Ghillie. Made on special last for 
this shoe only. N and M widths 
only (N_ is narrow-AA. M is 


medium-B.) 

$2.50 —5%—30 days. 

Speedy deliveries assured. 
Samples on request. 

Many other styles in popular 

sports colors. 


GREGORY & READ CO. 
LYNN, MASS. 


Illustrated at right 
In STOCK 


Style 126. All White Elk. 

Style 122. Brown Elk. 
Extra thick but light weight. 

Crepe Sole and Heel. 

B, 6 to 11; c. sh 12; 


’ ° 
$2.65 —5%—30 days. 


BATES SHOE CO. 
WEBSTER, MASS. 





When writing advertisers please mention Boot and Shoe Recorder 





BOOT AND SHOE RECORDER, April 7, 1934 


On the Avon Last, a new 
medium English toe in 
BLACK CALF...No. 585 
BROWN CALF. .No. 580 

IN STOCK A to E.. .6 to II 
Alden shoes retail from 

$7.50 to $8.50 








ALDEN FITTING ABILITY 


surprises many retailers ! 


Even the notable Alden quality does not sur- 
pass the uncanny fitting properties of the 
Alden line. The medium English custom toe 
last shown above has opened several accounts 
recently with its conservative good looks and 
fine fitting ability. Consider, too, the summer- 
weight shown on page 8 of our new catalog— 
The Belmont—a warm weather shoe with a 
durability that pleases men while making them 
comfortable. 


If your customers are particular in fit and 
good looks, yet thrifty, Alden shoes will com- 
pletely satisfy them. 


new ALDEN cous 


ABINGTON, MASSACHUSETTS, U.S.A. 
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ATTRACTIVE DESIGN 


which causes favorable atten- 
tion. Invisible nailing, elimi- 
nating ugly ‘dirt-tacking nail 
holes. 


LONGER WEARING 


because the exclusive washer- 
less Panco Sta-Tite construc- 
tion provides nearly 50% 
more material available for 
wear. ; 


“tia, 
PERMANENTLY SNUG 
FIT AT BASE 
The concave shape, plus the 


wide bearing of the nail an- 
chorage, makes this certain. 


A QUALITY HEEL 


in every respect—at a price 
no higher than is charged for 
ordinary good quality heels. 
Specify Panco Sta-Tites on 
your next order. 


PANTHER PANCO CO. 


CHELSEA, MASS. 


PANCO 


STA-TITE 


CACHES 








PIONEER IN SPORT 
SHOE STYLING 





New YorK, N. Y.—One of the out- 
standing retail shoe men of England, 
Bernard F. Oswell, is making a rather 
extended visit in the United States. He 
is enjoying the opportunity of study- 
ing the American retail customer in 
the New York store of Fortnum & 
Mason, for Mr. Oswell is responsible 
for the international shoe business of 
the concern. 

As a shoe man of some twenty-seven 
years’ experience, he is credited with 
being a pioneer in sport shoe styling. 


BERNARD F. OSWELL 


Perhaps he is best known for his orig- 
ination of the ghillie and the type of 
shoe which received the name: ‘Prince 


| of Wales.” He keys his sport ideas 


to the various sporting events in the 
British Isles and on the Continent. He 
sees in America a great field for the 
development of spectator sport shoes. 
Mr. Oswell says: 

“During recent years the increasing 
influence of sport on the shoe trade 
has made the SPORT SHOE section of 
ever-increasing importance. This ap- 
plies both to men’s and women’s shoes, 
but the women’s section, of course, of- 
fers a much larger and wider field. 
The popularity of English sport clothes 
has led to women demanding a much 
larger variety of designs and styles of 
SPORT SHOES than hitherto. I am 
strongly of the opinion that SPORT 
SHOES today offer a better field to 
buyers for increase in sales than any 
other section of the shoe business. For 
instance, the sale of golf shoes to 
women has increased enormously dur- 
ing the past few years and golf clubs 
are claiming thousands of new women 
every year, so the golf shoe for women 
has become of great importance. They 
demand lighter weight, better fitting 
and a larger variety of designs and 
materials. 

“I have always been an admirer of 
the American PROMENADE and 

[TURN TO PAGE 76, PLEASE] 
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High Grade Elk 
and Calf Uppers 


16 Iron Crepe 
Rubber soles 


Heavy weight 

Leather Innersoles 
Leather quarter Linings 
Folded Edges 


New Last Built Especially 
for This One Shoe 


No. 470 White Elk with 
White Calf 


No. 480 White Elk with 
Tan Calf 


No. 485 White Elk with 
Black Calf 


AA, 54% to 9 
A, 41% to 9 
B, 31% to 9 
C,3 to9 


$2.39 
IN STOCK 


April 16th Delivery 


1934 


ERE’S the “Promotion” shoe 
you’ve been looking for—a 
shoe with a sales kick that will pack 
them in. All signs point to this 
type of shoe “stopping the show” 
this year. Ideal for any active 
sport wear — vacation — deck — 
utility wear, it is sure to be “the” 
shoe on every High School and Col- 
lege campus. 


We have them In Stock (April 16th 
delivery) — three ways in four 
widths—priced for action and 
profit. Make-ups, in any desired 
color combination, minimum 12 
pairs to a width—3 weeks delivery. 
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EVANS’ Shy = O OXFORD 


Stock #1370 
All White Elk 
Kid Lined 
$2.65 


EVANS’ 
Shyla 


All Sports Oxford 


#1360 Smoked Elk WwW Oo M E N #1368 White Elk 
#1357 White = Black Calf Saddle 
#1365 Brown $ 3 5 5 & 5 #1369 White Elk 

Drill Lined 7 and Tan Calf Saddle 


Kid Lined 
2% 30 days $2.65 


IN STOCK AA-C, 3 to 9 


“Hy-Lo” All Sports Oxford for women, as made by Evans of turn shoe fame, is a sturdy, exceedingly 
light weight and flexible shoe which you can depend upon to give complete satisfaction. “Hy-Lo’s” are 
good fitters and very comfortable. They are constructed with full grain leather innersoles, which are 
turn-stitched to the uppers with the heavy double crepe soles cemented under heavy pressure. 


First introduced three months ago, sales have constantly increased. Resort dealers in the South have re- 
ordered frequently. “Hy-Lo” is an assured success with a wide market of sport—vacation—cruise— 
and campus wearers who have already begun to popularize them as 1934’s sensation. 


tg TR AP CIES cree oe 
MADE BY L. B. EVANS SON COMPANY — WAKEFIELD, MASS. 
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by PORTAGE 


@. 397 


Grey and White Nu-Buck 
Sport Bal, Strand Last. 
In Stock A to D. $3.25. 


Jo Retail at 
$4, $5 AND $6 


ONSISTENT good taste in styling is a distinguishing Portage 
characteristic. Artistry in designing, correct adaption to authentic 

trends, skillful use of fine materials, wide selectivity of patterns—these are 
the factors that make Portage styles so impressive. And their good looks 
are more than skin deep. Careful workmanship and quality leathers are 
equally essential to Portage standards. The progressive dealer is quickly 
convinced of the merchandising opportunities in these appealing features 
. while a choice of three popular price ranges lends added effective- 
ness to the Portage program. Write for a copy of the new in-stock catalog. 


PORTAGE SHOE MFG. COMPANY 


Ww MILWAUKEE 
e WISCONSIN 
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PANTHER PANCO CO. 


* 


The smart designs, 
general clean-cut ap- 
pearance, and long- 
wearing qualities of 
Panco Sport Soles 
add materially to the 
value and salability of 
those sport shoes that 
carry them. They are 
light and flexible, are 
constructed with re- 
inforced toes, and are 
made in a_ variety 
of authentic popular 
colors, with heels to 
match. 

We will gladly send 
samples and suggest 
you specify Panco 
Sport Soles on future 
orders. 


* 


CHELSEA, MASS. 
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Pioneer in Sport Shoe Styling 


[CONTINUED FROM PAGE 72] 


EVENING shoes. In this market, for 
consistency of manufacture, excellence 
of fitting and originality of design, 
America leads the world. With regard 
to SPORT SHOES, however, I think 
it may be said that the higher-grade 
British manufacturers are in advance 


'| not only of their American cousins, but 


also of the rest of the world. We Brit- 
ish, undoubtedly, have a flare for 
SPORT SHOES both for men and 
women, and the principal reason for my 
present visit to the States is to dem- 
onstrate not only originality of de- 
sign and first-class craftsmanship, but 
also the excellent fitting qualities of 
these shoes. 

Mr. Oswell extends a cordial welcome 
to American shoe buyers who may be 
visiting Europe to pay him a visit so 
that he can repay, in part, the many 
trade kindnesses that he has enjoyed 
in the United States. 


A New Sport Shoe Sensation 


[CONTINUED FROM PAGE 29] 


to a glove and worn by each player as 
shown in the illustrations. 

It was only in recent years, since the 
introduction of rubber-soled footwear, 
that the game took on the intensity 
with which it is now played. It has only 
been during the past three years that 
the present shoe has been worn as a 
part of the player’s regular equipment. 
Previous to this time, a variety of rub- 
ber-soled footgear was in use. 

Contrary to popular belief, the shoes 
were not designed for the game of Jai- 
Alai, but adapted by the players as 
being the best shoe they could obtain. 
At the present time, there are no shoes 
of Cuban manufacture being used in 
this country. The name Jai-Alai, how- 
ever, has been patented by one manu- 
facturer and applies only to his product, 
so it cannot be used as a general trade 
name. 

American styling is responsible for 
many smart styles being shown in this 
shoe for this Spring. The all-white is 
by far the best seller for both men and 
women, but numerous combinations of 
colors are making many extra sales. 
Even the Ghillie has been utilized to 
good purpose. An all-red shoe is one 
of the striking numbers in one line for 
women. 

And so these shoes, which were 
adopted by the players of one of the 
most gruelling games in the world, as 
far as wear on the foot covering is con- 
cerned, have in a very short space of 
time reached the pinnacle of success as 
an all-around sport shoe. 


Takes Trip Abroad 


E. B. Shays, sales manager of the 
Surpass Leather Company sails on the 
S. S. “Washington,” April 11, for a 
European business trip. 
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Euid 
No. 6668. Blue Kid with gray 
Kid Trim. AAA to C. Sizes to 9. 


Bromley 


No. 6670. White Grain 
Calf with Brown Calf Trim. 
on ee AAA to B. Sizes to 9 
No. 6683. White Wafer (( 
Cloth Open Sandal Tie. 


v AAA to B. Sizes to 9. ie | | 


an Oli 


Z \ No. 4082. White Kid 
Front Strap Sandal. 
AAA to B. Sizes to 9. 


my ee 


No. 4095. White Kid Spectator 
Pump. AAA to B Sizes to 9 





No. 5947. Black Kid with Gun 
Gray Piping. A Trim-Tred Health 
Shoe. AAA to D. Sizes to 9. 
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Don’t ever expect a customer to come back for 
more blisters. She is far more likely to go to 
another store, in the hope that blisters won’t come 
with her next pair of shoes. And if you have been 
careful to specify Spaulding Counters and have 
fitted the shoes correctly, blisters just won’t comme. 
Spaulding Counters are moulded with the Shank 
Fit feature—and they fit. They fit snugly, too, but 
because of their resiliency and their wide, thin, bev- 
elled edges, they adapt themselves to the contours 


of the feet correctly and comfortably. What if 


they do cost a penny more—isn’t it worth it, when 


you think of the big difference they make in the 


comfort of your customers and the value of the 


shoes you sell them? 


The record shows that in shoes made with Spaulding Countes 
the percentage of returns for defects has been reduced to an” 
finitesimal stem. 
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hPor wiles 


Spaulding Counters are silent salesmen working 
for you in every pair of shoes you sell. Every step 
of the way they help persuade your customer to 
come back to you when she needs shoes. You can’t 
afford to overlook the superiority of Spaulding 
Counters. Remember, they’re made of stronger, 
more resilient materials—hemp and flax. Remem- 
ber, too, that they are moulded to fit exactly—to 
cling to the last at every point, taking tension and 
strain out of the shoe. And remember, finally, that 
it costs far less to keep a customer than it does to 
find a new one. Tell your manufacturer that 
you want these silent salesmen in 


your shoes. 


Counters 
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SPAULDING 
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Typical 1934 Summer patterns in men’s hosiery by courtesy of Interwoven, Westminster and Roman stripe. 


Brave Patterns and White Sox 


Lively Colors and Novelty Designs 
Come to Bat as Summer Approaches 


N anticipation of a good season in volume sales of 
men’s Summer clothing, manufacturers of hosiery 
have “splurged” a bit by producing a much greater 

variety of enticing patterns and shades than has been 
seen on the market in a long time. While the result 
may prove somewhat confusing to the buyer, there are 
certain classes of hose which, if stocked in the correct 
proportions, he can ill afford to be without. 

Perhaps the most outstanding trend, aside from the 
dependable pastel-shade lisles, is the expected popu- 
larity of all-whites, or whites in combination with a 
color, both in lisles and silks. Large sales in whites 
are seen as inevitable. They will go hand in hand (or 
foot in foot) with white shoes, and the ever-increasingly 
popular light suits of linen, pongee and tropical cloths. 
Some of the whites stocked should, of course, be those 
which are classed as staples, but a large portion should 
be those which are distinctly of the novelty type. 

The merchant will be safe, for instance, in buying 
a variety of weaves and designs in white socks, with a 
black or conservative color, of which three types are 
illustrated in the center of the picture. There are a 
variety of weaves to be had which are very “smart.” 
The three and six paneled, and the mesh weave in white 
are expected to be popular numbers. 

A few houses are promoting shorter-length hose with 
an elastic top for the man who would be more cool by 
“going garterless.” Socks of this construction are be- 
coming steadily more popular. 

It is the general consensus of opinion that lisles will 


be very strong this Summer. There are times during 
this season of the year when a man desires hose of a 
little heavier construction than silk—on cool evenings, 
or when participating in an active sport. Half-hose are 
being used more on the golf course these days, with 
slacks rapidly taking the place of “knickers.” 

In the lisles, the plain pastel shades, or the pastel 
shades with contrasting clocks of the same color-tone, 
should form a large part of the shoe retailer’s stock. 
These may be had in a number of weaves. Marl, or 
celanese under-plait, giving a checked or pin dot 
effect, are two weave-types which ought to be in good 
demand. A number of striped patterns should also be 
carried. It is coming to be the vogue to wear these with 
striped flannels. One manufacturer, at least, is making 
a big feature of just this type of hose, and has a seem- 
ingly endless variety—striped patterns on a plain weave, 
stripes in combination with paneling, etc. 

For the young man of high school and college age 
and for those who go in for the more sporty clothes 
and accessories, there should be provided a goodly por- 
tion of hose which is of lively color and flashily pat- 
terned; diamond checks, or checks in combination with 
lateral stripes. A leading manufacturer is putting out 
a line of hose which has a Mexican influence in color 
and design. These will show off well with the plain 
shoe and trouser. 

If the merchant recalls what colors sold well for 
Spring, he can gauge Summer buying accordingly. 
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STOCKINGS THAT MAKE 


Colors Are Warmer, 


By 
RUTH 
HARRINGTON 


Courtesy of McCallum— 
Colors are more positive. 
Clearness is emphasized. 
Anklets and elastic tops 
featured for active wear. 
Interest increases in san- 
dal toes. Novelty heels 
are in the picture again. 


new construction and novelty features. Women are interested again in some- 
thing beyond a price tag. Stores have something else besides bargains to sell. 

Color, for instance. We were discussing hosiery fashions the other day with a 
stylist of one of the leading hosiery companies. “Our colors,” she said, “are positive 
this year. They are no longer negative, not nearly so neutral.” 

Everything about fashion is in a higher key this year. Brighter. Gayer. Positive, 
not negative! Prints, in dresses, as we have seen, are stronger, clearer in color. Dark 
costumes take vivid accents. Linen suits have blouses in strong clear colors. White 
Summer clothes go in for sun color contrast in accessories. The result in hosiery is 
a livelier quality of color and a wider color range. This is surely all to the good. 
When one stocking color went with everything, how far could the stocking busi- 


ness go? 


— have a real story this Summer. It’s a story of fashion, of quality, of 
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A SUMMER 


Construction Cooler Oe MEE Holesroot — 2 


new short stock- 
ing with a knitted- 
in lastex garter 
Two new colors being introduced this week are typi- —“ band. Of special 
interest for sports, 


cal of this trend. Their sponsors call them “Fair and j evening and 
Warmer.” The first is a vibrant, golden blonde shade, pyjama wear. 
the second is a warm, rusty sun tan, radically different 

from last season’s modified colors. 


The New Ringless Machines 


There is a close connection between color and the 
current excitement over “Ringless” stockings. In the 
clearer merchandise made on three carrier machines, 
colors can afford to be more intense, just as ingrains 
can carry brighter colors than dip-dyed hosiery. The 
color is less conspicuous on the leg, blends more subtly 
with the costume color. 
Buyers also tell us that the same hosiery colors look 
lighter in ringless merchandise than in stockings made 
by the usual method. This may be a point to consider 
in buying your Summer stock. The difference between 
ringless, and other stockings, however, will obviously 
be much greater in the Fall when substantially darker 
shades come on the scene. 
Many manufacturers and many stores are avoiding 
the word “ringless” when introducing the newer mer- 
chandise to their customers. The term “ringless,” they 
feel, may be difficult to guarantee and may also reflect hy: Al He mace 
on older merchandise in stock. They are rather con- pointed heel, one of the 
centrating on the idea of sheerness and clearness. A ne interesting of novelty 
: eels now being successfully 
number have substituted the term “shadowless.” But revived. 
whatever the term used, evenness and clarity of color 
is an important selling point. 


For Coolness and Comfort 


Several new construction features are particularly 
well adapted to Summer wear. The most generally 
important, the elastic welt, has special advantages 

[TURN TO PAGE 112, PLEASE] 


Gotham’s “Sandal Toes” — A 

stocking with minimum rein- 

forcement, designed for open 

toe shoes. These new shoe 

forms are being generally adopt- 

ed for the display of sandals 
and sandal hosiery. 
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Women’s hosiery department in the new store of Gude’s, Inc., in Los Angeles. Note the abundance of display space, excellent lighting 
facilities and general attractiveness of appearance. 


Planning a Hosiery Department 


Display Facilities and Convenience for 
Selling the Chief Factors to Consider 


IVE out of six young women, whom the Inquiring 

Photographer of the New York Daily News asked 

the question, “What was your largest single item 
of expense?” replied “Stockings.” It is a matter of 
common’ knowledge that many women spend more 
money in a year for stockings than for shoes. The logi- 
cal place to buy hosiery is the shoe store. 

Since hosiery plays such an important part in the 
budget of the average woman and is so closely related 
to shoes that the selection of one is often determined 
by the other, it follows without argument that the hosiery 
department is of very great importance to the shoe store 
and should receive the utmost consideration as to loca- 
tion, display facilities, general layout and fixtures. It is 
the exception rather than the rule, however, when the ho- 
siery section in the shoe store is accorded the attention it 
really deserves. But it is gratifying that more and more 
shoe merchants are recognizing its importance and in- 
stalling departments for the sale of hosiery that are 
really worthy of name. The women’s hosiery depart- 
ment in the new Gude store, Los Angeles, as illustrated 
at the top of this page, is a conspicuous and outstanding 
example. 

It is true that most shoe stores that sell hosiery give 
this section a prominent position, usually at the front 


of the store, which is logical and proper. Customers 
need to be reminded of hosiery when they enter the 
shoe store and leave, for many of them have been ac- 
customed to buying their stockings elsewhere and it is 
only by constantly reminding them that they can be 
educated to think of the shoe store as the place best 
suited to supply their needs. 

Moreover, hosiery is a class of merchandise that re- 
quires prominent display. The shoe store suffers from 
the disadvantage that a large part of its stock of shoes 
must of necessity be hidden away in cartons where cus- 
tomers cannot see them. The more alert and enterpris- 
ing stores are endeavoring to the best of their ability 
to overcome this disadvantage, not only by effective win- 
dow displays but by showing shoes wherever possible 
on tables, in shadow boxes and display cabinets through- 
out the store. Hosiery, on the other hand, is a type of 
merchandise that can be shown very easily, and in plan- 
ning the hosiery department, adequate provision should 
be made for proper display. Note the abundance of 
display space provided for hosiery, handbags and ac- 
cessories in the Gude department. The combination of 
hosiery and accessories is a good one, both from the 
standpoint of selling and display. 

[TURN TO PAGE 124, PLEASE] 
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"Wee groups of women buy shoes in your store. As obvious 
in the above illustration, the first is the miss who is still in her 
‘teens. The normal feet of childhood are beginning to lose 
their shape, toes are beginning to get sore, corns appearing — 
due to novelty and so-called smart footwear. 


This group seeks the smartest creations, that are right up to 
the minute. At this age they do not consider the price that will 
have to be paid — later on. 


The second group takes in those women who are “over 21.” 
They are beginning to realize that their feet are aging them 
prematurely. They are beginning to realize that foot comfort is 
more necessary than smartness. They try to enjoy both. 


The third group takes in women who are “over 40” and who 
in the majority of cases are bothered with their feet. They are 
most responsive when you show them how they can enjoy both 
foot and shoe comfort. 


These three women and their feet are giving you unusual 
opportunities to perform a customer-satisfying and profitable 
service. By carefully regarding the feet to which you fit shoes 
you can widen your trading area, reduce your complaints while 
increasing customer satisfaction — you widen your profits and 
build a steaciy repeat business. 


Dr. Scholl’s Foot Comfort Service should play an important 
part in every reliable shoe store. It is helping thousands of 
dealers who regard the value of this 
service and who have made it an in- 
tegral part of their business. We sug- 
gest that you learn just how Dr. Scholl’s 
Foot Comfort Service can help you. 
Complete details will be furnished 
without obligation on your part. Just 
fill in the coupon at the right and mail 
it to the nearest Scholl office. 


NAME _ oe 


STREET & NO. 
CITY & STATE 


NOL 


neat 


‘Women 
and their 


FEET 





You cannot (profitably) ig- 
nore public demand. People are 
getting more foot conscious day 
by day. The drastically changing 
shoe styles of today are increas- 
ing the necessity for rendering 
Dr. Scholl's Foot Comfort Service 
to your customers. 


The next few years are going 
to prove unusually profitable for 
those shoe merchants who have 
decided now to fall in with the 
trend of the times. Shoemen who 
keep pace with conditions are 
incorporating Dr. Scholl's Foot 
Comfort Service as a very impor- 
tant part of their shoe business. 
Their number is_ increasing 
rapidly. 


This service which is not 
difficult to perform assures maxi- 
mum comfort with every pair of 
shoes you sell, thus building a 
large and repeat patronage. It 
reduces your complaints. It 
builds your sales and your profits. 
Mail the coupon below. Learn 
what Dr. Scholl's Foot Comfort 
Service can do for you. 


THE SCHOLL MFG. CO., INC. 
213 W. Schiller St., Chicago 
62 W. 14th Street, New York 


Without cost or obligation please give me full particulars of 
Dr. Scholl’s Foot Comfort Service. 
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Expectations 


RE-EASTER shoe selling far exceeded the most 

sanguine expectations. From all over the coun- 

try come reports bearing out this conclusion. It 
was to be expected that the stores featuring the style 
shoes would have a good business, but this Easter even 
the shops which specialize on conservative, corrective 
and distinctly sport shoes were crowded. 

Easter is no longer the influence it used to be. It was 
a case of “Easter First—Weather Second.” Easter still 
pulls them in, but not unless the weather helps it along. 
Warm days to come will see all pre-Easter selling rec- 
ords go by the board. 

As far as shoe selling is concerned, it is going to 
be a whale of a year for all concerned, if the ex- 
perience of the Easter selling season affords any 
reliable index. 

Everyone seemed to be buying giddy shoes. Women’s 
styles called for suits and tweeds. Instead of buying 
plain, conservative footwear, women bought sandals, 
perforations, stitchings and plenty of high-priced shoes. 
Many stores reported that their biggest play was on 
their top grades. Staple tailored shoes stayed on the 
shelves. 

All buyers agree that after the early Easter, good 
business should continue right through April and on 
into the Summer. It means, too, that many people 
will be in the market to buy at least three pairs of shoes 
between now and the first of July. The warm weather 
Summer buying season will open much earlier than 
usual. 

An accumulated buying power was built up through 
the month of March, due to bad weather. Better busi- 
ness should stimulate retail trade all during April. 

For many years, the shoe trade has talked about sell- 


















Easter Shoe Sales Surpass 


Telegraphic Reports from Trade 
Centers Show Tremendous Upswing 





ing shoes for the occasion. This Spring will see that 
slogan translated into practical action. 


Pre-Easter Sales Reports Flashed 
from Many Cities 


From a Nation-Wide Chain of Men’s Shoe 
Stores —“Large increase in all-whites for men, espe- 
cially on the Pacific Coast. Big business in brown and 
gray bucks in the Middle West, with a surprising. activ- 
ity in grays which is increasing daily at great rate. De- 
troit the big center for volume increase in sales due to 
the increase in purchasing power through employment 
advance. South very strong in sports and staples, with 
all-whites leading.” 

From a Great Mail Order House—“Women’s 
whites leading the field by large margin. Blues and 
grays next, with blues leading. Pumps and ties strong. 
Straps very weak. Open-type oxford very popular. 
Port hole effects selling well. Better shoes the trend 
in the women’s field. Rough-grained leathers of the 
“Mandrucca” type, one of the most popular leathers. 
(Same for growing girls.) 

“Growing girls’ types, which are strong, are the spec- 
tators, bicycle bals. Big demand for seamless pumps 
and snappy oxfords. 

“Men’s all-whites outrunning all combinations. Ap- 
proximate percentage: All-whites, 60 per cent; black 
and whites, 30 per cent; brown and whites and others, 
10 per cent. In the men’s, narrower toes and higher 
heels the trend. 

“Boys’ shoes following the trend of the men’s in 
narrower toes. Not much change in styles in this class 
over last year except for this one item. 

[TURN TO PAGE 96, PLEASE] 
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In Stock 


Tue BELLEVUE, S-364, 
in Black or Brown Calf, 
with Feeture Arch, 
to retail at 

most $ 


REGULAR 
STYLES 


FLORSHEIM eelure rch Shes 


FLEXIBLE 
when walking 


bait epeal Bpnsiness 


Men with weak and weary arches appreciate the comfort 
of the Improved Feeture Arch. They find in Feeture 
Arch shoes a new feeling of security under-foot that is 
lacking in other types. They appreciate the smart style 
that gives no outer suggestion of “‘comfort’”’ shoes. 
Feeture Arch wearers come back again and again, 
building a steady business year after year. 


Feeture Arch shoes may now be procured out of 
stock in a variety of styles, ranging from the most cop- 
servative blucher models to the trimmest custom toes 


She FLORSHEIM S/oc 


THE FLORSHEIM SHOE COMPANY, Manufacturers 


Chicago 
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JOHN J. HOLDEN 
Manager N.S.R.A, 


O determine in advance the trend of fashion in 

footwear for men, women and children, the Na- 

tional Shoe Retailers’ Association style commit- 
tees will meet in conference at the Hotel Astor on Mon- 
day, April 16, and Tuesday, April 17. The meeting is 
a cooperative undertaking and gives an opportunity to 
members of the Tanners’ Council to make their first 
Fall showing of American leathers. The two-day con- 
ference follows the plan of previous meetings, with one 
or two amendments to expedite the time of the con- 
ferees. 

All of the people interested in the preparation of the 
styles reports meet in the East Ballroom on the eighth 
floor of the Hotel Astor. Short directional addresses 
are to be made by acting general chairman, Car! G. 
Burgstahler, followed by George H. Mealley, chairman 
of the Color Committee of the Tanners’ Council of 
America. The general meeting then splits up into three 
divisional meetings for the consideration of colors and 
styles in women’s shoes for Fall (Room A), led by 
Marcus Rice, acting chairman; the colors and styles 
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in men’s shoes for Fall (Room B), under the chairman- 
ship of George B. Hess, and colors and styles in chil- 
dren’s shoes for Fall (Room C) under Maurice Yoskins. 

After the association luncheon, which will be held 
in the North Ballroom, the meetings will resume work 
so that the styles programs can be approved for pub- 
lication that evening. It is not expected that these 
style programs will be read again but will be officially 
okayed as complete after the first day’s session. In 
previous conferences, open debate on every paragraph 
was possible on the afternoon of the second day’s con- 
ference but final acceptance is now made part of the 
first day’s program. 


HE general fashion meeting which has for years 

been the outstanding feature of the conference, will 
include addresses by the following: Carl G. Burgstahler. 
general chairman; M. A. Mittelman, president of the 
National Shoe Retailers’ Association; Louis J. Robert- 
son, president of the Tanners’ Council of America; 
Mrs. Edna Woolman Chase, editor of Vogue; Mrs. 
Margaret Hayden Rorke, of the Textile Color Card As- 
sociation, a speaker from the Shoe Fashion Guild of 
America, Inc.; Hon. Grover A. Whalen, chairman of 
the New York Retail Code Authority, and others. 

A new type of fashion show is in contemplation. 
in which emphasis will be put upon a more visible 
analysis of hosiery and footwear in the shades and 
colors for next Fall. 

A number of organizations have signified their in- 
tention of participating in the conference. The fol- 
lowing have appointed committees: NATIONAL Assocta- 
TION OF SHOE WHOLESALERS: Francis B. Masterson. 
Hub Shoe Company; president, Elkan R. Myers of D. 
Myers & Sons; chairman, Harry D. Hurd, Hurd Shoe 
Company; Henry Bell, Jr., Bell Walt & Co.; Irving 
Sachs, Shu-Stiles, Inc.; August Levy, The Charles Meis 
Shoe Co.; Harry C. Weiss, J. Weiss Shoe Co.; George 
M. Groves, The Groves Shoe Company. NATIONAL 
SHOE TRAVELERS AssociATION: M. E. Tobias, chair- 
man; W. A. Howard, assistant chairman. 

The National Shoe Retailers’ Association commit- 
tees are as follows: 


GENERAL STYLES COMMITTEE 


Carl G. Burgstahler, acting general chairman, c/o F. E. 
Forster & Co., Chicago, Ill.; David A. Hirschler, vice-chairman, 
c/o Hofheimer’s, Inc., Norfolk, Va. 


WOMEN’S STYLES COMMITTEE 


Marcus Rice, acting chairman, c/o Famous Barr Co., St. Louis, 
Mo.; Milton C. Harper, vice-chairman, c/o Harper Shoe Co., 
Philadelphia, Pa.; Paul Siegel, c/o O’Connor & Goldberg, 
Chicago, Ill.; F. Arthur Clark, c/o Charles A. Stevens & Sons, 
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TREND and COLOR CONFERENCE 
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Chicago, Ill.; Paul C. Crawford, c/o Crawford Shoe Co., Lima, 
Ohio; Ben Cohen, c/o Kaufmann’s, shoe department, Pitts- 
burgh, Pa.; Joseph Michaels, c/o Saks-34th Street, New York, 
N. Y.; James Smith, c/o Loeser’s, Brooklyn, N. Y.; W. J. 
Kaufman, c/o Sommer & Kaufman, San Francisco, Cal.; R. D. 
Chastain, c/o Imperial Shoe Store, Beaumont, Tex.; Maurice 
Miller, c/o I. Miller & Sons, New York, N. Y.; Amos Reeder, 
c/o Maurice Wyman, Baltimore, Md.; Charles R. Thompson, 
c/o Oppenheim, Collins & Co., New York, N. Y.. 


ADVISORY COMMITTEE ON WOMEN’S STYLES 


W. A. Geuting, chairman, c/o Geuting, Philadelphia, Pa.; 
D. C. Orr, c/o The Potter Shoe Co., Cincinnati, Ohio; Thomas 
F. Callahan, c/o B. Altman & Co., New York, N. Y.; M. Craig, 
c/o Burdine’s, Inc., Miami, Fla.; L. P. Harrison, ¢/o Harrison 
Bros., East Orange, N. J.; T. Frank Jacques, c/o Field Shoe 
Co., Des Moines, lowa; Herman Lieber, c/o Milgrim, Inc., New 
York, N. Y.; J. Harold Roberts, director, ¢/o Stone Shoe Co., 
Cleveland, Ohio; Murray Scott, c/o Grossman’s, New York, 
N. Y.; J. McGriffin, c/o Ianes Shoe Co., Los Angeles, Cal.; Joseph 
Minko, c/o Lord & Taylor, Inc., New York, N. Y.; Mrs. N. P. 
Nuyens, c/o R. H. Macy & Co., shoe department, New York, 
N. Y.; George H. Trentman, c/o William Eastwood & Son Co., 
Rochester, N. Y.; J. M. Watson, c/o Guarantee Shoe Co., San 
Antonio, Tex.; Irving M. Bauer, Buffalo, N. Y.; F. R. Bush, 
c/o Wetherby-Kayser Shoe Co., Los Angeles, Cal.; Daniel Gil- 
bert, c/o Shoe Craft, Inc., New York, N. Y.; N. Hess, c/o N. 
Hess & Sons, Baltimore, Md.; W. A. Knight, c/o Knight Shoe 
Co., Portland, Ore.; Fred H. Rasmussen, c/o H. & S. Pogue 
Co., Cincinnati, Ohio; Joseph K. Rayan, c/o The Fashion, 
Columbus, Ohio; Harry A. Gibson, c/o William Hengerer Co., 
Buffalo, N. Y.; Osgood C. Martin, c/o W. G. Simmons Corp., 
Hartford, Conn.; Louis Landsberg, c/o Crowley Milner & Co., 
Detroit, Mich.; L. F. Tuffly, director, c/o Krupp & Tuffly, 
Inc., Houston, Tex.; Roy E. Stevens, director, c/o Stevens Shoe 
Store, Uttumwa, Iowa; Oscar Thompson, c/o Rich’s, Inc., At- 
lanta, Ga.; Charles Gamer, c/o Gamer Shoe Co., Butte, Mont.; 
Owen Metzger, c/o Wetherhold & Metzger, Allentown, Pa.; 
Given Bros. Shoe Co., El Paso, Tex.; Dave Kemper, c/o The 
Kemper & Bros., Inc., Little Rock, Ark.; V. V. McBryde, De- 
troit, Mich.; Herman Fisher, c/o- Figo-Fisher & Goodfriend, 
Atlantic City, N. J.; George E. Pierce, Jr., c/o Thomas F. 
Pierce & Son, Providence, R. I.; H. R. Williams, c/o Bergdorf 
& Goodman Co., New York, N. Y.; Harry E. Fontius, director, 
c/o Fontius Shoe Co., Denver, Colo.; Harry Teets, c/o The 
Denver Dry Goods Co., Shoe Dept., Denver, Colo.; William 
Kaufman, c/o Sommer & Kaufman, San Francisco, Cal.; George 
Golden, c/o Golden’s Bootery, Jacksonville, Fla.; James W. Mor- 
rissey, c/o Morrissey-Argus Co., Springfield, Ill.; Howard Robin- 
son, c/o Robinson Shoe Co., Kansas City, Mo.; Matt Condon, c/o 
J. R. Condon & Sons, Charleston, S. C.; S. J. Brouwer c/o S. J. 
Brouwer Shoe Co., Milwaukee, Wis.; Carol S. Wills, Oakland, 
Cal.; Morris Wolock, c/o Wolock & Bauer, Chicago, Ill.; J. A. 
Robinson, c/o Meyer-Jonassen & Co., Pittsburgh, Pa.; N. S. 
Nicholson, c/o The Dayton Co., shoe department, Minneapolis, 
Minn.; Harold Hoskins, c/o Halle Bros., shoe department, Cleve- 
land, Ohio; Albert Wachenheim, Jr., c/o Imperial Shoe Store, 
New Orleans, La.; Burt J. Gosper, Elmira, N. Y.; E. E. Evans, 
c/o Lewis & Reilly, Scranton, Pa.; Benjamin F. Childs, c/o 
Thomas S. Childs Co., Holyoke, Mass. 


MEN’S STYLES COMMITTEE 


George B. Hess, chairman, c/o N. Hess & Sons, Baltimore, 
Md.; George N. Geuting, vice-chairman, c/o Geuting’s, Inc., 
Philadelphia, Pa.; Jesse Adler, c/o Adler Shoe Co., New York, 
N. Y.; Harry Silver, c/o O’Connor & Goldberg, Chicago, IIl.; 
W. B. Huette, Jr., c/o W. B. Huette Shoe Co., St. Louis, Mo.; 


CARL G. BURGSTAHLER 
Acting General Chairman 
N.S.R.A. Styles Committees 


Howard E. Nay, c/o Nay Shoe Co., Wheeling, W. Va.; Morris 
Weingarten, c/o London Character Shoes, New York, N. Y.; 
Ralph P. Levy, c/o M. Porkorny & Sons, New Orleans, La.; 
A. E. Taylor, c/o Hassels, Inc., Chicago, Ill.; A. B. Young, 
c/o Young Shoe Co., Los Angeles, Cal.; Elmer C. Diemer, 
c/o Parker & Diemer, New York, N. Y. 


ADVISORY COMMITTEE ON MEN’S STYLES 


Steven J. Jay, chairman, c/o R. W. Fyfe & Co., Detroit, Mich.; 
R. W. Bowie, c/o George Muse Clothing Co., Atlanta, Ga.; 
T. J. Midran, c/o Luke Worsfall Co., Hartford, Conn.; Morris 
L. Cowan, c/o Cowan-Nankin Shoe Co., Miami, Fla.; R. Metz, 
Chicago, Ill.; Russell Werner, c/o Frank Werner Co., San Fran- 
cisco, Cal.; C. E. Williams, director, c/o C. E. Williams, St. 
Louis, Mo.; F. E. Ballou, director, c/o F. E. Ballou & Co., 
Providence, R. I.; Arthur Burt, c/o Arthur Burt Co., Wash- 
ington, D. C.; Ernest N. Park, c/o Park-Brannock Shoe Co.. 
Syracuse, N. Y.; J. C. Fedler, director, c/o Boston Shoe Co., 
Louisville, Ky.; C. M. Selby, c/o Volk Bros., Dallas, Tex.; W. 
J. Weschler, c/o Weschler Co., Inc., Erie, Pa.; A. V. Holbrook, 
c/o The Holbrook Bootery Co., Columbus, Ohio; Simon Nieder- 
man, Philadelphia, Pa.; C. W. Vance, c/o Vance Shee Co., 
Gadsden, Ala.; J. A. Hutchinson, St. Louis, Mo.; C. J. Markell, 
c/o Arch Preserver Shoe Co., New York, N. Y.; Paul Jesberg, 
director, c/o Jesberg’s Walk-Over Store, Los Angeles, Cal.; 
Arthur Brown, c/o Marot’s, Indianapolis, Ind.; Frank Stodder, 

[TURN TO PAGE 97, PLEASE] 
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Shoe Fashion Guild 


To Protect the Originators of 
Fashion and Style 


ry Endorsed by President Mittelman 


Statement to Shoe Trade: 

We*have reviewed the plans of the Shoe Fashion Guild 
of America, Inc., which is presently composed of 21 man- 
ufacturers whose names are synonymous with fashion and 
quality, and we endorse this movement. 

This organization was formed to protect the originators of 
fashion and style in ladies’ shoes against piracy of styles, 
promote the sale, identification and recognition of distinctive 
styles, foster the interests of manufacturers and others en- 
gaged in the shoe industry, procure uniformity and certainty 
in the customs and usages in trade and commerce in the 
industry, reform abuses and unfair practices in all branches 
of the shoe industry, and promote a more enlarged and 
friendly intercourse among business men. 

Every retailer in the ladies’ shoes industry has heard of 
the great benefits which have been enjoyed by both retailers 
and manufacturers in the dress industry as the direct result 
of the activities of the Fashion Originators’ Guild in that 
field. The ladies’ shoe industry is face to face with similar 
problems to those which confronted the dress industry two 
years ago. No sooner are original style creations purchased 
by the retailer and released to the public, than they are 
pirated and the market flooded with copies. If one visualizes 
how pirating of styles operates one can easily understand 
the blight which such pirating casts upon all branches of 
the industry, retailer and manufacturer alike. Creative ability 
cannot cope with copyists. The creation of a style requires 
the investment of time and money by the manufacturer, and 
the promotion of the style requires the investment of addi- 
tional time and money for both the retailer and manufac- 
turer. When pirated copies of original styles appear in the 
retail market, the original style loses its value, becomes 
commonplace. The retailer is compelled to take large mark- 
down losses. The manufacturer loses the benefit of the prop- 
erty which he has created. 

The customer who has purchased the original style feels 
victimized when confronted with a cheap copy, whether it 
be in the store where she made her purchase or in the store 
of a competitor carrying the product of the style pirate. As 
a result, the manufacturer and retailer alike become dis- 
inclined to invest a worthwhile time and money’ in the crea- 
tion, purchase or promotion of an original style and the 
customer resolves always to defer her purchases until copies 
appear upon the market. ' 

Original and distinctive styles are the key factor in the 
ladies’ apparel field and it is the promotion of this factor 
that offers the brightest future for the retailer and the man- 
ufacturer alike. We, as an association of shoe retailers, are 
heartily in accord with the objectives and plans of the Shoe 
Fashion Guild of America, Inc., because we realize that the 
benefits which will be derived from its functioning will be 





Come and Keep Informed— 
All Are Welcome 


It is quite generally recognized that the 
N. S. R. A. Style Conference 
Held jointly with the 
Tanners’ Council of America 
Fall Opening Showing of 
American Leathers at the 
Hotel Astor, 45th Street and Broadway, New York City 
April 16 and 17, 1934 
is of paramount importance to the entire shoe industry. 


Men and women representing every branch of the indus- 
try are attending these semi-annual meetings in ever in- 
creasing numbers. This is the industry’s greatest “Round 
Table” event. All factors are welcomed. 


This conference on Fashion and Showing of Leathers is 
the opening gun in preparation for the Fall Season. 





very great. Manufacturers and retailers alike must regain 
and keep confidence in distinctive styles and quality mer- 
chandise for then, and then only, will they feel justified 
in investing in creative ability and in the purchase and pro- 
motion of quality merchandise. 

The N.S.R.A. therefore wishes to go on record 
with its endorsement of this movement and the Shoe 
Fashion Guild of America, Inc., will have the co- 
operation of this association of retailers as one 
more great step in the right direction. 


M. A. MITTELMAN, 
President, N.S. R. A. 





Wot a Life—Wot.... 


I find that being manager of the National Shoe Retailers 
Association makes a day seem only an hour long, but | 
am having the time of my life. Reviewing last week’s opera- 
tions I find that: 

The daily mail is large and interesting, it touches on many 
phases of the shoe business and Association work. But it 
must be answered. Visitors, telegrams and phone calls come 
and go in an endless chain. Executive and trade meetings 
must be attended. Air flights, dinners, speeches, visits to 
Trade factors. Bulletins for the Press. Bulletins to the mem- 
bers. Bulletins to Convention Exhibitors. Attendance at 
Shoe Fashion promotion Cocktail Party. Requests to write 
briefs on the Code and the Sales Tax. Making arrangements 
for Style Conference, etc. 

Boy, am I having a busy time of it, and all my friends 
think this is a play-boy’s job and that my golfing handicap 
will be cut 3 or 4 strokes this summer. Not a chance. In 
fact, there is very little time left in which to sleep. 

Joun J. Hotpen. 
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RETAILERS ASSOCIATION 


HEADQUARTERS :—3022 Empire State Building, New York 
JOHN J. HOLDEN, Manager 








Govern Ourselves—Or Else ! 


Never before in the history of American business development have trade associations been 
civen the recognition that President Roosevelt’s new business deal has bestowed on them. Trade 
associations are the means whereby business is literally being given the last chance to govern 
itself. This is truly the Democratic way and the spirit in which most Americans want to see 
business continue to serve in the future. However, should trade associations because of inertia, 
lack of vision, or business slackers, refuse to grasp the opportunity here presented, the government 
of business by itself will be but a stepping stone in the near future to a governmental bureaucracy 
ia which paid employees of the government, without knowledge or understanding, will determine 


what should or should not be done for business. 


Such a type of interference by government in business will be far more distasteful and far 
more enervating for business than the present enlightened type of self rule. Such a political control 
will mean a literal dictatorship of business, in which the solid, sane and progressive opinion of 
business men will be ignored and the progress of American business definitely halted. 


It is therefore essential that trade associations be strengthened, that every business 
definitely affiliate itself with the trade association functioning in its particular field; that 
not only the written words and objectives of the codes and the New Deal in general be 
supported, but the spirit in particular, of such agreements, be also complied with. 


Any endeavor to ignore trade associations or frustrate the purpose of the code weakens 
American business and, if indulged in along a widespread front, will lead eventually and shortly 
to a situation that should be the cause for the greatest alarm and concern in every merchant who 


values his business liberty. 


It, therefore, cannot be stressed too strongly or with too much emphasis, that trade associations 
must be strengthened, that codes must be lived up to in their letter as well as spirit, and that every 
business man should individually resolve to support in the fullest possible measure, the noble 
purposes and reforms of the New Deal, which aim for a balanced prosperity, not for the top of the 
pyramid alone, but for everyone of the one hundred and twenty million living Americans. 


MELVILLE KAUFMAN of Sommer & Kaufman, San Francisco, Calif., 


President of the California Shoe Retailers Association. ‘MELVILLE KAUFMAN 





The Letter Box: 


DR. NORMAN D. MATTISON 
33 West Forty-seconp St. 
New York, N. Y. 


News Flashes 


President Mittelman was in New York this past week and 
made his first visit to National Shoe Retailers Association 
Headquarters. 


* * * 
March 19, 1934. 


He attended two trade association meetings and spent sev- 
eral hours at Headquarters studying the operation of activi- 
ties. 

* * * 

Arrangements of all details for the Style Conference at 

the Hotel Astor, April 16 and 17, 1934, were decided upon. 


Fight Tax on Retailers 


Our distributing factors are now very vigorously protesting 
against all forms of sales taxes either pending or in force. 

Consumer organizations are lending their support against 
all forms of sales taxes. 

If sales tax laws are to be enacted in your State, it is the 
official recommendation of the N. S. R. A. family that every 
shoe retailer in the United States support his national and 
regional shoe association in the fight to have the sales taxes 
listed as a separate entry on all sales checks so that this 
additional expense to the consumer may be properly recog- 


nized and absorbed. 
(Signed) M. A. Mirretman, President. 


National Shoe Retailers Association, 
3022 Empire State Building, 
New York, N. Y. 


Attention: John J. Holden, Manager 


Dear Mr. Holden: 


It was fine to have a talk with you today, and it may prove to be 
one step in the beginning of a new epoch of service to the interests 
your association serves. 

I ask, why tie up with 5000 chiropodists in a Foot Health Week 
when there are 170,000 physicians whose interest in shoes, con- 
ceivably, can be developed throughout a Foot Health Year—not 
however until certain barriers existing between established medi- 
cine and industrial shoemaking are done away with. 

While President Mittelman’s purpose is splendid, shoes can 
never become an expression of a general professional service until 
the medical profession cooperates. This objective, by your leave, 
is your presetn opportunity. 

Here is the copy I promised of Federal Trade Commission Stipu- 
lation No. 931, with reference to the misbranding of “Doctor” shoes. 

I shall hope to see you again very soon. 


Faithfully yours, 
(Signed) Norman D. Mattison, M.D. 
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CAN STYLE PIRACY BE STOPPED? 


GEORGE MILLER 
President 
Shoe Fashion Guild of America 


HE Shoe Fashion Guild of 
6 een Inc., has been or- 

ganized for the purpose, 
among others, of protecting orig- 
inators of fashions and styles in 
ladies’ shoes, and manufacturers 
and retailers, against style piracy, 
and to promote the sale and recog- 
nition of distinctive styles. 

In combatting style piracy, the 
Guild says: “We feel that there can 
be little question but that the in- 
terests of manufacturers and retail- 
ers are virtually identical and are 
closely bound up with those of the 
buying public. The evils resulting 
from style piracy extend much fur- 
ther than the injury to the prop- 
erty rights of manufacturers. The 
pilfering of ideas and the flooding 


Shoe Fashion Guild of Amer- 
ica, Inc, Says “Yes and Organ- 
izes to Protect Originators 
of Fashions and Styles in 
Women's Shoes 


of the market with copies of orig- 
inal creations destroy customer con- 
fidence, retard purchases, compel 
ruinous mark-downs. We need not 
go into great length to discuss these 


| evils; you as a retailer are familiar 


with them because they affect you 
directly. 

“This organization and its mem- 
bers solicit your cooperation for the 
abatement and eventual stamping 
out of these ruinous practices. We 
believe that the removal of this can- 
cer from the industry will promote 
your volume, reduce your mark- 
down losses, enable you to enjoy 
the style security which is your 
right, and last, but by no means 
least in importance, restore that con- 
fidence on the part of the purchas- 
ing public which is so vitally nec- 
essary to legitimate business. 

“You as a retailer, knowing what 
style piracy means to your own 
business, must be in sympathy with 
the objects for which this organiza- 
tion has been formed, and we urge 
that you immediately sign and re- 
turn to us the Declaration of Co- 
operation.” 

After months of study of simi- 
lar guilds, the purposes of the Shoe 
Fashion Guild of America, Inc., are 
outlined as follows: 

To protect the originators of fash- 
ions and styles in ladies’ shoes 
against unauthorized copying, sim- 
ulation, or piracy of styles; 

To protect manufacturers of 
ladies’ shoes against unauthorized 
and unfair copying, simulation, or 
piracy of styles; 


To promote the sale, identifica- 
tion and recognition of distinctive 
styles in ladies’ shoes; 

To foster the interests of manu- 
facturers and others engaged in the 
shoe industry anywhere in the 
United States of America, or in any 
other part of the world; 

To procure uniformity and cer- 
tainty in the customs and usages of 
trade and commerce in said indus- 
try; 

To reform abuses and unfair 
practices in all branches of the shoe 
industry or relative thereto; 

To secure freedom from unjust 
or unlawful exactions; 

To diffuse accurate and reliable 
information as to the standing of 
merchants and other matters; 

To settle and adjust differences 
between its members and others; 

To promote a more enlarged and 
friendly intercourse among business 
men. 

The officers of the Guild are: 
George Miller, president; Murray 
D. Fine, first vice-president; Julius 
Pincus, second vice-president ; Dom- 
inic La Valle, third vice-president; 
Dan Palter, secretary; Morgan 
Grossman, treasurer. 

The board of governors of the 
Shoe Fashion Guild of America, 
Inc., consists of the following: 
George Miller, Newton Elkin, 
George Laird, Andrew Geller, Mor- 
gan Grossman, Herbert Garside, 
Murray D. Fine, Benjamin D. 
Schwartz, Dan Palter. 

At a meeting of stylists and pat- 
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UPPERS FOR 


SPRING and SUMMER 


Slippers for sports and beach wear, of Zapon Quality 87 . 


and Zapon Vanza Cloth, are keeping manufacturers busy 
filling repeat orders, thanks to the charm of the new grains, 


Ever NEW...this time- 
tried standard of 
quality for slipper 
uppers. Quality 87 
porailels the mode 
with novelties women 
cannot resist. 


weaves, and finishes, in 
white and colors for 
spring and summer. 
Users of Zaponknowthe vastly 
increased salability Zapon 
gives any slipper. 

“The Standard of Quality Since 1884” 
THE ZAPON company 


A Subsidiary of Atlas Powder Company 
STAMFORD, CONNECTICUT 


clon 


TYhenewZapon-coated 
Material that issweep- 
ing the country. The 
widest imaginable 
range of weaves, 
colors, and patterns. 





BEAUTY...COMFORT 
-- WEAR 


UNUSUALLY ATTRACTIVE store of I. Miller & Sons, Inc., Hollywood, Cal. 
On the floor note the Mohawk Imperial Rockton Broadloom carpet, installed 
by John Bloeser, Los Angeles. 


Mohawk Broadloom Carpet brings 
all three to the floor and interior 
of this modern I. Miller store 


OR the new shoe store thoroughly modern in decoration and 

arrangement—for the long-established shop that is being 
modernized—for the up-to-date store that needs merely to replace 
a shabby-looking floor covering— 

Mohawk Carpeting will provide the foot comfort, the eye 
beauty, and the long wear that it brought to the Hollywood, 
California, store of I. Miller & Sons, Inc. 

Many managers and owners have found among the many fig- 
ured patterns and rich plain colors just the Mohawk Carpet to 
freshen up their store interiors and make them doubly inviting to 
customers. They have discovered that Mohawk Carpets give more 
than the usually expected value in return for their very reason- 
able purchase price. 

If you are chiefly concerned with long wear, then you are more 
than ever justified in specifying Mohawk carpet. Its imported 
virgin wool—skillfully blended, spun, dyed and woven—assures 
long life as well as lasting color and beauty. 

At no extra cost a Mohawk carpet specialist will contribute his 
experience and help you select the weave, pattern and color best 
suited for your store. For this help and for any information about 
Mohawk Rugs and Carpets, address the nearest Mohawk Sales 
Office, or Mohawk Carpet Mills, Contract Carpet Department, 
295 Fifth Avenue, New York City. 


Mohak {ics 


MOHAWK CARPET MILLS 
295 Fifth Avenue, New York, N. Y. 


REGIONAL SALES OFFICES 


Detroit 

Los Angeles 
Philadelphia 
San Francisco 
Seattle 

St. Louis 


Atlanta 
Boston 
Chicago 
Dallas 
Denver 


Des Moines 1934, Mohawk Carpet Mills, Inc. 
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tern originators, as guests of the 
Guild, President Miller said: 

“It is the purpose of this meet- 
ing to outline to you the circum- 
stances which caused the formation 
of this organization, to define our 
objectives, and to solicit your co- 
operation. 

“You ladies and gentlemen who 
are present here today need no 
lengthy speeches to acquaint you 
with the evils of style piracy or with 
the measures that have been adopt- 
ed in the last two years or so by 
various industries in the women’s 
wear field to cope with them. Two 
years ago the dress industry was 
faced with destruction. Expensive 
designers and research departments 
produced authentic originals which 
were quickly copied by cheap, 
pirating manufacturers. Creative 
ability could not cope with the 
copyists. These parasites produced 
copies of the better merchandise 
with such rapidity that mark-down 
losses of suicidal proportions were 
forced on retailers of better ready- 
to-wear within a week of receipt. 

“The women of America lost their 
interest in finer fashion-right gar- 
ments because, no matter what price 
had been paid or from what shop 
the garment had been purchased, 
within a week they frequently saw 
a cheap copy. 


“(THE customers naturally felt 

that they had been victimized, 
found fault with the stores, and 
adopted the policy of waiting for 
cheaper copies of fashions they had 
noticed in finer dresses, or bought 
in competitive stores. 

“This vicious condition called 
for concentrated action on the part 
of the better dress manufacturers. 
It was at this time that the Fashion 
Originators’ Guild banded together 
to stamp out the thoroughly dis- 
honest and most devastating prac- 
tice of stealing other manufactur- 
ers’ designs. The plan was sound. 
The retailer was brought to recog- 
nize the property rights of the orig- 
inal designer, and he agreed not 









Shoe Fashion Guild 
of America, Inc. 


— GELLER SHOE MFG. CO., 
N 


CARDONE & BAKER, INC. 
CORNELL UNITY, INC. 
DELMAN, INC. 

A. GARSIDE & SON, INC. 
MORGAN GROSSMAN, INC. 
GROSSMAN’S SHOES, INC. 
LAIRD, SCHOBER & CO. 

LA VALLE, INC. 

Cc. & A. LO PRESTI, INC. 
MARTIN WEINSTEIN SHOE CO. 
I. MILLER & SONS, INC. 

THE NEWTON ELKIN SHOE CO. 
PALTER DE LISO, INC. 

PAPE SHOE MFG. CO., INC. 
PARLANTE SHOES, INC. 

PINCUS & TOBIAS, INC. 
PREMIER SHOE CO., INC. 
SCHWARTZ & BENJAMIN, INC. 
SEYMOUR TROY & CO., INC. 

H. ZUCKERMAN SHOE MFG. CO., INC. 
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DECLARATION OF COOPERATION 
IN ANTI-PIRACY 
Sg | PEER T EEE Ee Pee rice Te and 
(Store’s Name) 
SHOE FASHION > OF AMERICA, 
4 . 


Shoe Fashion Guild of America, Inc., 
Empire State Building, 
New York City, N. Y. 


Gentlemen: 

Recognizing the property rights of 
manufacturers in styles created by them, 
and believing that piracy and unauthor- 
ized copying and simulation of styles in 
ladies’ shoes are detrimental to the best 
interests of manufacturers, retailers, and 
the consuming public, and constitute 
unfair competition, and believing the 
objects for which your organization has 
been formed to be in the common in- 
terest of the public and of the industry, 
manufacturing and retailing, we wish to 
go on record as stating our fixed busi- 
ness policy. 

We do not and will not purchase, ex- 
hibit, or sell, any ladies’ shoes, the styles 
of which are copies or simulations of 
styles created by your members. Hence- 
forth we will include in all of our orders 
for ladies’ shoes the following clause: 

“This order is placed upon the 
seller’s warranty that the merchandise 
ordered does not include copies or 
simulations of styles created by the 
members of the Shoe Fashion Guild of 

America, Inc. The purchaser reserves 

the right to return any merchandise 

which is not as so warranted.” 
Very truly yours, 
(Store’s Name) 


ee ee ey 
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to purchase any designs which he 
found to be copied. The retailer 
also agreed to stamp all orders 
with special instructions bringing 
out the fact that, should the mer- 
chandise ordered prove to be copied 
from another manufacturer, it 
would be returned. 


“Fifth Avenue merchants appre- 
ciated this move and gave it their 
support, and as a result the plan 
caught like wildfire, so that at this 
time it is said that the Fashion 
Originators’ Guild has over 4000 
retailers who have signed a Decla- 
ration of Cooperation with it. 

“The shoe industry has been 
faced with a similar problem. There 
has been great reluctance on the 
part of the manufacturers to invest 
money in creative ability or in the 
purchase of style sketches as al- 
most invariably some other manu- 
facturers immediately copy crea- 
tions and ruin the potential sales 
of fine quality originals. 


sé HE retail world, the store de- 
siring to sell original styles in 
shoes, fears that cheaper copies will 
not only retard sales and create ill 
will, but also cause mark-down 
losses. The promotion of such 
merchandise has been neglected for 
fear that spotlighting will cause 
even more speedy theft of the de- 
signs and resultant underpricing. 


“Style piracy must cease if the 
finer shoe industry is to survive. 


“Having this in mind and realiz- 
ing that the problem in the shoe 
industry parallels that which has 
been faced and successfully over- 
come by the dress industry, 21 
manufacturers of finer shoes have 
formed the Shoe Fashion Guild of 
America, Inc. 


“We have not lost sight of the 
fact that the shoe industry differs 
from the dress industry in many 
respects, but we feel that the differ- 
ences are in our favor, and thai 
we will be able to equal if not ex- 
ceed the results achieved to date 
by that industry, and that in fa: 
less time, for we have had the bene- 
fit of their experience.” 
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SWAN 7 
<“AIRY-TRED” SANDALS 


Last year two of the styles illustrated here made money 
for the many high grade accounts who sold them. We 
have added two new styles this season. All four have 
already been accepted and bought thruout the South. 
Our representatives in the other territories are on their 
way. 

We would suggest you give the SWAN salesman your con- 
sideration when he Calls. If you would like to see sam- 
ples at once—write us, with your name and address. We'll 
send them promptly. For extra pairage and extra profit— 
sell SWAN “AIRY-TRED” SANDALS. 


* * 
SWAN SHOE CO., Ine. * 


705 Marbridge Bldg. 209 S. State St. 218 E. Eighth St. 


New York Office Chicago Office Los Angeles Office j Manufacturers, Baltimore, Maryland 


Wisconsin 7-8962 Harrison 5050 Vandike 2735 








Price $2.75. 
5% ten days—net 30. 





No. 1274— All White Etk. 
No. 1275—All Smoked Elk. 
A4 to % C 2% to 9. 


Chswie 


TO RETAIL 


We are temporarily oversold on this new Super-Sport Shoe. However, before Narown Saddle.” pease 


e. 
May Ist, we will again be in a position to fill orders promptly. Orders will be ——_- 
filled according to date received by us. A 4 to 9. C 2% to 9. 


MANUFACTURED BY CORBIN HOLMES CO. 
SOLE DISTRIBUTING AGENTS 


HUB SHOE COMPANY 


57-65 SOUTH ST., BOSTON 


Price $2.75. 
5% ten days—net 30. 








When writing advertisers please mention Boot and Shoe Recorder 
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Easter Sales Surpass Expectations 
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[CONTINUED FROM PAGE 86] 


“General: Double season will be enjoyed before 
Summer selling due to the early Easter. Business for 
the month of March double over last year, though the 
bank holiday of last year is a discounting factor.” 


From a Chain Covering the Country in the 
Men’s Lower Price Field —“Men’s: Higher heels 
and narrower toes, the English type shoes the trend. 
Wing tips very good. 

“Boys’: Slightly narrower toe. Tan for Easter. 

“Girls’: Improvement in whites. The top seller the 
patent leather one strap. 

“Only slight changes in the styles of children’s shoes 
over last year, though there has been a noticeable in- 
crease in tans. 

“General: Expect double season before Summer sell- 
ing. Business much better.” 


From Cincinnati—F: H. Rasmussen, buyer and 
manager of H. and S. Pogue Co.’s women’s better shoes 
department, reports that their pre-Easter business has 
doubled over that of last year. Blue kid and black 
opere pumps in patent and kid are leaders. In their 
Budget department especially, opera pumps at $6 have 
gone strong. Mesh and cloth shoes at $12.50 to $14.50 
in the better shoes department have sold extremely well. 
W. E. Newbold, owner and manager of the Newbold 
Bootery, reports that Easter business is 68 per cent bet- 
ter than last year. While blue kid, which has taken 
Cincinnati by storm, is a leader, gray suedes and gray 
tynet have been exceptionally good for his Easter trade. 


From New York City—Never have as many new 
shoes been seen during an Easter parade as were no- 
ticed on the feet of the milling thousands who crowded 
Fifth and Park Avenues after church. 

For each church worshipper, a thousand came to see. 
Thousands of visitors crowded the city. An interesting 
check was made which told that fully 75 per cent of 
the shoes worn by Mrs. and Miss Main Street were blue, 
while Mrs. and Miss Park Avenue put blue in third 
place. 

The high style woman has always worn suede for 
Easter. And she did this year. Fabrics cut into the 
sale of suedes somewhat. Black, brown and blue suede. 
Her second choice was patent leather pumps and ox- 
fords. Browns jumped right in the limelight during 
the past two weeks. In sales importance black came 
first, then brown, followed by blue. 

Stores selling the better grades report pairage sales 
twice those of last year. 


From Boston—Despite an early Easter and unfav- 
erable weather conditions, Boston shoe merchants did - 
a large pre-Easter. business. Figures for the month of 


March of this year showed gains of from 25 to 100 
per cent over March, 1933. The average of the stores 
checked was more than 50 per cent. 

In assigning to these increases their real significance, 
however, it must be borne in mind that retail trade 
during the first two weeks of March, 1933, was prac- 
tically stifled by the nation-wide bank holiday. Fur- 
thermore, these percentages apply to women’s shoes 
and not to men’s, where increases, though marked, were 
not nearly so large. 

The conclusion is inescapable that much Spring busi- 
ness is yet to be done when the first break comes in the 
weather, particularly on whites for women, sport shoes 
for men, and play shoes for children. 

Thayer McNeil Co. (main store) — March sales 
showed 73 per cent increase over those of the same 
month last year. Blue kid was the volume leather in 
high style women’s footwear, but much patent also was 
sold. There is noted in this store a trend to the front- 
strap models. Outlook excellent for April. 

Coward’s—Manager T. J..Connors reports one re- 
cent Saturday (March 24) to have been the best in the 
history of the store. Pre-Easter business showed a gain 
of 25 per cent over last year. He estimates that they 
will end the Spring season with a probable gain of 40 
to 50 per cent. 

Wilbar’s—B. H. Bluestein reports a very marked in- 
crease in sales and comments on the big increase in blue 
kid straps and patent leather. opera pumps. . Sandal pat- 
terns already moving freely. “April,” he thinks, “will 
be very good.” 

Arnold Glove Grip Store—Proprietor Leonard Hollis 
also has had a run on blue kid, but finds that black has 
been stronger than it was expected it would be. In 1933 
this store increased.its business over 1932 by 29 per 
cent. March business in 1934, as compared with the 
same month in 1933, was 50 per cent. Spring business, 
by the time sale time comes around, may be double 
what it was last year. This applies to women. The 
outstanding feature of the men’s business is that he is 
showing a decrease in his lower grades and much more 
than a corresponding gain in his top grades. Blacks 
are running far ahead of tans and browns. 

William J. Walsh (main store, 30 Chauncy Street) 
reports a big March increase, but figures had not been 
compiled at the time this survey was made. The de- 
mand for shoes of blue kid was the feature in women’s 
shoes. Men’s business is also up, and children’s shoes 
have moved faster than at this time last year. Patent 
for dress is, of eovuye, the leading leather in children’s 
shoes. 

J.-L. anes tebe L. Esart, who handles only 

[TURN .TO PAGE. 98, PLEASE] 
































Committees and Program, 
N.S.R.A. Style Conference 


[CONTINUED FROM PAGE 89] 


c/o Coes & Stodder, Boston, Mass.; O. 
E. Thorpe, director, c/o Turrell Bros., 
Seattle, Wash.; Joseph A. Schumacher, 
Milwaukee, Wis.; E. C. Bates, c/o Home 
Trade Shoe Store, Minneapolis, Minn.; 
David S. Josephson, Trenton, N. J.; 
Ray Hardebeck, Portland, Ore.; Ralph 
Broadhurst, Broadhurst, Inc., Denver, 
Colo.; A. J. Mullasky, Keokuk, Iowa; 
Ernest J. Smith, c/o John Wanamaker, 
New York, N. Y.; Gilbert Hahn, c/o 
William Hahn & Co., Washington, D. C. 


CHILDREN’S STYLES COMMITTEE 


Maurice J. Yoskin, chairman, c/o 
Geuting’s, Inc., Philadelphia, Pa.; Miss 
I. Bosch, vice-chairman, c/o Best & 
Company, New York, N. Y.; John Dow- 
ney, c/o Hutzler Bros., Baltimore, Md.; 
Clyde K. Taylor, c/o Stuart J. Rockhart 
Co., Detroit, Mich.; Miss Mary E. Dow- 
ney, c/o James McCreery & Co., chil- 
dren’s shoe department, New York, 
N. Y.; J. Veax, c/o William Hahn & 
Co., Washington, D. C€.; Michael P. 
Morrissey, c/o Franklin Simon & Co., 
New York, N. Y.; Miss Celia Berko- 
witz, ¢/o Bloomingdale Bros., New 
York, N. Y. 


ADVISORY COMMITTEE ON CHIL- 
DREN’S STYLES 


Arthur E, Ebbs, chairman, c/o Swope 
Shoe Co., St. Louis, Mo.; Ralph N. 
Baker, c/o Wetherby-Kayser Shoe Co., 
Los Angeles, Cal.; Harold F. Ballou, 
c/o F. E. Ballou Co., Providence, R. I.; 
James G. Bennett, c/o William East- 
wood & Son Co., Rochester, N. Y.; 
Schuyler G. Harrison, c/o Harrison 
Bros., East Orange, N. J.; J. A. Cox, 
c/o Robinson Shoe Co., Kansas City, 
Mo.; H. H. Dahl, c/o Thayer McNeil 
Co., Boston, Mass.; Rudy Dimel, c/o 
Gimbel Bros., Pittsburgh, Pa.; Miss 
Catherine Scott, c/o May Co., Cleve- 
land, Ohio; W. R. Birney, c/o Drexel 
Shoe Co., Omaha, Neb.; H. A. Alexan- 
der, c/o Field Shoe Co., Des Moines, 
Iowa; D. M. Fezler, c/o Puss in Boots 
Bootery, Oklahoma City, Okla.; H. S. 
Gordon, c/o Potter Shoe Co., Cincin- 
nati, Ohio; J. M. Cogan, c/o Abraham 
& Strauss, Brooklyn, N. Y.; L. W. 
Huble, c/o Jordan Marsh Co., Boston, 
Mass.; Albert F. Golantz, c/o Joseph 
Horne Co., Pittsburgh, Pa.; Miss Beu- 
lah Wills, c/o The Utica, Des Moines, 
Iowa; Miss H. Tangney, c/o Filene’s, 
Boston, Mass.; Leonard A. Provost, 
c/o Thomas S. Childs, Holyoke, Mass.; 
Joseph Stewart, c/o F. & R. Lazarus, 
Columbus, Ohio; Miss Alwyne L. 
Verick, c/o S. J. Brouwer Shoe Co., Mil- 
waukee, Wis.; Floyd Page, c/o J. N. 
Adam & Co., Buffalo, N. Y.; F. N. 
Humphrey, c/o Gus Blass Co., Little 
Rock, Ark.; Miss Florence McIntosh, 
c/o J. N. Adams & Co., Buffalo, N. Y.; 
Simson Pool, c/o Pool & Piper, Evan- 
ston, Ill.; C. H. Runyon, c/o Daniels & 
Fisher Stores, Denyer, Colo.; R. W. 
Grover, Juvenile Shoe Co., Tampa, Fla. 

[TURN TO PAGE 99, PLEASE] 
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SMART MODELS FOR SPRING | 
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“PEEKO" i 
No. $6752 BLACK KID..... $3.50 ff 
$6726 BLUE KID...... 3.60 
$6753 WHITE KID..... 3.60 
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“ROCHAS” 
No. 86762 White Poro Calf.. $3.60 
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“JEWEL” 
No. $3253 BLACK KID ..... $3.00 
$3253 BLUE KID ...... 3.10 
$3254 WHITE KID .... 3.10 
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EASTER SALES SURPASS EXPECTATIONS 


[CONTINUED FROM PAGE 96] 

high-grade men’s shoes, reports that whites already are 
being sold to college students—some of them apparently 
to replace those whites which they bought last Summer 
and have been wearing even during the Winter. The 
more conservative dressers are buying black and con- 
siderably narrower toes are in evidence. Blucher pat- 
terns shows little or no increase. 


From Louisville—Easter business shows large in- 
crease over last March. A heavy April selling is antici- 
pated. Early Easter helps business. Fedler, Boston 
Shoe Store, reports Easter business 60 per cent ahead 
of last year. He finds blue ties with Boulevard heels 
his best seller. Gross, Bonton, says brown sports lead. 
He expects an early white season. Gold, Kaufman, finds 
70 per cent of his sales on ties, with blue first, followed 
by gray. Price, Bycks, confirms the foregoing. Van 
Hoesen, Bostonian men’s store, is selling a surprising 
lot of sport wing tips. Florsheim says sport sales 50 
per cent better than last year. Koehler, Rodes Rapier, 
too, reports a large increase in men’s sport sales. 


From Atlanta—Easter shoe business in Atlanta 
marked by heavier advertising in some years and in- 
crease in business over March last year from 35 to 50 
per cent for men’s and between 75 and 100 per cent for 
women’s shoes. O. R. Thompon of M. Rich & Bros. 
reports increase of over 100 per cent over March two 
years ago. In men’s shoes, all white sports, white and 
black and white and tan featured. In women’s— 
punched and open shank sandals and dimpled calf good 
sellers. Blue a good color and blondes a dark horse 
just rounding the turn. Dealers report early Easter 
will serve as starter for an earlier and more extended 
Spring season than usual. 


From Detroit—Merchants report Easter sale tre- 
mendous. M. A. Mittelman claims Detroit leads coun- 
try. He also reports 60 per cent more business over 
two years ago, with navy blues leading, browns close, 
and patents amazingly popular. Shoe advertisements 
featured big by all stores. J. L. Hudson Co. and the 
Crowley Milner Co. went heavy on men’s sports— 
whites, black and white and two and three tones. Be- 
dell’s typically stressed crinkle calf and patents. Frank 
Wood of R. H. Fyfe Co. says early Easter stimulating 
April sales—starting season earlier; and women’s blues 
and higher styling predominate. Steven Jay of Fyfe’s 
reports men’s business three times 1933 with sports 
heavy, but blacks prevailing. Ben S. Berke of Berke’s 
Boot Shop reports brown leading slightly over blues 
and blacks with kid leathers. 


From Chicago—Early Easter will have little effect 
on April sales. Expect peak of Spring volume to be 
in April as soon as weather breaks. Most higher price 
stores say patrons do little special Easter buying—so 
time it falls makes little difference. The bad weather 
reduced the sales in popular-priced stores, which usu- 
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ally do big Easter business. Blues big sellers. Patents 
in pumps and sandals. Splendid fabric business. Carl 
Burgstahler of Foster’s reports they expect to do as much 
business after Easter as before. Easter spurs up activi- 
ties in children’s departments. Black, brown and blue 
ties were leaders. Selling as many fabrics as leathers 
is the report of Ruby’s. Lew Kohn of Wolock & Bauer 
reports that Easter has no effect on their patrons. 
There will be more buying after than before. Marshall 
Field & Co. reports it bought very early in anticipation 
of good Easter sales—did fine business before bad 
weather struck. Very optimistic about good Spring 
business. Blues, patent leather sandals and pumps 
very good; and lots of gabardines. Children’s depart- 
ment very good and will continue so through April. 
Cutler’s expect big April business soon as weather 
breaks. Black, brown, blue, gray and lots of patent 
leather pumps best sellers. 


From Cleveland—Report biggest pre-Easter week 
in three years despite cold weather. Allen Holbrook 
of Stetson Shop claims 100 per cent better than last 
year—reports blue calf strongest, with black and brown 
second. Ross Filion of May Co. reports this season 
surpasses last year—there is no comparison so far. 
Blue and black headliners. Pumps, ties and straps sell- 
ing in that order. Public showing wide choice in style 
selection. Little call for beige and gray. Retailers say 
warm weather following Easter will mean busy April. 


From Washington—Shoe merchants report best 
Easter sales in years, despite unseasonable weather. 
They think early Easter will not affect April business, 
rather probably increase. Higher-price ranges fav- 
ored this year—higher and medium in women’s and 
men’s popular-priced shoes ($5). Herbert J. Rich of 
B. Rich’s Sons says his $10.50 best sellers in ladies’ 
shoes. Hecht finds his $6.50 to $10 best sellers. The 
$5 and less ladies’ shoes not selling so rapidly this year. 
Ed. Hahn of Hahn & Son reports the same. 


From New Orleans—Imperial shoe store reports 
men’s lines doubled. Leon Godchaux Co. men’s sales 
doubled over last March—85 per cent of sports selling 
on solid white—will have the biggest white year ever. 
The D. H. Holmes Co. reports 30 per cent better busi- 
ness all lines. All merchants agree early Easter will 
swell March and April. 


From Dallas—Many women shoe firms did their 
best business in $7.50 to $10 shoes. The consensus of 
opinion is that early Easter will have accelerated April 
business. The average woman wanted an Easter cos- 
tume with dark shoes for wear now and will find it 
necessary to buy her usual colored and white shoes later. 
During pre-Easter week, in addition to navy blue, brown 
and black patent, they sold lots of white and white with 
brown and blue. A great many open-toe sandals from 
flat to high heels in every color—red, green, blue and 
quantities of white were sold. Lots of linen in addi- 
tion to buck and pigskin was the Easter surprise. 
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“VOLUME” STYLES COMMITTEE 
R. D. Hofheimer, Jr., Chairman, c/o 


Hofheimer’s, Inc., Norfolk, Va.; Oscar 5 
Musinsky, c/o The Schiff Co., Boston, The Rope Sandal Sensation 


Mass.; Max Block, Seattle, Wash.; Ray 


Mann, c/o The Cutler Shoe Co., Chi- 

cago, Ill.; Louis Maling, c/o Maling 

Bros., Chicago, Ill.; Harry Edison, c/o Oo 

Edison Bros. Stores, Inc., St. Louis, 
Mo.; R. W. Foster c/o Sears, Roebock 
& Co. Shoe Division, Chicago, Ill.; S. W. 
Feldstein, c/o S. W. Feldstein & Co., 
New York, N. Y.; A. J. Bowman, c/o 
Bowman Bros., Shoe Stores, Inc., Ma- 
comb, Ill.; Arthur Wallace, Boston, 
Mass.; B. H. Blumstein, c/o Wilbar’s, 
Inc., Boston, Mass.; Paul Berwald, c/o Infringements Will Be 
Senae Shoe Co., St. Louis, Mo. Prosecuted 


WHOLESALERS’ “VOLUME” 
STYLES COMMITTEE 


A. K. Wood, c/o Endicott-Johnson 
Corp., Endicott, N. Y.; Marshall H. 
Stevens, c/o Craddock-Terry Co., Lynch- 
burg, Va.; S. B. Livingston, c/o Brown 
Shoe Co., St. Louis, Mo.; R. D. Hof- 
heimer, Jr., c/o ‘Hofheimer’s, Inc., Nor- 
folk, Va.; John T. Gorman, c/o Dunn & 
McCarthy, Inc., Auburn, N. Y. 


MANUFACTURERS’ “VOLUME” 
STYLES COMMITTEE 


A. K. Wood, c/o Endicott-Johnson 
Corp., Endicott, N. Y.; Marshall H. 
Stevens, c/o Craddock-Terry Co., Lynch- 
burg, Va.; John T. Gorman, c/o Dunn 
& McCarthy, Inc., Auburn, N. Y.; S. B. 
Livingston, c/o Brown Shoe Co., St. 
Louis, Mo. 





Trade Mark 
Design Patent No. 91999 





Pawtucket Changes 


PAWTUCKET, R. I.—Recent changes 
in the shoe field here include the trans- 
fer of Herbert Clark, manager of the 
shoe department at Shartenberg’s, lo- 
cal department store, to a Salem, Mass., 
store and the appointment of Harry 
Smith as manager of the Shartenberg 
department. 

John Kaplan is manager of the Flor- 
sheim shoe department at Oscar’s 
Clothes Shop, succeeding Ernest 
Goyette. Mr. Kaplan came here from 
the Providence Florsheim shoe store. 

John LaFrance succeeds N. E. Four- 
nier as manager of the local Thom 
McAn Shoe store, the latter having 
been transferred to another store of 
the firm at Norwood, Mass. Mr. La- 
France was associated with the shoe 
business for two years in Fall River 
and more recently in New Bedford. 




















The newest, most unusual and most talked-of sandals the season has 
to offer. The rope sandal that is outstandingly stylish, with many 
practical features. 


Lass-O-Sandals are all year round sellers for Beach, Street, Boudoir 
and Ballroom Wear. Made in one width, they fit any width foot from 
AAAA to E! This is a patented feature available in our sandals only. 


Leading shoe and department stores all over the country are hav- 
ing remarkable success with Lass-O-Sandals. ORDER NOW. 


Available in White . . . White/Black . . . White/Red .. . Pastel 
Blue . . . Pastel Green ... Pastel Pink . . . Navy Blue .. . 
Orange ... Gold... Silver .. . Silver/Gold. 





An Error in Turn-Over 


In the March 31 issue of the Boot $1.75 a pair in case lots of 36 pairs of one color. 
AND SHOE RECORDER on page 16— $1.80 a pair in dozen lots of one color. 
ee canna Baber yng a $1.85 a pair in less than dozen lots of one color. 
eels’—from that page you shou 
jump to page 42 to read the balance of ee 
the article but an error was made in the 
line: “Turn to page 40, please.” 


The same error happened with the Golo Slipper Company, Inc. 


article on page 17—“Balanced Heels.” 
So if you will reread page 17 and jump 

to page 40, you will get the opinion of 129 Duane Street New York, N. 7; 
T. L. Northup, D.O. 














SPRING DEMANDS SANDALS 


@ CORRECT PATTERNS 
@ PRICED AT $1.60 


No. 461—Patent T Strap ‘‘Leisure’’ Model 
Also in 


White, Blue, Parchment 
Grey and Kaffa Kid 


3-8 B and © 
Write for Catalog 


“The Friendly House” 


LION SHOE CO., Inc. 


145 DUANE ST. NEW YORK CITY 


15 


STYLES 


BUY INT 
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975—Unlined Sandals 
White Elk, Brown Elk and Smoked 
Elk. 7Oe Case Lots, Sizes 6 to 2. 
Also Limed Sandals in above 
atent. 614-8, 
wes 12%-2, 


1584—Porthole Sport 
Oxford 


(uekay) 
White Elk, Smoked Elk and Maple leathers Bg 
Elk. Sizes. 8-8. Price, $1.45 ovine. ® -12, 
2 Pr. Lots. c 
The Bins Complete In-Stock Line of Juvenile Shoes in New York 


MORRIS SHOE CO., INC. 7% DUANE STREET 


NEW YORK CITY 
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HE NEW 


PROFIT! 


vlad nanny 
ARE -YOU BUILDING A SUBSTAN. 
TIAL PROFIT FOR YOURSELF ON 
YOUR POPULAR PRICED LINES? 
THE SHOES OFFERED BY THESE 
WHOLESALERS IN THE NEW YORK 
SHOE MARKET ARE STYLED AND 
PRICED SO AS TO ASSURE THE 
RETAILER OF A STEADY AND 
PROFITABLE SPRING BUSINESS. 


ALL TYPES OF FOOTWEAR FOR 
IMMEDIATE DELIVERY. STREET 
SHOES, EVENING SHOES, SPORT 
SHOES, SANDALS AND SLIPPERS, 
FOR MEN, WOMEN AND CHILDREN. 


April 7, 


4N THE NEW YORK >" , 
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“COOLTANA” 


PERFORATED OXFORD 


DOMINATES THE SPRING AND 
SUMMER MODE, 


WHITE 
GREEN 


BEIGE 
BLUE 


SIZES 2%-8 


PRICE $1.50 
LEVEY BROS. SHOE CO. 


144 DUANE ST. NEW YORK CITY 
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1810—BROWN ELK 
1811I—BLACK ELK 
1812—SMOKED ELK 
1820—BEIGE PORO 
1825—WHITE ELK 
1826—WHITE PIG TANTRIM 
1827—WHITE (ROUGHIE) 


IN-STOCK ABC WIDTHS 
$ 2,°° 
GOODYEAR WELTS OF QUALITY 


B. FRIEDMAN SHOE CO. 
109 READE ST. BARC NEW YORK CITY 
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HOW TO REACH THE NEW YORK SHOE MARKET 


<n 





We hope you will 
consider thisacordial 
invitation to call on 
any of the market 
establishments. The 
market is very easily 
reached from any 
part of New York. 
From Times Square 
or Pennsylvania Sta- 
tion, take the Broad- 
way-Seventh Avenue 
I. R. T. express to 
Chambers Street. 
From Grand Central 
Station take the Lex- 
ington Avenue ex- 
press to Brooklyn 
Bridge. If you take 
the B. M. T. Subway, 
get off at City Hall 
Station. From 42nd 
Street and Eighth 
Avenue take the new 
Eighth Avenue Sub- 
way express to 
Chambers Street 
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Hanya me alll wlll 
IN-STOCK IN- oe — 
PATENT LEATHER — WHITE STITCHING AND ’ : FITZ-ON 
wuiTE SATIN WHITE STITCHING AND. PIPING REPLACEABLE HEEL 
GREY DOESKIN—PASTEL BLUE STITCHING } TOPS 
‘yp PIPING EN 4 

PASTEL BLUE DOESKIN—WHITE STITCHING ; es High Heel—Patent Leather, 
PINK DOESKIN—WHITE STITCHING AND PIP- A : . # é. " bo ning wane ca Weiee eat 


RED DOESKIN—WHITE STITCHING AND ra ( ‘ es q Black crepe. 
CANARY DOESKIN—WHITE STITCHINC as am Baby Spanish Heel—Pat- 


PIPIN g " ‘S 
WHITE ae — WHITE STITCHING AND , / < ; ae ent Leather, Gunmetal Calf, 
GOLD PIPIN : ye ae Brown Kid and White Kid. 


HIGH ri CUBAN HEELS g e SAXON DEVON 
PRICE $1.60 5%; 10 pays oe $2.35 $2.10 


Including Extra Pair Top Lifts 


J. WEISS SHOE CO., Inc. ; + | _ 152, DUANE. STREET 


NEW YORK CITY 


PRD VVVVVVVVVVVVVVVVVVAVVVVVVVVVVVVVVVVVVGVVLVVVVVVVVVVVVVVVVVVVA SVS VT VSS VST VVVVVVVTwwws 


LAZARUS FRIED & SONS, Inc. 


118-120 DUANE ST. NEW YORK CITY 








ALSO MANY MORE 

BEAUTIFUL MODELS 

IN ALL THE LATEST 
MATERIALS 





32745—WHITE BUCK, CUBAN HEEL 
33376—GREY KID, 21/8 CONT. HEEL 32795—BLUE CRUSHED PIG, CUBAN HEEL 
33386—BLACK KID, 21/8 CONT. HEEL. 32775—GREY CRUSHED PIG, CUBAN HEEL 
33346—WHITE KID, 21/8 CONT. HEEL. 32765—BEIGE CRUSHED PIG, CUBAN HEEL 
33340—WHITE KID, 16/8 CONT. HEEL 
A-B-C WIDE WE ALSO SPECIALIZE 
IN SEAMLESS OPERA 


PUMPS. BEST VALUES 
At $1.65, $1.90 and $2.10 


A-B-C WIDE 


SEE OUR NOVELTY 
DISPLAY WHEN 


45816—PATENT LEATHER, 21/8 CONT. HEEL !N NEW YORK § 46485—KAFFIR CALF 16/8 CUBAN HEEL 
45896—BLUE KID, 21/8 CONT. HEEL 46465—BEIGE CRUSHED PIG, 16/8 CUBAN HEEL 
45876—GREY KID, 21/8 CONT. HEEL 46475—GREY CRUSHED PIG, 16/8 CUBAN HEEL 
45846—WHITE KID, 21/8 CONT. HEEL 46495—BLUE CRUSHED PIG, 16/8 CUBAN HEEL 
45845—WHITE KID, 16/8 CUBAN HEEL 46445—WHITE NUBUCK, 16/8 CUBAN HEEL 


B-C WIDE B-C WIDE 


$1.75 $1.75 
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When writing advertisers please mention Boot and Shoe Recorder 
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BY APPOINTMENT 
FORTNUM & MASON, Ltd. 
PICCADILLY, LONDON, W. |! 


To those buyers of fine footwear who will be 
in New York for the Leather and Style Show, 
April 17th 


CL Messrs. FORTNUM & MASON (L 0 
N 


beg to Announce a 


PRIVATE EXHIBITION 
of 
ENGLISH SPORT SHOES 


At the Waldorf Astoria 
in the Perroquet Suite 
Admission by Invitation Only 
Tuesday, April 17th, 4-7 P.M. 


heniees British shoemaking firms—acclaimed the 
best in all England—have developed for us a 
completely new line of sports and street shoes for 
men and women—made to our designs over our 
special American lasts. We are proud to present 


- these firms to the fine shoe trade: 


G. M. Tebbutt 
G. F. Hutchings 
Stricklands 
Branch & Co. 


Those interested in the promotion of fine footwear have been 
invited to attend. A few invitations are still available. Please 
apply immediately to Mr. Bernard Oswell at 


FORTNUM & MASON, INC. 


697 MADISON AVENUE, NEW YORK 








April 7, 1934 





Success Story 


DENVER, CoLo.—Colorado weather has 
been almost Summer-like all Winter, 
but hardly enough so for bathing. Yet, 
for several weeks, the branch office for 
a nationally known rubber company 
had been receiving frequent large orders 
for children’s bathing slippers from the 
shoe department at the Broadway De- 
partment Store. Finally, when the in- 
structions came in, “Send us all you’ve 
got on hand,” the branch manager de- 
cided to investigate. 

Here’s how buyer O. D. Hudson ex- 
plained it to him: “You see, for some 
time we’d been getting requests for an 
inexpensive ballet slipper. Parents had 
found it hard enough to send their 
youngsters to dancing school without 
paying a minimum of nearly $2.00 for 
slippers. There was no cheaper item 
available so we got the idea of substitut- 
ing bathing slippers. We've already 
sold over 200 pairs.” 

Hudson tested out the idea on his 
own little daughter. She was “tickled 
pink,” and within a few days after she 
had taken the slippers to school the first 
time, nearly every other student had 
bought them. Then, Hudson took sam- 
ples to other dancing teachers, and 
found every one of them equally en- 
thusiastic. 

“Of course the people who can afford 
them are still using the regular ballets,” 
continues Hudson. “The other young- 
sters had simply been getting along 
without them because of price.” 







Tries New Store Front 


CLEVELAND, OHIO—The Regal Shoe 
Co. have just completed a new front 
in their store at 733 Euclid Avenue 
which will be on test and may be car- 
ried to other stores of the Regal chain. 
The front is designed to attract a maxi- 
mum attention for the windows of a 
narrow store. To accomplish this, the 
front was opened up by the use of a 
long diagonal window running from the 
left corner to the entrance close to the 
right wall. A narrow vertical window 
was installed along the right wall, run- 
ning from the doorway straight out 
to the building front. By the use of 
this odd, irregular window arrange- 
ment, people coming from either direc- 
tion are confronted with the merchan- 
dise on display and cannot overlook 
the store. At the same time that the 
front was remodeled, the interior was 
redecorated. Jerry Sullivan is the 
manager. 


Takes Over South Norwalk Store 


SoutH NoRWALK, CONN. — Morris 
Englander, proprietor of the Norwalk 
Boot Shop, has taken over the former 
Beck-Hazzard Shoe Store, which he 
will operate under the same name 
while continuing the Norwalk busi- 
ness, established eight years ago. The 
South Norwalk store has been redeco- 
rated and rearranged. 
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NATIONAL NEWS 


SATURDAY, APRIL 7, 1934 





Wholesale Prices Steady 


WASHINGTON, D. C—Wholesale com- 
modity prices dropped three-tenths of. 
1 per cent during the past week accord- 
ing to an announcement made by Com- 
missioner Lubin of the Bureau of La- 
bor Statistics of the U. S. Department 
of Labor. Present prices are 73.5 per 
cent of the 1926 average as compared 
with 73.7 per cent for the week ending 
March 17 and 73.8 per cent on March 
10, recording a drop of slightly less 
than one-half of 1 per cent in the two 
weeks. 

The index is 21% per cent higher 
than the corresponding week of last 
year and 11 per cent above the same 
week of March of two years ago, when 
the indexes were 60.5 and 66.2, respec- 
tively. The average wholesale price 
level remains at about 4 per cent above 
that of the first week of January. It 
is 2% per cent above the high point 
reached during 1933 (Nov. 18) when 
the index stood at 71.7 and more than 
23 per cent above the low point of last 
year (March 4) when the index was 
59.6. As compared with the average for 
the year 1929, the index is down 23 per 
cent. 

Of the ten major groups of items 
covered by the Bureau of Labor Sta- 
tistics, only housefurnishing goods 
showed an upward movement. Five 
groups including hides and _ leather 
products showed no change from the 
level of the week before and four 
showed a decrease. : 


Sales Increase 


New York, N. Y.—Colt Cromwell 
Co., Inc., 1289 Broadway, report an in- 
crease in sales for first three months 
of 1934 amounting to 50 per cent over 
the same period in 1933. The firm are 
distributors of the finest quality do- 
mestic and imported riding, field, hunt- 
ing and aviation booths for men, wo- 
men and children. 





Changes Capital Set-Up 


CoLumMBus, OHIO—A new plan of 
capital set-up was unanimously ap- 
proved at the annual stockholders meet- 
ing of the Walker T. Dickerson Co. 
Under the plan all preferred stock is 
to be exchanged for common shares on 
the basis of two shares of common for 
one of preferred. The action elimi- 
nates accrued dividends on the pre- 
ferred stock which was 7 per cent cum- 
ulative. As a result of the changes 
the common stock outstanding was in- 
creased from 1400 shares to 3000 shares 
with a stated par value of $25 each. 
The former preferred stock of 2100 
shares was retired. 

Walker T. Dickerson was reelected 
president; Hiram Gordon, vice-presi- 
dent; C. G. Shriner, secretary and R. 
M. Vosburgh, treasurer. These of- 
ficers with Walter Zuber, H. C. Run- 
yeon and G. E. Teterick, constitute the 
board of directors. 

President Dickerson declared that 
during the past year the volume has 
been 25 per cent ahead of the previous 


DATES TO REMEMBER 


Leather Opening and Style Meeting, Hotel 
Astor, New York, N. Y 
Confederate Memorial Day 
(Ala., Fla., Ga., and Miss.) 
Confederate Memorial Day 
(Ky. and N. C.) 
Mother’s Day 
Sport Shoe Week 
Memorial Day 
(All states and possessions except Ala., 
Ark., Fla., Ga., La., Miss., N. C., and 
S. C.) 
Semi-Annual Shoe Fair and Style Show 
—Biltmore Hotel, Los Angeles, Calif., 
June 4, 5, 6 
California Shoe Retailers’ Convention—St. 
Francis Hotel, San Francisco, Calif., 
June 11, 12, 13 
Pacific Northwest Shoe Retailers’ Conven- 
tion—Olympic Hotel, Seattle, Wash., 
June 18, 19, 20 





EVERY WEEK 


year and that it has been operating 
steadily since March 15, 1933, every 
working day in the year with the ex- 
ception of two days taken off for em- 
ployees outings. 


Record Business 


New York. N. Y.—M. J. Saks, presi- 
dent of M. J. Saks Shoe Corporation, 
152 Duane Street, wholesalers of wo- 
men’s novelty footwear, reports that 
the firm did the largest amount of busi- 
ness in the first three months of 1934 
than at any time since its establish- 
ment in 1920. Since the removal of the 
firm, last year to one of the finest and 
most modern of offices and showrooms 
at 152 Duane Street, the business has 
shown a steady increase, and Mr. Saks 
predicts a still more successful Spring 
and Summer in the novelty shoe line. 


Ohio Declares Usual Dividends 


YOUNGSTOWN, OHI0—Showing that 
profits are holding up with the Ohio 
Leather Co., directors of that company 
have authorized the payment of the 
usual quarterly dividend on the pre- 
ferred stock and a dividend of 25 cents 
per share on the common stock, both 
payable April 2. The dividends on the 
preferred stock are at the rate of 8 
per cent on the first preferred and 7 
per cent on the second preferred. 


Reports Business Increase 


CLEVELAND, OHIO—Elmer Clark, 
manager of the Selby Arch Preserver 
Shop, reports a 200 per cent increase 
in business to date over last year. The 
store added 2500 new cash customers 
and 350 new charge customers in the 
period of July 1 to Jan. 1, 1933, all 
of whom had never made purchases 
there before. This means that busi- 
ness has been constantly on the in- 
crease for many months and Mr. Clark 
looks forward to a continued heavy 
turnover. 
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Gude’s Style Picture 


Los ANGELES, CALIF.—The style pic- 
ture for the after-Easter season as 
seen by the buyers at Gude’s Inc., has 
in it a decided background of white, 
white, white. The store is prepared to 
meet demands in white kid, white pique, 
white ribalin, and white suede for 
dress wear. In addition a few suedes 
in soft pastel shades have been placed 
in the group for good measure. 

For daytime wear white kid, white 
buck, and novelty grain leathers have 
the center of the picture. 

In the dress group sandals and 
pumps in open effects are stocked heavi- 
ly with one and two-eyelet ties occupy- 
ing a good big second place. In the 
daytime group sandals, ties, 3 and 4- 
eyelet oxfords and pumps with a strong 
emphasis on low heel types (from 18-8 
down) are being shown. 

Among sport shoes the new tieless 
zipper is being well accepted and the 
demand is expected to continue, while 
sport welt types in oxfords and Ghil- 
lies have ample space. 

Gude’s also is showing favor to the 
new flats with 11-8 heels, sandal types 
in crushed pig both in white and in a 
range of other colors. 

The fabric shoe in white pique, linen, 
mesh and ribalin is expected to demand 
a great deal of attention in April, May 
and June. The store is all set for this 
demand. 

The white buck shoe trimmed in 
swagger brown is set down as the 
sports favorite. 

To date marine blue has been the 
season’s favorite in all types of foot- 
wear and gives promise of holding a 
good place until late summer. 

Friar brown is being much called for 
right now to complement the many 
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brown -prints, string, and vivid. reds 
and greens for which there is a con- 
siderable demand. 

For cocktail and dinner hour wear 
smart open sandal effects mostly in 
satin and crepe are leading and are 
expected to continue to lead for some 
months to come, 

As the season advances Gude’s look 
for an increasing demand for toeless 
sandals both in white’ and colored 
suedes to be worn primarily with sports 
and shorts. 

Mr. Gude reports an increasing de- 
mand for higher quality merchandise 
and a surprisingly increased demand 
for bags and other accessories in pat- 
terns to match shoes. 





Russian Boots For Fall? 


Miss Mollie Page, Paris shoe stylist, 
predicted the return of the Russian kid 
boot this Fall in a radio fashion talk 
which she gave over Station WBNX, 
New York City, on Friday, March 23. 

“There are indeed definite signs that 
we shall be wearing boots for street 
wear next Fall,” said Miss Page. 
“Everything points to it. The Russian 
influence, which was first felt late this 
Winter, is now more evident than ever. 
The dashing Cossack uniform was far 
too smart to be isolated on the snowy 
steppes of Russia, and the latest Spring 
suits have borrowed its high waistline 
and smart tunic length coat. Some of 
them are fastened from neck to hem 
with large buttons, others have wide 
belts at the waist and high standing 
collars. 

“With the returning cycle of seveife 
Winters which the weather man has 
promised us, the Russian boot is not 
only of real style importance, since it 
is the perfect accessory for the Russian 
coats, suits and hats, but has the great 
practical advantage of keeping the 
ankles warm in freezing winter 
weather. These boots are made of kid- 
skin with turndown cuffs which are 





decorated in many striking ways. Gold 


_or silver nailheads are encrusted on the 


cuffs of some, and decorative stitching 
motifs and appliques of contrasting 
color trim others.” 





Two Outstanding Numbers 


Los ANGELES, CALIF.—A crushed 
white pigskin sandal with a tan Russia 
trim, a shawl trim on the vamp and 
quarter, specially designed for this 
store, is being shown by Wolfelt-White. 
This beautiful sandal has a decorative 
collar around the vamp and a front 
strap of tan Russia. The decorations 
are small pin perforations and the hee! 
is a 20-8. 

Another very popular number is a 
white kid pump with two strapping: 
extending all the way around the pump 
at the top and crossing on the vamp 
the ends of the straps disappearing in 
large perforations in the vamp. The 
straps have gold piping but are of 
the same material and color as the shoe. 
The heel is a 21-8. F. E. White, the 
proprietor, expects these two number: 
to figure among his leaders all summer 





Spring Trends 

Cuicago, Itu.—“We notice a definite 
tendency among our patrons to buy 
whites early,” says Henry Hassel of 
Hassel’s Shoe Store. Lots of blues are 
selling here, too, running not far be- 
hind the blacks. Brown comes lagging 
along as a third seller. Welt oxfords 
always important with this house, are 
going stronger than ever this season 
because of tweeds going over big. Not 
many fabrics will be sold here it is 
thought until the white season starts 
full blast. In the men’s section there 
is some pick up in the browns which 
are a shade darker this year,” says 
Mr. Hassel. “Men will wear white this 
season,” he says, “and there’s no doubt 
of that.” 
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CHECKER 
WHITE | 














i 24 BINFORD STREET, BOSTON, MASS. 


WHITE 


FOR ALL WHITE SHOES 


5 OUNCE BOTTLE OR LARGE TUBES 


Retails twenty-five cents. 
The perfect white cleaner. 
A quality product. 
Used in shoe factories. 


Not sold through 5 & 10 cent stores. 


If not sold by your dealer 
communicate with 


B. F. BROWN CO. 


Established 1855 


CHECKER 








THE MAKERS OF CHECKER LINE ARE THE WQRLD’S LARGEST MANUFACTURERS OF POLISH FOR SHOE FACTORY USE 
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WHITE KID FOR EVENING FOOTWEAR 





For Summer evening footwear, white washable kid is being promoted on an extensive 
scale, to be worn with formal evening gowns. This beautiful sandal design in white kid, 
with red and gold kid trim, illustrates the beauty of some of these new evening designs. 





STYLISH SHOES 
FOR GROWING GIRLS 











Men’s Sun Sandals 


MIAMI, FLA:—Sun Sandals for men 
are being offered by Burdine’s, and 
men are now able to procure these com- 
fortable shoes in as smart models as 
those worn by women. They come in 
light weight white or black elk with 
rubber heels and leather soles. They 
are cool, smart and comfortable. The 
price is $5 per pair. 


Peasant Oxfords 


Boston, Mass.— Peasant oxfords, 
new here, are taken as a sign of the 
back to the country movement, even if 
it’s only for a vacation. Uppers are of 
rustic leathers, barberry red, maple 
green, and so on. Patterns are like 





those of shoes of peasants of old, plain, 
and not even a fancy stitch for a trim, 
and high fronted, and they fasten with 
a strap or two across the instep. Soles, 
of stout leather, are welted, and the 
stitches show up right smart on the 
edge. Heels are low and the shoes 
tread flatter than have smart style 
shoes for many a day. 


PATENT LEATHER STRONG 


CHIcAGo, ILL.—“Patent leathers are 
coming back strong right now,” says 
S. Katz of the Fair Store. “We are 
doing a big business in patents, mostly 
pumps.” 





Smart $4.00 Retailers, 
with a profitable mark-up 


Write for illustrated folder of complete line 


The Class Mate 
No, 2058 
White Buck blu ox- 
ford, leather sole and 
heel. Same as 2058-X 


without Kiltie tongue. 


IN STOCK 
Sizes 


The Class Mate 
No. 2058-X 


Same as 2058 with separate Kiltie 
tongue to be attached by customer. 





THE 


EXCELSIOR 


SHOE COMPANY 


Portsmouth, Ohio Ww 
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This Spring 






.Profits 
for YQU with 


KIRKENDALL 
BOOTS 


@ A new and greater Kirkendall Boot 
season is here. With smart new styles, 
and with the same high quality materi- 
als and workmanship that have made 
this line the leader, Kirkendall is ready 
to step out and meet the new spring 


business. 

With Kirkendall you 
will be able to take 
full advantage of this 
year’s greater quality 
riding boot demand 
brought about by 
more leisure and in- 
creased incomes. 

















Stock the leader, the 
largest selling boot 
on the market. Kirk- 
endall’s complete line 
gives you a_ wide 
choice. Service, Field, 
Cowboy, Jodhpur, 
Boot Shoes. .. all in 
stock . .. plenty on 
floor. Prompt ship- 
ment in any quan- 
tity, 


Send for new 1934 
catalog. 





KIRKENDALL BOOT CO. 
Omaha, Nebraska 


fw” «+ 


dhirkendall 
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VANITY BOOT SHOP OPENS IN CHATTANOOGA 


CHATTANOOGA, TENN.—Chattanooga’s 
most recent addition in fine shoe stores 
is the Vanity Boot Shop, which recently 
opened its doors to almost 3000 women 
on the first day of business. Al Reiss, 
the able manager, states that 2800 
American Beauty roses were given 
away to visitors in celebrating the 
store’s inauguration. (More would 
have been distributed but the florist 
ran out!) A pair of chiffon hose was 
also given with each shoe purchase. 





The second day’s business almost 
equaled that of the first day. 

This store, which is tastefully ap- 
pointed throughout in a gray and blue 
scheme, is the ninth of a rapidly grow- 
ing chain in Southern territory. Vanity 
Boot Shops are owned by J. B. Toronto, 
Inc., of Birmingham. Other stores 
are located in Mobile, Macon, Mont- 
gomery, Birmingham,* New Orleans, 
Chattanooga, Knoxville and Memphis. 








Hosiery Manufacturers Meeting 


PHILADELPHIA, PENNA.—The* annual 
business meeting and election of the 
National Association of Hosiery Manu- 
facturers will be held in this city, April 
26. 

In addition to reports of officers and 
committees, there will be an election of 
officers and directors. President Wil- 
liam Meyer has appointed the follow- 
ing nominating committee: 

W. W. Fresh, Holeproof Hosiery Co., 
Milwaukee, chairman; Leroy Mann, 
Newnan Hosiery Mills, Inc., Newnan, 
Ga.; M. V. Moss, NoMend Hosiery 
Mills, Philadelphia; O. E. Merkel, Po- 
hatcong Hosiery Mills, Inc., Washing- 
ton, N. J., and J. K. Voehringer, Jr., 
Mock, Judson, Voehringer Co., Greens- 
boro, N. C. 

The four directors whose terms ex- 
pire are: 

John H. Brine, Rollins Hosiery Mills, 
Inc., Des Moines, Ia.; Joseph Haines, 
Jr., Haines Hosiery Mills, Inc., Phila- 
delphia; C. S. Kincaid, Magnet Mills, 
Inc., Clinton, Tenn., and W. H. May, 
May Hosiery Mills, Inc., Burlington, 
N. C. 

This meeting is being held during the 
week of the annual Knitting Arts Ex- 
hibition and is separate from the gen- 
eral industrial conference 





Hosiery Window at Cutler’s 


CHICAGO, ILL.—For the gal who likes 
her publicity on the move, Cutler’s 
window is telling a quick action story 
right now with hosiery as the theme 
song. Here we find stockings in ac- 
tion with a few stills and some subtitles 
to make a deeper dent in the window 
shopper’s mentality. The star per- 
former is an upside-down leg of stiff 
card-boards which move back and forth 
showing the stretch into width that the 
leg of a stocking is capable of. The 
subtitle telling the story of the first 
assistant in this show says: “Beauti- 
ful lace top with two-way stretch in 
action.” The top of the stocking shown 
under a large magnifying glass, moves 
both up and down and sideways to il- 
lustrate the point. The “reinforced 
heel within a heel and a triple toe,” 
also under a glass, moves up and down 
to catch the eye of the beholder. Still 
another magnifying glass is used with 
a still, showing the double run stop, 
with, so the title states, a guarantee as 
to runs. 

The window is drawing a lot of at- 
tention not only from the sisters who 


-wear hosiery but from the boy friends 


as well. The whole display forms the 
background of the “island window” 
which faces the street conspicuously. 
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WHAT’S NEW 








Algonquins Now For Women 


The Nettleton principle of Algonquin 
shoe construction has invaded the field 
of women’s shoes. A new line of town 
and country shoes for women, embody- 
ing the Algonquin principle, is being 
manufactured exclusively by Marshall, 
Meadows & Stewart, Inc., of Auburn, 
N.. ¥. 

The patented hand-sewed vamp has 
made the men’s Algonquin a best seller. 
The seam lies perfectly flat, with no 
objectionable ridge on either the inside 
or outside, and never binds or pinches 
the foot. Men have found it unusually 
comfortable, now women can enjoy it 
too. 


New Sole Splitting Method 


New York, N. Y.—According to Her- 
man B. Delman and Fred Maccarone, 
originators of the Del-Mac System for 
single-sole shoemaking, a new method 
for the splitting of soles in the Del-Mac 
System is being developed. At the pres- 
ent time a special templet is laid over 
the sole and then run through the split- 
ter. The improvement will take the form 
of a new roll for the splitting machine 
in which the templet will be an integral 
part. This will result in a more ef- 
ficient handling of the soles as they are 
being run through the splitter, eliminat- 
ing the necessity of laying the templet 
on each sole by hand. The new roll 
with the templet built in it will do the 
sole splitting automatically. Just when 
this new roll will be released was not 
ascertainable, but it is expected to be 
ready in the immediate future for gen- 
eral use by manufacturers using the 
Del-Mac System. 


Name Correction 


On page 50 of the March 3 issue of 
the BooT AND SHOE RECORDER a news 
item captioned, “Reenters Retailing” 
gave the name of the party as Frank 
Werner. This was a misprint as the 
name should have read Frank Nerner. 
The corrected article is herewith 
printed: : 

WINNER, S. D.—Frank Nerner has 
reentered the retail shoe business in this 
city after an absence of two years: His 
store is called Nerner’s Shoe Store. 
Nerner started his first shoe store here 
ten years ago. He sold out in June, 
1932. The new store is featuring na- 
tionally advertised shoes and hosiery 
in the top grades. 





Improving Store 


CINCINNATI, OHI0 — The Florsheim 
Shoe Company are putting in a new 
front and two handsome display win- 
dows at a cost of about $9,000 for the 
improvement. 
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No. 2254 
White Washable 
Calf. 
Vassar Last. 
8/8 Heel. 


No. 2560 
White Crushed 
Pig Oxford. 

eel. 
Wellesley Last. 
-C. to 7. 
3% to 7. All Straps are 


GROWING GIRLS |. 
| A ulleren's. 


The white shoe season is just ahead and you’ll be ahead of the 
season with more style and more profitable sales if you carry 
Miss Sergeant Growing Girls and Little Sergeant misses and 
children’s sizes in your store. These shoes are in stock and 
are exceptionally desirable at this time if you plan to serve a 
market buying four and five-dollar retailers for growing girls. 


TO RETAIL AT 
$4.00 _ $= .00 


GROWING GIRLS 





No. 2427 No. 2479 
Genuine Pig White with Blk. White Elk Bik. Calf Trim. 
Vamp Lace. niined. Vassar Last. 8/8 Heel. 
(ve a. e on 32-7 
-C. fo 8. 0. 
' As above with Tan Calf Trim. 


No. 242! 
As above with Tan Vamp 
Lace. Unlined. 


Send 
No. 2436 
13/8. "Heel. ' Wellesley “Last i 
cel. esie ast. 
AAA-C. 31 to 8. Catalog 





COMPLETE LINE 


INFANT'S, CHILD'S, MISSES’, GROWING GIRLS’ 


FOOTWEAR 


CURTIS~STEPHENS 7 EMBRY COMPANY 
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Try it yourself— 
see why 


THEY LIKE IT! 


It’s no secret why thousands 
of good customers prefer — and 
demand — SHU-SHINE White 
Cleaner. It’s just because it does 
the work so easily, so thoroughly, so 
satisfactorily. 

Try it yourself and you'll soon 
see why SHU - SHINE White 
Cleaner customers are repeat cus- 
tomers. 

You send the coupon — we'll 
send a sample. 


WHITE 


CLEANER 


OSMIC CHEMICAL COMPANY 
80! Anglim Bldg., Brockton, Mass. 


| want to find out why customers prefer 
SHU-SHINE White Cleaner. Send me the 
free sample size tube. 


Cee eee eee meee eweeeeeee teres 


QO 4 oak 6 bee cede os bd ob Cag edidctie tsi ode 


CRY WAG. BORE. occ. ce cacdecsc cece vcciavses 
Pin coupon to your letterhead, if you prefer. 


RockForbD, ILL.—The newest addition 
to the family of Bowman Brothers 
Stores opened here recently, and re- 
ported a very large opening day. Algot 
J. Bowman reports that over 1000 peo- 
ple visited the store and that the sales 
force of 12 could hardly handle the 
business. 

Florsheim and Brownbilt shoes are 
featured and a beautiful Buster Brown 
department for children, the entrance 
to which may be seen in the rear of 
the picture, has been installed. Mr. 
Bowman says that he has had many 
compliments on the appearance of the 
store. The floor is covered with a large 
red plush carpet and good looking furni- 
ture of the up-to-date mode is used. 
The backgrounds of the windows are 
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BOWMAN BROTHERS’ LATEST “BABY” 
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strictly of the modern type, and chrome 
and glass window fixtures, together 
with the Boot AND SHOE RECORDER 
Show Card Service, has already earned 
for them many comments to the effect 
that they have the best looking win- 
dows in Rockford. 

On the picture is right to left: O. J. 
Bowman, our president; Adolph Gess, 
manager at Rockford; Merrill Bunker, 
merchandise manager; Milton Fred- 
berg, manager of Children’s Depart- 
ment; Mr. and Mrs. Ray Smith of 
Brown Shoe Co.; Wilbert Gess; Ken- 
neth Romig with Florsheim women’s 
shoes; L. W. Keaster with Florsheim 
men’s shoes; D. W. Weber; Allen Bow- 
man, and Algot Bowman. 





Gee Buys Shoe Store 


BURLINGTON, VT. — The Walk Over 
Shoe Store in this city has been pur- 
chased by George L. Gee from the pre- 
vious owner O., P. Joly. 

Mr. Gee, who was born in Vergennes, 
commenced his career in the shoe busi- 
ness when but fifteen years of age. He 
came to Burlington from Barre in 1913 
and became employed by Charles 
Mosley of the Mosley & Bigelow firm 
and stayed with this firm until it was 
sold to I. A. Lewis, continuing under 
Mr. Lewis’ employ for the last 21 years. 
He has acted in the capacity of shoe 
salesman, window decorator and ad- 
vertising writer. 

The store will be known as Gee’s 
Shoe Shop. The site has been a shoe 
concern for more than 40 years. 

The present owner intends to make 
his store an outstanding foot service 
store. He will continue to carry Walk 








Over shoes as well as the Matrix line. 








A popular priced line of lower priced 
shoes for men and women is being add- 
ed. The children’s trade will receive 
considerable attention, particularly 
from the fitting standpoint. 





March Beats December 


Lone Beacu, Cauir.—You can’t 
tell J. P. Collyer, manager of the wo- 
men’s shoe department at Walker’s 
department store here, that prosperity 
is not coming back and coming pretty 
fast at that. 

His conviction is based on the fact 
that sales volume in March in his de- 
partment ran above that of December, 
and December was a red letter month 
in volume for most southern California 
retail shoe departments including the 
one that Mr. Collyer heads. Since 
March 1 the big demand in this depart- 
ment has been for whites in kid and 
for spectator types in rough leather. 
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SACRAMENTO, CAL.—Showing the new 
shoe department in the beautiful store, 
The Bon Marche. This department is 
owned by Arthur McKay and Norman 
Slater. The partners disposed of 
their former lease of the Peacock Shoe 
Shop and took over the Bon Marche 
lease in December, 1933. Since moving 
into the new store, the shoe department 
has shown a consistent monthly gain in 
sales of from 60 to 70 per cent. 


A MODERN SHOE SECTION IN SACRAMENTO 











The interior color scheme, including 
walls, fixtures, chairs and fitting stools, 
are of a combination of green and 
silver. The flgors are completely cov- 
ered by, a soft peach shade broadloom 
carpet. Shelving is all concealed and 
has a capacity of 6000 pairs. 
Representative lines are carried, such 
as: I. Miller, Peacock, Grossman’s Pedi- 
mode, D. Armstrong, Carlisle, C. B. 
Slater, and Arnold AuthenticShoes. 





Expands Store 


LIMA, OHIO—Sill’s Shoe Store, Frank 
H. Sill, owner, has opened a new down- 
stairs store in conjunction with his 
established store at 230 N. Main St. 
The new department will not interfere 
with the store’s usual first floor shoe 
business, in which such well known 
footwear makes as Laird-Schober, Pin- 
cus & Tobias, Foot Savers and others 
are featured. 

Shoes in all the new modes and in 
all sizes for men, women and children 
will be available. One of the main fea- 
tures of the department will be the in- 
troduction to the parents of Lima and 
vicinity of the famous Poll-Parrot 
shoes for children. 

The new down-stairs department 
means virtually a new shoe store for 
Lima, with a new stock of merchandise 
and a complete personnel. 

The present location of the Sill store 
has been a shoe store since 1885. 





Economy Store Moves 

MERIDEN, CoNN.—The Economy Shoe 
Store, managed by Robert Goff, has 
moved from 27 Colony Street to new 
and larger quarters at 31 Colony 
Street. Show windows in the new lo- 
cation have been deepened and the 





front remodeled. The business was 
established in 1921 and bought by its 
present owners in 1926. 





Improved Business 


PAWTUCKET, R, I.—From January 1 
to March 24, of the present year, sales 
volume at the David Harley Shoe De- 
partment increased approximately 45 
per cent, according to Frank A. Lam- 
phier who finds business satisfactory 
with continued improvement almost 
weekly. Mr. Lamphier looks for one 
of the best Spring and Summer sea- 
sons the shoe business has realized due 
mainly to the demand for whites and 
sports which already is beginning to 
appear. 





Enlarges Men’s Shoe Dept. 


Kansas City, Mo.—Rothschild’s have 
added the Edwin Clapp shoes to the 
other lines which they are carrying in 
their men’s shoe department. The Ed- 
win Clapp shoe store was closed here 
last December. A. W. Holdren, who 
was manager of the Edwin Clapp store 
here for many years, is now with the 
department at Rothschild’s. Keith 
Hemingway is manager of Rothschild’s 
shoe department. 
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OnITS! 


THAT SCORE 
WITH DANGERS 


Selva’s 


NU-TOE 


A fine satin, 
pleated toe- 
shoe. Leather 
reenforced at 
3 points’ of 
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Selva’s 


RHYTHM TAP 


A cleverly designed tap with a proven 
sales record. Only Rhythm Tap has 
the patented flange that wins instant 
approvall 
Full page American Dancer advertising 
promotes sale of Selva products. Write 


for details of IN STOCK Selva shoes and 
accessories. Liberal dealer profit. 


& SONS, Inc. 


SELVA wisi 
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DISPLAY 


Sells Open T oe Sandals 


A sandal has to be worn to be fully ap- 
preciated. Off the foot, or without a shoe 
form, it is limp and unattractive. On, it 
becomes smart and graceful, charmingly 
revealing toes and tinted nails. 


That’s why Fairy Twinkle Toes are in 


such demand this season. They display 
open toe sandals as attractively and effec- 
tively as the human foot, and enable cus- 
tomers to visualize how smart the sandals 
will look on their own feet. Fairy Twinkle 
Toes sell more sandals! 


They’re light weight, ankle high, and 
finished in a delicate flesh color with 
molded toes and rose tinted toe nails. 


Don’t try to sell sandals without Fairy 
Twinkle Toes. Order them today! 


SHOE FORM CO. 


AUBURN, N. Y. 


Licensed Manufacturing Branches 
United Last Co., Ltd., Montreal, Que. 
Northampton, England Paris, France 
Frankfort, Germany Melbourne, Australia 





These forms are made in both open and closed top 
models for one high or medium heel sandals and 
will fit any 4 B sandal, They have also an adjustable 
device in the bottom to take care of variations in width. 
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“The Best Styled 


Tootweat WE'VE EVER 
PUT IN OUR WINDOWS” 





“I'm frank to say that we had 
a surprise when we first put 
Beacon’s in the window. The 
whole idea of 25 Million Bea- 
con Feet..and the style. . plus 
the shoes themselves. .seemed 
to click in our store . . almost 
from the first hour.” 


If you haven't decided in 
favor of Beacons, here’s evi- 
dence you should consider: 


1 A shoe in the price class 
that will reach 87% of all 
men. 


Q A styled shoe . . compar- 
able with any shoe any- 
where . . price regardless. 


3 A shoe that retains New 
England traditions of fine 
workmanship. e 


4 A shoe that is aggressive- 
ly backed by a policy . 
that assures the dealers 
profit with the line. 


5) A shoe with a proven 
selling plan available to 
every dealer. 


Decide on Beacon NOW and 
start making up your size or- 
der. Beacons for Profit. 


BEACON SHOE CO. 
Manchester, New Hampshire, U.S. A. 





25D miti0N I BEACON FEET 


When writing advertisers please mention Boot and Shoe Recorder 
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Boston Travelers Protest 


HE Boston Shoe Travelers’ Association, organized 33 
years ago, held a largely-attended and enthusiastic 
special luncheon-meeting at Hotel Essex, March 31. 
President George A. McIntire presided, and the speakers 
included Secretary Thomas F. Anderson of the New England 
Shoe and Leather Association, President Francis B. Mas- 
terson of the National Association of Shoe Wholesalers, Sec- 
retary Thomas A. Delany of the National Shoe Travelers’ 
Association, Secretary Ernest A. Burrill of the Associated 
Shoe Manufacturers’, Inc., J. G. Daly, director of team work 
of the United Commercial Travelers of America, President 
Dan S. Hickey of the American Better Sales Club, and 
Treasurer Charles C. Hoyt and Vice-president Charles ‘I’. 
Cahill of the Boston Shoe Fair, Inc. Messrs. Daly and 
Hickey spoke on the subject of the traveling salesmen’s code. 
On motion of A. L. Puffer, the following resolutions were 
unanimously adopted: 


WHEREAS, That part of the Boot and Shoe Manufacturers’ 
NRA Code of Fair Competition relative to trade shows gives a 
complete monopoly of such shows to which exhibiting manufac- 
turers pay an entrance fee to the National Boot and Shoe Manu- 
facturers’ Association, and prevents even non-members of that 
association from paying such fees, has intentionally eliminated 
the Annual Boston Shoe Fair sponsored by the New England 
Shoe and Leather Associations, and 

WHEREAS, The Boston Shoe Fair is a long-established insti- 
tution and conducted by a manufacturers’ association with simi- 
lar legal and moral rights to those of any other manufacturers’ 
association, and 

WHEREAS, The said Boston Shoe Fair is annually patronized 
by hundreds of retail and wholesale shoe merchants who have 
come to regard it as their most important mid-summer market 
for the placing of orders, be it 

RESOLVED, That the Boston Shoe Travelers’ Association, 
organized thirty-three years ago, strongly protests against this 
unfair discrimination against the Boston Shoe Fair and New 
England for the following, among other reasons: 

1. That the Boston Shoe Fair as aforesaid is a recognized and 
important fixture of the shoe and leather industry. 

2. That it was established many years prior to the organization 
of trade shows by other shoe manufacturers’ associations. 

3. That it has furnished an official outlet for New England’s 
500 shoe-manufacturing concerns and always has been liberally 
patronized by these as exhibitors. 

4. That the New England shoe industry, in view of its peculiar 
geographical location and other handicaps, unquestionably needs 
this market fair. 

5. That the said Boston Shoe Fair is an amplification of the 
July Boston Shoe Market that has been in existence for half a 
century. 

6. That the Boston Shoe Travelers’ Association has actively 
supported and cooperated with the Boston Shoe Fair ever since 
its inception, and its members have found the Fair a convenient 
and valuable place at which to meet their customers and take 
their orders. 

7. That, if the Boston Shoe Fair should be eliminated through 
the operations of the said Boot and Shoe Manufacturers’ Code, 
the result will be to seriously handicap the nearly 1000 New 
England traveling shoe salesmen, and at the same time, likewise, 
seriously affect the smaller New England shoe manufacturers who 
cannot afford the expense necessary to participating in trade 
shows held at a distance. 

8. That the elimination of the Boston Shoe Fair would seriously 
affect the receipts of various transportation companies, a large 
number of Boston hotels, and various other enterprises now 
benefitted by the Fair, and to this extent tend to decrease em- 
ployment and thus violate a fundamental principle of the National 
Industrial Recovery Act. 

9. That the Boot and Shoe Manufacturers’ Code, insofar as this 
objectionable Section 6 of Article 8 is concerned, is clearly a 
monopoly in restraint of trade and against the constitutional 
rights of New England manufacturers and those of their cus- 
tomers who regularly make use of the Boston Shoe Fair, and, be 
it further 

RESOLVED, That the Boston Shoe Travelers’ Association 
earnestly requests the National Recovery Administration or its 
Review Board to immediately grant a hearing to the management 
of Boston Shoe Fair and the many other organizations supporting 
it, to the end that this monopolistic code restriction be removed. 


FOR GREATER PROFITS 
SELL ’’ AMERICA’S FINEST 
COMFORT SHOES” 











EXTRA FINE QUALITY 
PIG LEATHER INSOLE 
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HEEL SEAT 
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Get NEW Catalog 
of THESE FAMOUS FEATURE SHOES 


The right "feature" shoe will bring you 
greater profits because it will REPEAT 
over and over again. These famous 
Rohn "NU-MATICS" are virtually non- 
competitive to any other shoe you now 
sell, for no other feature shoe embodies 
the exclusive, patented, scientific com- 
fort advantages made possible by the 
Rohn "“Nu-Matic" soft, velvety 
"cushion" which brings soothing relief 
to tired aching feet. New 1934 styles 
are ready . .. sports—styles, new "de 
luxe" numbers—a complete range of 
everything to sell both to men and 
women. Beautiful new 1934 catalog 
now ready. Send for your free copy 


now. 
ROHN SHOE MFG. CO. 
512 W. Florida St. Milwaukee, Wis. 
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CUSHIONED SHOES 












































ae aes 








WHERE TO BUY 


Women’s Shoes 








THE PUMP WITHOUT A GAP 


ENUINE COMPO PROCESS 


IN STOCK 

















WHERE TO BUY 
Men’s Shoes 


The 
Qed rece 


MEN’S FINE SHOES 
OLD COLONY SHOE Co. SR0CKTON 
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Slim Fiddle Shanks 


Boston, Mass.—The slimmest fiddle 
shanks yet have a ribbon of scarcely 
more than half an inch of sole leather. 
At first glance, it looks as if the uppers 
were lasted down under the instep of 
the shoe until their edges touched. No 
shoe man ever before saw so much 
upper leather lasted down under the 
shank of the last. 

The shoes, of course, are shown hot- 
tom up, to reveal the skill of the shoe- 
makers who made the bottoms. 





Store Moving 


Los ANGELES, CALIF. — The Carlson 
Shoe Store has moved to a new location 
at “760 N. Vermont Avenue. The new 
ho.ae gives additional and more con- 
venient space. The stock has been mate- 
rially increased and the furniture and 
fixtures improved. Edgar C. Carlson, 
the proprietor, has been in the shoe 
business in Los Angeles for nine years. 


for the active season. It not only takes 
care of size variations in the length 
and width of legs, it is also a boon 
to the sportswoman. The flexible top 
absorbs the stress on the delicate 
threads and makes a sheer stocking 
stand up better under the strain of 
dancing, bending or driving a car. 

Anklets will be more important than 
ever this year. Every store needs a 
selection of these short socks in white 
or pastel colors for wear with shorts 
and active sports shoes. A new knee- 
length stocking, with its own elastic 
garter top, is being launched for the 
Summer season when so many more 
women go without girdles. The B-Flat 
garter, that extraordinary rubber con- 
traption that rolls into the stocking hem 
and holds it up without visible means 
of support, is now in its second Sum- 
mer and getting more popular every 
day. A stocking with a short, sheer 
hem has been especially designed for 
this garter, although B-Flat can be 
worn with all types of hosiery. 


Two Featured Novelties 


Pointed heels are coming back. Vari- 
ations of the single V and the double V 


Stockings That Make a Summer 


[CONTINUED FROM PAGE 83] 
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are in the picture again. The fashion 
angle given to this revival is the wind- 
blown vogue, with its new emphasis on 
the back of the silhouette. A funda- 
mental reason behind the promotion is 
the desire to stimulate interest in other 
features besides price. 

Stores who-were at first skeptical 
about sandal stockings find an increas- 
ing demand for lightly reinforced 
hosiery to wear with sandal shoes. Sev- 
eral new sandal soles have been 
launched since we mentioned this trend 
several weeks ago. 

While the majority of women are con- 
tent to wear regular stockings with 
their new sandals, while many women 
will wear no stockings at all with this 
extreme footwear, there is decided in- 
terest being shown in these new num- 
bers, chiefly in sheer qualities for eve- 
ning. Such stockings are usually sold 
with a very definite disclaiming of any 
responsibility for their wearing quali- 
ties. It is obvious enough, even to the 
most critical customer, that such fragile 
hosiery cannot be expected to last more 
than one or two wearings. But as a 
high fashion novelty they have a place 
in the complete Summer picture for 
1934, 





Felt Soles Popular 


WESTWOOD, VILLAGE, CALIF.—Phelps- 
Terkel, Inc., high class men’s store in 
this university center, has had a big 
run on an especially designed brogue 
with a felt sole and a double breaker of 
leather. The breaker makes the shoe 
cooler. 

The shoe has a massive appearance 
well adapted to sport attire and lends 
itself readily to all forms of sports. It 
serves as a street shoe, a beach shoe 
and a touring shoe. Young men like 
it for beach parties because it can be 
used as a dancing shoe as well as for 
the other purposes mentioned. The 
porous sole in a few minutes takes up 
enough wax from the dancing floor to 
give it a gloss surface temporarily. Its 
non-slip quality makes it a practical 
shoe for sports wear. 





Locker Room Sandals 


HoLLywoop, Cau.—Locker room san- 

dals of a special design with two broad 
straps, about an inch and a quarter 
wide, crossing at the top, priced at $2.50, 
is a big seller with Gibson, Inc., Holly- 
wood. 
The straps are plain in some sandals 
and in others black and red patent 
leather, the colorful sandals proving 
the most popular. The soles are prac- 
tically flat and without heels. 

Another sandal proving popular as 
a house sandal is one in natural pig- 
skin, ventilated vamp, with a pull-on 
tab at the back. This tab is the thing 








tomer. The sandal! has no heel and 
is priced at $5.00. It is a year around 
seller, or bids fair to. be such. 





“Riviera Flats” 


Cuicaco, ILut.—“‘Riviera Flats” are 
another of O’Connor and Goldberg’s low 
heel lines for this season. “They are 
the new low down heel with the high 
arch,” is the story about them. They 
are made of brown, blue and black calf- 
skin and of brown suede. One model 
in brown suede is toeless and quarter- 
less and consists of heel, sole and some 
swankey wide straps. The high-step- 
ping gal who steps out in these on the 
boulevard is certain to get some pub- 
licity as to her pedal extremities. How- 
ever, they will be seen on the street a 
little later in the season, is the assur- 
ance of this house. 





To Promote Whites 


Des Moines, IA.—The Des Moines 

Retail Shoe Dealers are planning a con- 
centrated promotion of white foot- 
wear, according to H. A. Alexander, 
president. Also the application of the 
retail sales tax passed by the state 
legislature at the session just closed, 
will be taken up. A two per cent sales 
tax was passed. 
Activity in spring shoes has been 
materially above this period last year, 
according to local shoe dealers. Par- 
ticularly style shoes are improving, 
while the staple black continues to hold 
its own. 
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TARLTON PRESIDENT ST. LOUIS MANUFACTURERS 





St. Louis, Mo.—The members of the 
St. Louis Shoe Manufacturers and 
Wholesalers Association paid high 


tribute to the work of its administra- 
tive staff and reelected all officers of 
the organization at its regular meeting 





W. E. TARLTON 
Elected President 
St. Louis Manufacturers 


held Friday, March 23, in the Statler 
Hotel. 

Walter E. Tarlton, president of the 
organization and president of the 
Central Shoe Co., has been exceedingly 
active during the past ten months as 





a member of the Planning and Fair 
Practice Committee of the Boot and 
Shoe Manufacturing Industry repre- 
senting the St. Louis market. His work 
brought high praise from his own or- 
ganization and he consented to serve 
another term as president of the St. 
Louis group only after much per- 
suasion. 

As one of the country’s outstanding 
market organizations the St. Louis 
Shoe Manufacturers and Wholesalers 
Associations’ principle function is in 
expanding the market and broadening 
the demand for the shoes made in this 
territory. 

Through the organization many bene- 
fits accrue to its members. The as- 
sociation usually stands solidly upon 
the decision of a majority of the mem- 
bers. Constantly alert, to increase the 
interest of St. Louis footwear, the as- 
sociation has built a spirit into the in- 
dustry which has resulted to a large 
degree in the wide acceptance of St. 
Louis shoes. 

The following officers and directors 
were elected: W. E. Tarlton, president, 
president Central Shoe Co.; Theo. 
Samuels, first vice-president, president 
Samuels Shoe Co.; A. E. Farrer, second 
vice-president, Friedman-Shelby Shoe 
Co.; A. G. White, treasurer, Brown 
Shoe Co.; directors, Frank Rice, presi- 
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dent Rice-O’Neil Shoe Co., Carlos 
Reece, Roberts, Johnson and Rand 
Shoe Co.; John W. Lake, vice-president, 
Pedigo-Lake Shoe Co.; Wm. S. Milius, 
president, Milius Shoe Co. 

A. M. Burton was reelected secre- 
tary. Mr. Burton has been responsible 
for many of the organization’s activi- 
ties. One detail which he has ef- 
ficiently handled for the manufactur- 
ers has been the displays at various 
shoe shows. Through his efforts at 
every show entire satisfaction with ar- 
rangements and locations have always 
been expressed by the members. 

Mr. Burton enjoys broad knowledge 
of the shoe business and understands 
intimately manufacturing operations. 





Sullivan Store Remodels 


PROVIDENCE, R. I.—The Sullivan Co., 
retailers of men’s French, Urner & 
Shriner shoes, is remodelling its entire 
store front, preparatory to installing 
a women’s Arch Preserver shoe de- 
partment. William Giblin is to be man- 
ager of the new department. The new 
store front in modernistic style, is to 
have a middle entrance instead of the 
side entrance as formerly. 





Buys Store 


Des Mornes, Iowa—The Livingston 
Shoe Store, 311 Walnut Street, has 
purchased the T & J Bootery at In- 
dianola. 











|" takes no expert to appreciate the smart English 
style, the excellent fit, and skilled craftsmanship 
evidenced in Connell Riding Boots. Point by point, 
feature by feature you'll find them outstanding in 
Makers also of a full line of Aviation 
Stocked for im- 


every respect. 
and Field Boots, and Jodhpurs. 
mediate shipment in three grades. 


J.M.CONNELL 


Co. 


SHOE 
SOUTH BRAINTREE,MASS. 









and patterns. 


RACINE 


Stock No. R28 
White Buck 


The Eagle Shoe aids the dealer in meeting a 
widely varied price demand for the quality shoe, in 
keeping with modern taste. 
a low price. We make it in a complete line of lasts 


The Eagle Shoe has a tremendous appeal at the 
.present time because it offers a tie-up with the 
N.R.A, banner, under which it is manufactured by 
union craftsmen. 

It embodies honest quality in material and work- 
manship, backed by our reputation for manufactur- 
ing union made shoes since 1902. 


The Eagle Shoe will prove 
its sales merits for you! 


Write for 


wiscon s tN 





TO RETAIL AT $4.00 





















Stock No. RS 
White Elk 


It is a good shoe at 
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WHERE TO BUY 


Men’s and Women’s 
Slippers 

















W. 8S. CHASE & SONS, INC.. 
HAVERHILL, MASS. 

In Stock—Mon’s Full Leather Lined 
Handturned Slippers 
Priced from $1.75 
Kid Pullman Slippers 
colors and black with 
) Snap Pocket 1.35 
Zipper Pocket $1.50 


KUSH-IN-EZE 


HAND TURNED 





FOOTWEAR 
IN STOCK 


oe 


Ne. 156 Black 
Kid $2.85 


No. 401 Black 
Kid $1.85 





SEND FOR CATALOG 


v VAUGHAN-TOWLE CO. 
WAKEFIELD, MASS. 
(Division of L, B. Evans’ Son Ce.) 


ilies 


WHERE TO BUY 


Hostery Protectors 





oso 











When you see the name 


TIFFANY 
on One _feaciry 


WALK-EZE 
on Stecking Protectors SAVES ve 
it means QUALITY ckales “| 
On ware. EZE’S are { 
paten —_ Kemi- 4 
Suedethe injurious ty 
—, that is durable y 
shable—hygienie and 
oweatpreet.. 
Sizes for Women Protected by 
Men and Children Fatet cares” 
CAN. 281021 


Order jrow our jobber or 
WAL TIE. rhe Offices Stamped on every pair. 


7) 





Cometh Office: Syracuse, N. Y. 


CHICAGO: 114 E. Austin Ave. 
CANADA: 729 St. Antoine St., Montreal 











Coles Store Opens 


CLEVELAND, OH1I0.—The Edison Bros. 
Co. of St. Louis opened a new Coles 
shoe store at 410 Euclid Avenue. The 
store has a deep modernistic entrance 
and bright, colorful interior. Both first 
floor and mezzanine are used for mer- 
chandising, with an upper floor for 
stock purposes. D. L. Glaser, who has 
been employed by Edison Bros. for 8 
years, is manager of the store, with 
Tom Moore, formerly with the company 
at Detroit, as assistant manager. 
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REMODELED MIAMI SHOE STORE 





MIAMI, F.La.—Palmer’s, one of 
Miami’s progressive shoe stores, con- 
veniently located in the heart of the 
shopping district, is celebrating their 
8th anniversary in Miami with the in- 
troduction of a new and larger shoe 
store. Palmer’s are also celebrating 
the opening of their new and larger 
store, presenting for the first time in 
Miami, 1934 Walk-Over resort shoes 
for men and women. 

The completion of the remodeling 
and enlarging program which began 
some time ago by Sidney H. Palmer, 
president of the firm, involved the con- 
struction of a new store front of mod- 








TRADE LITERATURE 





Featuring Boots 


In their Spring catalog, the Kirken- 
dals Boot Co., Omaha, Neb., have sev- 
eral boot novelties. These range all the 
way from the new high heel riding boots 
for women to the English style sport 
and field blucher boots. Kirkendals is 
one of the few concerns who still stock 
men’s bootees. Cowboy boots, both in 
the Opera and regular styles, come in 
for considerable attention. 


Child Life Colorful Book 


The fact that all Child Life shoes 
are nailless is brought out in the 
Spring and Summer catalog of the 
Child Life Shoe Mfg. Co., Milwaukee. 
All heels, leather as well as rubber, are 
fastened with fibre pegs instead of the 
usual nails. Those shoes which are 
stocked in the various specialized brands 
of the house are attractively set forth. 





ernistic design, with deep beautiful 
display windows, and also the erection 
of three huge Neon signs, stressing the 
agency of Walk-Over, Natural Bridge 
and Red Goose Shoes. 

The interior of Palmer’s was also 
enlarged, doubling the space formerly 
occupied. New Grand Rapids fixtures 
and equipment have been installed. 

Palmer’s store has shown a steady 
growth from year to year, and the 
owner attributes much of his success 
to newspaper advertising and the han- 
dling of only nationally advertised lines 
of footwear. 








Six pages of the catalog are devoted 
to the shoes made and stocked on the 
Brouwer Research lasts. The catalog 
is one well worth serious study on the 
part of any shoe merchant interested 
in the development of children’s and 
growing girls’ shoes business. 


Alexanders Open Store 


HartTrorD, CONN.— Benjamin and 
Joseph Alexander hzve opened the 
Packard Shoe Shop, featuring the 
Packard line and other makes. The 
Alexander brothers have been connected 
with the shoe retailing business in 
Hartford for the past 25 years. 





Roxy Store Modernizing 


Fatt River, Mass.—Roxy’s Shoe 
Store, 300 S. Main Street, is tempo- 
rarily closed while the store is being 
entirely remodelled and modernized 
with the installation of a new store 
front and new interior with some new 
interior equipment. 
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SIMPLIFIED, PRACTICAL, ECONOMICAL | 





tures of comfort.” ihe. Inc., Evansville, Ind. 
ween When the weather's 
hot and humid, they avoid 
sticky, stuffy stores. For a 3 ZL; 7" 
breath of ciean, cool moun- THAN Yoy exer, 


tain-resort air, they will walk 
hetalf 
UPTING 


YW CUSTOMERS are “‘crea- prescign and profits. Servel 


across the street, around the i 
corner, even blocks out of uses” rene 
their way. Oo 

That's the magic pulling- Perating £, 

ower of Servel’s advanced Air Maan asty (i ohne 
Conditioning. It increases Sum- YOUR Lent ant 
mer sales. Attracts customers 
in larger numbers. Permits 


them to 7 on shoes in com- COLT-CROMWELL CO., Ine. 


plete ye ort—without dan- 

er erspiration stains. C ID Cc 
Rfskes them come back often- L L 
er and buy more. \ 


Find out how /ittle Servel : agli NEW YORK CITY NEW YORK 


Air Conditioning actually costs 








The Depreciated Dollar has increased the cost 
of some of our English-Made Boots to an 
almost prohibitive price, therefore, making it 
necessary for us to close out some numbers at 
less than cost; as follows: 


Women’s English-Made Boots $7.00; 
Men’s at $8.00 


AIR CONDITIONING | ff) -°"~ 


In Stock at all times, full line of 
English and domestic Boots, Jodh- 
purs, Accessories and English Shoes. 


Write for Catalog R-8 


1239 Broadway 








—how much it brings you in 





| the past twenty years, has assumed 

ABOUT PE PLE managership of the men’s shoe depart- 

> 0 q P= of Joseph Frank & Sons. This 

| store discontinued its shoe section two 

years ago, but now feels that the time 

Reopens Shoe Department is ripe for reopening the department. 
NASHVILLE, TENN.—George W. | Nettleton and Barclay shoes are han- 


Crowdis, associated with the Maxwell | dled exclusively. 


House Shoe Company in Nashville for 
Clark Back With Saks 


New York, N.. Y.—Nelson E. Clark 
is now buying the men’s, boys’, chil- 
dren’s and growing girls’ shoes at Saks 
Thirty-fourth Street store. He held a 
similar position, buying for both the 
Saks Thirty-fourth Street and the 
Fifth Avenue stores, up until 1932. 


Harmer Sells to Dent 


San Direco, CaL.—D. P. Harmer, who 
recently sold his interests in the Har- 
mer & Dent Shoe Store to his partner, 
R. C. Dent, has retained his name and 
will start the Harmer’s Bootery on or 
about May 1 at 3870 Fifth Avenue. 
Mr. Dent will remain in the old loca- 
tion and call his store “Dent’s Fine 
Shoes.” This dissolution terminates 
eight years of very pleasant and suc- 
cessful business under the name of 
Harmer & Dent, and the dissolution 
was brought about in order to make a 
place for Mr. Harmer’s son, Bill, who 
is now of age and out of school and 
George W. Crowdis, who is managing the | ready to take up the shoe business with 
shoe department of Joseph Frank & Sons. his father. 








Jackson nies Organize 


JACKSON, MicH.—At a recent meet- 
ing of the retail shoemen of this city 
a permanent retail shoe organization 
was formed with the following officers: 
president, A. G. Pond; vice-president, 
P. B. Reid, secretary, H. McCann and 
treasurer, W. B. Wilkinson. Some 
thirty retailers signed the membership 
roll, with about twenty more active 
members in prospect. 

A meeting is to be held May 7, in 
the Masonic Temple, to which retail 
shoemen residing within a radius of 50 
miles will be invited to attend. The 
speakers at this meeting are to be M. 
A. Mittleman, president of the N. S. 
R. A., and Clyde Taylor, president of 
the Michigan Shoe Retailers Associa- 
tion. The purpose of the meeting is 
to acquaint local shoe men with the 
activities of the state and national as- 
sociation from first hand sources. 


Sets Convention Date 


DetrRoITt, MicH.—Date and place for 
the annual convention of the Michigan 
Retail Shoe Dealers Association were 
announced Wednesday by President 
Clyde K. Taylor, following consulta- 
tion of the Executive Committee. Con- 
vention will meet January 20-21-22, 
1935, at the Hotel Pantlind, Grand 
Rapids. 








WHERE TO BUY 
Play Shoes 








MONDL'S “PLA-SANDAL” 
Women and Growing Girls 
UCO PROCESS, NO STAPLES 
Made over Brouwer’s Research Last No. 8. 
Pepular Price Hygienic Health Shoe. 
Porous leather used. 
IN-STOCK 
Ne. 1953—Brown and 
White, black and white, 
all white, or smoked. 
Rubber sole and heel. 
$1.98 Retailer 
24 pairs to the case. 
Sizes 3-8. Order early 
to insure 4 deliv- 
ery. Also la-Shus”’ 
for men and a 
Cireular on request. 
MONDL MFG. CO. 
Oshkosh, Wis. 














WHERE TO BUY 


Leathers 





MANDRUCCA 
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WHERE TO BUY 
Shoe Trees 





QUICK PROFIT ITEM - 50 





? 
SHOE 
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Inserts or Removes y 

WRITE FOR A Simplex 
UNIQUE plex 

SALES PLAN SHOE TREE | CO. 












H. H. Kaye Promoted 


New York, N. Y.—Henry H. Kaye 
will be affiliated with Saks 34th St. 
Store in a new capacity in the mer- 
chandising of women’s shoes. He for- 
merly was buyer of men’s and boy’s 
shoes. 





THE SELLING END 


S. Weiss With Beacon 


After a long experience in retail shoe 
stores, in which he mastered all the 
various subjects from merchandising 
plans to window display technique, S. 
Weiss has now taken a position with the 
Beacon Shoe Co. of Manchester, N. H. 












































S. WEISS 


In his new connection he will not only 
sell Beacon shoes, but he will assist his 
customers in disposing of them to the 
best advantage. Being young and am- 
bitious, he is willing and anxious to 
give his trade plenty of first-rate prac- 
tical shoe merchandising advice. Weiss’s 
territory will be Greater New York. 
At first he will operate from his home, 
2086 Bronx Park, East, Bronx. 


Fox With Conrad 


John L. Fox, nationally known road 
salesman and one of the industry’s 
volume producers during the past ten 
years, has joined the Conrad Shoe Com- 
pany of Abington, Mass., according to 
announcement made last week by Presi- 
dent Frank D. Quigley. 

According to present plans Mr. Fox 
will contact key accounts in the leading 
cities east of Chicago, and feels highly 
optimistic as to his future. 

Mr. Fox is a resident of Brockton and 
has a legion of friends throughout the 
country, and achieved his success and 
reputation on the road from his early 
start with T. D. Barry Company of 
Brockton. 





Tenders Sympathy 


Cuicaco, Itu.—The Shoe Travelers 
Association of Chicago met at a special 
assembly on March 31 to formally ten- 
der the wife of Herbert M. Pulker their 
deepest sympathy. A message of con- 
dolence was worded in part: “With 
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CELEBRATES 81st BIRTHDAY 


Boston, Mass.—Everyone on Lincoln street 
believes in signs. This accounts at least in 
part for the success of a celebration held Satur- 
day, March 31, in the office of the Holmes- 
Terhune Company at 83 Lincoln street. The 
sign in question, perpetrated by an amateur 
sign painter of great promise, invited one and 
all to attend the birthday party of “Young 
Terhune,” who was 81 years young. The party. 
it was explained, was being given by “Kid 
Terhune.” Millions of people showed up and 
partook of refreshments of several kinds. The 
guest of honor was Joseph W. Terhune 
(“Young” Terhune himself), formerly of the 
United Shoe Machinery Corporation, brother of 
W. L. Terhune, founder of the Boot and Shoc 
Recorder, and father of Frank (“Kid”) Terhune 
of the Holmes-Terhune Company; also father 
of the Recorder’s well-known field editor, Harry 
R. Terhune. 







bowed heads, we, the members of the 
Shoe Travelers of Chicago tender his 
bereaved and beloved wife, our deepest 
sympathy at the irreparable loss of her 
life’s companion. May she find some 
consolation in the memory of the high 
ecteem in which he was held throughout 
a long life of integrity, character, and 
activity.” 






Archie Kaplan On the Hop 


M. J. (Archie) Kaplan of the 
Colonial Tanning Company, who is 
traveling around the world in the in- 
terests of his firm, made the jump from 
Bagdad, Mesopotamia to Bombay, 
India, by airplane, saving three or four 
days over the slower method of travel! 
by steamer. 





Tremendous Pump Business 


LYNN, Mass.—Gregory & Read Co. 
report a tremendous increase in orders 
for their specialty, “Opera Star 
Pumps.” Sales this Spring show an 
increase of over 600 per cent when 
compared with last year. More than 
35,000 pairs of these pumps are car- 
ried in stock every day of the week. 
Some eleven attractive models are car 
ried in widths from AAAA to C’s. 





Neff With H. C. Godman 


CoLuMBus, OH10—“Red” Neff is with 
the H. C. Godman Co. in the selling 
division. 





KEEPING SPORT SHOES FIT 


A bit of an idea from the North Shore dis 
trict is that of packing a small box of dressing 
in the box with the sport shoes, so that the 
wearer can keep his shoes fit for the game 
It’s a sample size box, not a regular box, and 
the sample is made up especially for golf shoes. 
football shoes, hiking boots, winter sport shoes 
and the like. Its chief purpose is to keep thc 
leather supple. Besides, it reminds the weare: 
to get his shoes dressed once in a while, o: 
dress them up himself, even if they are shoes 
for rough work. 
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“ Manfiald” 


ENGLISH 
RIDING 


BOOTS 
FIELD BOOTS 
JODHPURS, Etc. 


IN STOCK 


Shop the Mar- AT 
Headquarter to 1636 RANSTEAD ST. 
iiss. Scarce | ON ILADELPHIA, PA. 


of the shoe industry’s leading man- 
ufacturers ... easily accessible to 
retailers and buyers, who, in one 


visit, may learn all that Is new and | MC)TE NEVW/ ADDRESS 


The coming season’s outstanding 
shoe styles are on display now at 


the Shoe Buying Centre in New 1 
York .. . the S esereade of the Cata ogue on request to 








ow oO” OR: 


Come arid'see them before you buyi | Manfield & Sons 
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FOREMOST IN 


FRIENDLINESS 


There's a new regime at Hotel LaSalle—a friendly 
"what-can-we-do-for-you" spirit that will make you 
happy here. 


You'll find us cheerfully ready to serve—anxious 
to make you feel at home—determined to win 
your constant friendship! 


Here's a famous hotel, with outstanding facili- 
ties, and yet with warmth and hospitality that evi- 
dences our personal interest in you. 


Our rates will please you, too! 


James Louis Smith, Manager 


LaSalle Street at Madison 


HOTEL LASALLE CHICAGO 





1636 Ranstead St. 
Philadelphia 
Pa. 





Way the 


benjamin franklin 


is now 


hotel in 


philadelphia 


Gracious living that takes for granted 
delicious food ... spotless rooms... 
luxuriously restful beds... painstak- 
ing service . . . and sensible rates. 
Spacious living, too—for this is the 
city’s modern hotel. 

But another thing that has caught 
the fancy of the travel-wise is the new 
and livelier tempo— for which, per- 
haps, the only words are: ‘Now, IS 
this Philadelphia?” 


1200 Te 1200 
OUTSIDE RGD = MODERN 


oe eS 
THE BENJAMIN FRANKLIN 
CHESTNUT AND NINTH STREETS 


PHILADELPHIA'S MODERN HOTEL 
E. LESLIE SEFTON, Managing Director 
The Largest Unit in the United Hotels Chain 


























When writing advertisers please mention Boot and Shoe Recorder 






























118 





LO 8 8 5 A ET 8 EO TOES 


WHERE TO BUY 


Children’s Footwear 


2 





MES. DAY’S IDEAL BABY SHOES 


2E Infants’ Seft Seles...0-3 
Intermediates ....... 1-5 
Flexible Hard Seles..2-8 
Bend for In-Stock 
Osteleg 


MRS. DAY’S IDEAL BABY 
Leeust St. Danvers, Mass. 
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WHERE TO BUY 


Dancing Shoes and Taps 
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TAP SLIPPERS 


with Taps 
One ley 1.65 
Black Kid < Ribbon tie 
1.70 
One —_ 1.85 
Ribbon 








Patent 
Leather ss 
BROOKS SHOE MFG. CO. 
Philadelphia 
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New Dr. Scholl Shop 


PHILADELPHIA, Pa.—Dr. Scholl’s new 
Foot Comfort Shop is the most beauti- 
ful of the Scholl’s chain of shops. O. C. 
Rulimann is manager. 

While the shop itself is a delight to 
the eye with its individual booths and 
furnishings that are both sanitary and 
attractive, the real purpose of the shop, 
foot comfort, is emphasized in every 
way. Everything necessary for foot 
comfort is to be found, and complete 
foot comfort service is offered. There 
is an X-ray machine; a chiropody de- 
partment; a massage department; a 
children’s department; a soundproof 
room for the more painful foot treat- 
ments; a Diathermey room; and a beau- 
tifully appointed ladies’ lounge. 





Food Comforts Featured 


PASADENA, CALIF.— Gilbert’s Foot 
Comfort Shop is the name given the 
new foot comfort shop by Mr. and Mrs. 
John Gilbert, owners of Gilbert’s Boot- 
ery at Fullerton, Calif. 

The new shop has a frontage of about 
15 feet and a depth of 75 feet. The 
position of the booths separates the 
men’s department from the women’s 
department. The mezzanine floor 


houses the chiropodist parlor. The 
store is nicely furnished with a waiting 
room at the front. 

Foot comfort shoes only are being 
featured for both men and women. 
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| AUBURN, N. Y.—The above photo- 
graph shows the exhibit of the Shoe 
Form Company at the recent Leipzig 
Trade Fair held at Leipzig, Germany. 
All of the various products of the com- 
pany were on display including Fairy 
Shoe Forms, Fairy Forms for display- 
ing hosiery and the new Fairy Twinkle 
Toe form which is designed especially 
for the display of the new open toe 
sandal. W. J. DeWitt, president of the 
company, sitting the foreground, was in 


Los Angeles Show Plans 


Los ANGELES, CALIF. — The next 
Semi-Annual Exposition and Style 
Show of the Shoe Travelers Associa- 
tion of Los Angeles will be held at the 
Biltmore Hotel, June 4, 5 and 6, 1934. 
The show this June promises to be an 
even greater success, and more inter- 
esting in every way. 

“This year,’ says President Joe 
Kalisky, “we shall have stronger sup- 
port of the Los Angeles Chamber of 
Commerce. In addition, we shall re- 
ceive the whole-hearted cooperation of 
the Biltmore Hotel. With its spacious, 
artistically arranged rooms, this hotel 
affords us sufficient space to show all 
of our exhibits on one floor. The an- 
nouncement that this is possible has 
brought forth the enthusiastic approval 
of all concerned. Not the least inter- 
esting feature of this affair is the im- 
portant price reduction that the hotel 
has made for the rental of rooms for 
the occasion. 

“Before the close of our last show 
in January, 18 of our exhibitors re- 
served rooms for our June, 1934, show. 
We cannot emphasize too strongly the 
fact that this show has always been 
and will continue to be a non-profit 
event. Each exhibitor is asked only 
| to pay his prorated share of the ex- 
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SHOE FORM EXHIBIT AT LEIPZIG FAIR 




























charge of the exhibit, assisted by his 
son Frank, shown at the left. This same 
exhibit was used at several of the 
European Trade Fairs and Expositions 
including the British Textile Industries 


Exposition. Mr. DeWitt will leave 
Europe to arrive in this country early 
in April while Frank DeWitt will re- 
main in Europe for some time looking 
after the interests of the company at 
its various manufacturing branches in 
England, France and Germany. 





pense incurred, and as this forthcom- 
ing show will not be more expensive 
but possibly less so than the preceding 
two, we can assure you that a rebate 
as large or possibly larger will be 
made. This seems probable because of 
the increased number of exhibitors who 
will participate. 

“We expect to have as one of our 
chief speakers a man from Washing- 
ton who will definitely explain what the 
Shoe Code means to all of us. 

“Our Style Show and Board Walk 
this June will be novel and modern 
in every sense of the word. We pro- 
pose to introduce new features never 
before attempted.” 


Flint & Kent “Copy” 


BUFFALO, N. Y.—‘“Show window 
shoes may intrigue your eye, but they 
cannot fool your feet,” says Flint & 
Kent in a display newspaper advertise- 
ment warning customers against low 
priced women’s footwear bought on a 
basis of eye appeal and featuring its 
line of health shoes priced at $8.95, 
$9.75 and $10.75. “Let us show you 
how comfortable really smart shoes 
can be,” adds the store. “Our foot- 
wear is made on the theory that shoes 
should be styled to gladden the eye 
and built to gladden the feet.” 
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Junius Beebe 


New York, N. Y.—Junius Beebe, 80, 


treasurer of L. Lucius Beebe and Sons, 
Inc., leather merchants, and son of the 
founder, Luciuc Beebe, died suddenly 
from a heart attack in the Pennsyl- 
yania Station while he was transferring 
‘rom a train from Pinehurst, N. C., to 
another on the way to his home in 
Wakefield, Mass. 

Mr. Beebe was accompanied by his 
wife, Mrs. Eleanor Merrick Beebe, and 
their daughter, Mrs. Albert W. Rock- 
wood. Also surviving is a son, Lucius 
M. Beebe, a member of the editorial 
staff of the New York Herald Tribune, 
who reached the station just after his 
father died. 

Mr. Beebe, a native of Massachusetts, 
was born October 8, 1854. As a young 
man he became associated for a time 
with James J. Hill, the railroad builder, 
and bought land throughout the West. 
At the time of his death he owned large 
orchards in Washington State and min- 
ing property in Mexico. Returning to 
New England, he settled in the ances- 
tral home, Lakeside, at Wakefield. 

At one time in his career he was the 
youngest bank director in Boston and 
at the time of his death he was the 
oldest. Mr. Beebe became a member 
of Lucius Beebé and Sons, Inc., leather 
merchants of Boston, one of the largest 
partnerships in New England, founded 
by his father Lucius Beebe. He was 
treasurer of the organization at the 
time of his death. 

Suffering a heart ailment for several 
years, Mr. Beebe recently had given up 
many of his varied business interests. 
He was a director of the Manufac- 
turers National Bank at 21 and until 
recently was a director of the Atlantic 
National Bank. He was president and 
director of the Wakefield Trust Com- 
pany and a director of the Mutual 
Chemical Company of America, a New 
York organization, at the time of his 
death. 

Mr. Beebe was a former president of 
the Brockton Gas Light Company, 
treasurer and director of the Securi- 
ties Investment Association of Boston, 
director of the Mexican Northern Rail- 
way and Mining Company, president of 
the Wakefield Real Estate and Building 
Association and president of the Boston 
Leather Trade Benevolent Society. 

The benefactions of Mr. Beebe and 
his father to Wakefield covered more 
than 75 years and included the Lucius 
Beebe Memorial Library, the original 
building having been replaced 11 years 
ago by the present $250,000 building, 
with Junius Beebe as the principal 
donor. Land for a site for a hospital 
for Wakefield was recently purchased 
by Mr. Beebe and Lloyd J. Thayer and 
held by the Wakefield Hospital Associa- 
tion, of which Mr. Beebe was a trustee. 

A son, J. Oliver Beebe, World War 
veteran and Boston business man, was 
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killed in an airplane accident on May 
30, 1933. Surviving besides Mr. Beebe’s 
immediate family, is a sister, Mrs. D. 
F. Sterns. 


Earl W. Ellison 


CoLumMBuUS, OHI0O—Earl W. Ellison, 
treasurer of the H. C. Godman Co., 
and secretary-treasurer of the Fair- 
field Rubber Co. of Lancaster, Ohio, 
died at his late residence in Columbus 
recently, after an illness extending 
from August of last year. He was 44 
years of age and had been identified 
with the H. C. Godman Co. for almost 
25 years, having held many subordinate 
positions. He leaves his wife and one 
daughter. 


H. M. Pulker 


CHicaGo, Int.—H. M. Pulker, 67, 
leaped to his death from a fifth floor 
room in the Grace Hotel. 

Pulker registered at the hotel at noon 
and shortly before 4 o’clock ended his 
life. He left no notes, but his wife, 
Maude, reached at their home, said he 
had been unemployed for several 
months. 

Last November Pulker was injured 
in an automobile accident, she said, re- 
ceiving a concussion of the brain which 
kept him in bed for two months and 
left his health impaired. Previously he 
had been a traveling shoe salesman. 


]. Henry Baynham 


LEXINGTON, Ky. — J. Henry Bayn- 
ham, 53 years of age, connected with 
the Baynham Shoe Co., and brother of 
Less B. Baynham, head of that com- 
pany, died March 23, as a result of a 
heart attack. The Baynhams for 
several years have operated one of the 
leading specialty shoe stores of the 
bluegrass region. L. B. Baynham prior 
to operating a chain of shoe stores was 
a traveler for the Florsheim Shoe Co. 
Henry Baynham for a time operated one 
of the company stores at Evansville. 


Frank R. Davenport 


BALTIMORE, Mp.—F rank R. Daven- 
port, 55, for about 22 years manager 
of the Baltimore store of the W. L. 
Douglas Shoe Company, died suddenly 
on March 30. He was stricken at the 
shoe store and was pronounced dead 
from a heart attack. 

Mr. Davenport, who was well-known 
in the trade, went with the company 
almost a quarter of a century ago and 
first was stationed at Wilmington, Del. 
He was placed in charge of the Balti- 
more store about 22 years ago. He 
leaves, his widow, Mrs. Helen S. Daven- 
port, and four children. 


NEW TRADE TERM 


Lynn, Mass.—‘Crackdown feet” is a new 
trade term. It means flat feet. And fallen 
arches by another name hurt just as much. 
The word “crackdown” came from Washington. 























This ‘short-cut’ loca- 
tion saves Time and 
Money in New York... 


The Piccadilly is “close to every- 
thing.” Ninety per cent of your 
calls are within a few minutes’ 
radius of this new hotel, and its 
short-cut location will save time 
(and taxi fare) in covering the 
town. 

And when you need relaxation, 
you are right in the center of thea- 
tres and amusements ...to say 
nothing of the Piccadilly’s own 
“Silver Lining” Cocktail Room .. . 
Perfect. De luxe dinner and sup- 
per, with dancing in the Georgian 
Room, for one dollar! 


The Treasurer himself will ap- 
plaud your keen sense of values in 
choosing this hotel, where com- 
fortable rooms and delicious meals 
are bargains. 


RATES FROM 


“2.00 


ROOM WITH BATH 
450 Outside Rooms 


Hotel 


PICCADILLY 


45TH STREET, WEST OF BROADWAY 
William Madlung, Managing Director 
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ONE WAY TO INCREASE | 
YOUR VOLUME OF BUSINESS... USE 
RECORDER WINDOW DISPLAY CARDS l 

f 














APRIL 


Pale green board; lavender 
flowers, with dark green trim. 


I F Size: 8x14” E 


COMPLETE TEXTS vi 
Your window shoppers were as enthusiastic about sent on request s 
your shoes as YOU are... 4 cards—Women’s Shoes , 
2 cards—Men’s Shoes SP 

, hildren’s Sh 
Man-o-man, what a business you'd have ! ! en ED 
6 or Pnseg 4 Service, wh 

i a i itting, Quality, Etc. 
Attractive, well-worded display cards convey YOUR cindte Caen: Gef tat ps 





enthusiasm, your confidence, your desire to render Without Text: 35¢ each 
April price ticket — Pe 
same coloring as 
above show card. 


real service. 


RECORDER DISPLAY CARDS DO THAT FOR YOU! 
To non-show card sub- 


ed scribers at prices 


Samples sent on request listed below. 













































































Hi 
Ov: 
nis 
| ye thr 
ell 
1795 LJ il! Ty 
ol 
‘ #35 $ 5 siz 
‘ x4 = har 
Ss, the 
ff dow 
wall tig 
“F”: Three shades “I”: Pale green “CG”: Laven an “B”: Blue bar wit! “7; e an “Oo”: Rose 
ras Sethe SEES RET mages tae | 
Attractive Hand Lettered Price Tickets “5” ee 
IN ALL DENOMINATIONS AND BLANK. OTHER DESIGNS IN STOCK Price... 
WITHOUT STORE NAME: 6 dozen @ $1.10, 12 dozen @ $2.00 
WITH STORE NAME: 100 tickets @ $3.00, 200 $5. sesseces 
“J”-Polly Cli pe for tickets: \% gross $2.2 
(adjustable—tilts at any angle) 1 gross $4.00 “>? 
un “Shoe Ca Carton Tickets: 500 @ $1.25, 1000 @ $2.25 4 
CHECK WITH ORDER, PLEASE, unless C.O.D. preferred ; 








When writing advertisers please mention Boot and Shoe Recorder 


BOOT AND SHOE RECORDER, April 7, 1934 


DO YOU WANT 
SIX TIMES MORE PEOPLE 
TO STOP AT YOUR WINDOW ? 


IF INTERESTED, WE WILL TELL YOU HOW! 


ORE SHOES! 


Annual Display Card Service Select the Service You Wish— 
Includes Mail Coupon—See Sales Jump! 


EXCLUSIVE FRANCHISE is given with annual card meee SERVICE NO. 1—$5.00 monthly: 
7 —— in an average size town, suburb or city shop- 12 display cards ... 6 holders. . . 


STORE WINDOW BULLETIN, supplies merchandising and 
display suggestions each month. ” SERVICE NO. 2—$4.00 monthly: 


8 display cards... 4 holders... 
SPECIAL CARDS, with wording as wanted. 100 blank harmonizing price tickets 


EXCHANGE OF CARDS: Annual card service subscribers may SERVICE NO. 3—$3.00 monthly: 
exchange any cards received for others of the current morith, 6 diedlay cavds 2 hold 
whose texts better cover their merchandising program. 50 Ps ty tame salaa-tielons 


PRICE TICKETS: Blank tickets, matching the current month’s 

cards, supplied free. Neat tickets with prices as wanted, but SERVICE NO. 4—$2.25 monthly: 

not Lyon with the show 9 oepeees free, if - 4 display cards ... 2 holders... 
ferred to blanks; harmonizing tickets with prices as wanted, 50 blank igi - - 

to assure well blended trim, are 35¢ per fifty, additional. -_ harmonizing ates tickets 


100 blank harmonizing price tickets 


* BOOT AND SHOE RECORDER 
3 id : 209 So. State St., Chicago, Ill. 

HOLDERS be gfe ee ree * ‘ Please enter our order for the Recorder “Selling 
eal hues hee ox Te eee ha eee a Message,” whey ere with April, ~— service 

Z ‘aad » for one year, consisting o 
ee <— holders (with the first month’s service), 

blank tickets each month—-OR— 

IMPRINTED tickets at 35¢ per fifty, additional, for 
which we will pay $ per year, payable $ 
per month. For cash in advance, full year’s service, 
5% discount. Checks from foreign subscribers must 
be drawn on United States banks, or include exchange. 
(If for any unforeseen reason we wish to discontinue 
service before expiration of order, we agree to pay 
$1.00 per month additional for each month’s service 
delivered, and agree to return the card holders.) 


We sell MEN’S, WOMEN’S, CHILDREN’S SHOES, and 
WOMEN’S HOSIERY. (Cross out lines not carried.) 
We wish IMPRINTED TICKETS @ 35¢ per fifty: 





These modernistic 
holders take any 
size card. They 
harmonize with 
the finest of win- 
dow display fix- 


tures. 








Merchants Service Dept. 
BOOT AND SHOE RECORDER 
209 So. State St., Chicago, Ill. 


When writing advertisers please mention Boot and Shoe Recorder 
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CLAW/IFIED ann WANT AD 


A DEPARTMENT 
WHERE EMPLOYER 
AND EMPLOYEE, 
BUYER AND SELLER 


MEET. . 










. . . e 
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hy 
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SALESMEN WANTED 


SALESMAN WANTED 





LINE WANTED 








respected. 





SEVERAL FIRST CLASS 
SALESMEN— 


who may want to better their prospects might do so by 
writing me. Age limitations 30-40 years. Confidence 


B. C. BOWEN 
Boot and Shoe Recorder 


209 S. State St., Chicago 











ALESMEN Wanted—The largest manufac- 
turer of low priced slippers, sandals and 
sport shoes, has several territories open. All 
In-stock proposition. Commission basis. Wear 
Ever Shoe and Slipper Corporation, South 
Norwalk, Connecticut. 





HOE & SLIPPER SALESMEN, FOR RE- 
TAIL TRADE METROPOLITAN DIS- 
TRICT. Address D-690, care Boot & Shoe 
Recorder, 239 West 39th Street, New York, 





XPERIENCED salesmen wanted, juvenile 

footwear, commission basis, state territory. 
Address D-691, care Boot & Shoe Recorder, 239 
West 39th Street, New York, N. Y. 





MANUFACTURER of strong line of popular 
priced Men’s Goodyear Welts (20 numbers) 
carried in stock in twelve pair case lots wants 
to hear from salesmen now traveling east of 
Mississippi River who are in position to carry a 
real money making side line. Strictly commis- 
sion basis; no drawing account. 

Give full details regarding yourself, type of 
line now carried and territory which you cover 
at present. Address D-692, care Boot & Shoe 
Recorder, 239 West 39th Street, New York, 
N. Y. 





ALESMEN—Wanted by Manufacturer of 

ladies’ soft sole sandals and slippers. All 
territories open. To sell to Chains, jobbers and 
dept. stores. Commission basis. Give full in- 
formation in first letter. Address D-694, care 
Boot & Shoe Recorder, 239 West 39th Street, 
New York, N. Y. 












ALESMEN: Live wire men that sell retail 
shoe stores, to sell high grade leather and 
ribbon bows. State territories, commission. 
Bow-Art, 903 Home St., Bronx, N. Y. 





LINE WANTED 
For Western New York 


Experienced salesman wants line of 
men’s medium priced welts or women’s 
low to medium priced novelties. Will 
work on straight commission. Ad- 
dress D-680, care Boot & Shoe Re- 
corder, 239 West 39th Street, New 
York, N. Y. 











LINE WANTED—Ladies’ cheap to medium 

price novelty shoes for states of North and 
South Carolina. Experienced. Straight com- 
mission. Manufacturer’s line preferred. Ad 
dress D-688, care Boot & Shoe Recorder, 239 
West 39th Street, New York, N. Y. 





LADIES Arch line wanted on consignment 
Address D-693, care Boot & Shoe Recorder, 
239 West 39th Street, New York, N. Y. 


ALESMAN traveling North and South Car: 
lina with woman’s novelty shoes desires 
man’s popular priced line, two to four dolla: 
retailers. Address D-696, care Boot & Shor 
oe 239 West 39th Street, New York, 











POSITION WANTED 


SHOE BUYER, twenty years’ department store 
experience in Buying and Merchandising 
Women’s and Children’s Shoes. One who has 
thorough knowledge of retail shoe business. 
Married. Best of references furnished. d- 
dress D-695, care Boot & Shoe Recorder, 239 
West 39th Street, New York, N. Y. 








CAPABLE manager, salesman and window 
trimmer. Age 24, eight years’ experience 
selling and merchandising popular priced shoes, 
four years with chain stores. Will go anywhere. 
Best references. Address D-697, care Boot & 
Shoe Recorder, 239 West 39th Street, New 
York, N. Y. 








FOR SALE 


OR SALE—BEAUTIFUL BIG NATIONAL 

CASH REGISTER. Specially built for shoe 
store use. ood as new, electrically operated, 
rings to $9.99. Keys for ten salespeople, stock 
numbering attachment. Cost $650.00, will sell 
for less than half. Terms. _ Not dealer. 
McCain-Wright, 410 N. 6th St., St. Louis, Mo. 








OPULAR priced women’s novelties or men’s 

dress shoes to retail at $3.00 for Western 
Pennsylvania. Best of references. Twenty five 
years’ road experience. Nicholas Zentler, Hote! 
Henry, Pittsburgh, Pa. 








BUSINESS OPPORTUNITY 


OBBERS in all territories to carry high grad 
leather and ribbon bows that retail for 35 t 
50c. Address D-698, care Boot & Shoe R« 
corder, 239 West 39th St., New York, N. Y. 











MERCHANTS’ NEEDS 



















New /mproved 


Pouy, Cup 
for Price Tickets 
84.00 82.25 
oress half gross 
Tilts at any angle 
M. D. POLLINGER CO. Holland Bidg., St. Louis, Me. 















The rate for “Position and Lines 


word of the address should be 





Minimum charge 75 cents. For all 
$1.25. When = box number is desired twelve words should be added fcr 


CLASSIFIED ADVERTISING RATES 
Wanted” advertisements is 4 cents per word for all undisplayed advertisements. 


other classified advertisements the rat: is 7 cents word. 
= “te aan i al Gir Gas com 


The rate for all displayed classified advertisements is $5.00 an inch with a maximum of 45 words. 
Classified advertising is payable in advance. 
&© Advertisements for this page must be in our New York office on Friday of the week preceding publication. ™ 


Minimum charge 














When writing advertisers please mention Boot and Shoe Recorder 
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Chain Store Efficiency 


records are made available 


to independent retailers in the 


Recorder’s Stock Record System 
(either in cards or book form) 


Samples on Request 


MERCHANT’S SERVICE DEPT. 


* SHEEP LEATHER ~* 


For The 


COAT, SHOE & NOVELTY 


TRADE 


Alert retailers are vitally interested in the materials 
which are used in the making of the shoes they sell. 
John Flynn and Sons, Inc., are tanners of a Sheep 


Leather which you can specify with confidence. 


JOHN FLYNN 


& 
Tanners of Fine Sheep Leather 


367 West Adams St., Chicago, IIl. * 


SONS, INC. 


SALEM, MASS. * 











FOR SALE 


BUSINESS OPPORTUNITY 








PERCY A. JOSEPH 


Leather, Rippel Seal, 5000 lb. Oak Bends, 75,000 
Soles, 5000 
Twill, Sateen, Duck & Flannel. 


Tacks, Laces, Ribbons, Lace 
Wax, Stitch Thread, etc. 


Singer Button Sewers, Singer 51 W 31 


264 West 40th St. 





AUCTION 


BANKRUPTCY STOCK 
In the Matter of Huffine & Clarke, Inc. 
Makers of the Highest Grade Children’s and Misses’ Shoes 


JOSEPH & JACOBSON, INC 


Auctioneers 
Will Sell at Public Auction 


Tuesday, April 10, 1934, at 10:30 A. M. at 


No. 37 Centennial Street, Rochester, New York 


20,000 FEET OF LEATHER . 
Black Norwegian Calf, Black Boarded Calf, White Pt ae we i Side Leather, Reptile Prints, Patent 


Pair Leather Insoles, 10,000 yards Leather Welting, Leather & Rubber Heels. 
FINDINGS AND TRIMMINGS 

Cotton, shoe tape, Conformers, Eyelets, Pearl Buttons, Bindings, Staywebb, Belting, Buckles, Hooks, 

Tips, Pads, Twine, Gem Duck, Wedges, Duck Cement, Brushes, Finishing 


MACHINERY 
, 44-30, 68-14 
Eyelet, Perforators, Seam & Binding, Puritan Stitches, Marking Machines, Trimming, Booth 
Levelling, Channel, Embossing, Rubbing, Compressors, Spliters, Edge Machine, Sole Rounding, Grinders, 
Power Tables, 15 A.C. Motors, Shafting, Pulleys, etc. 


FACTORY AND OFFICE EQUIPMENT 


Auctioneers Office & Salesrooms 
New York City 


, 107 WK, 


WALTER M. JACOBSON 


& Grain Welt Counters, 4000 Pair Oak 
10,000 Yds. 


12 W 115, Singer High Post, Skivers, 
Lining, 


Inspection Monday, April 9. 


Longacre 5-6440 








Sport Shoe Display 


SaLt LAKE City, UTaH—Sport shoes 
are being featured in an unusual way 
at Auerbach’s, Broadway and State 
Streets. Four panels have been erected 
around the square column support in 
the department. At the top appear the 
words “Auerbach’s Slipper Salon” and 
“Sportwear.” The background depicts 
a gay beach scene. Shelves protrude 
from the panels, on each of which are 
featured individual sport shoes. 

Beneath this display are regular 
height glass display. cases where sport 
shoes and accessories are featured. 
Cases are lined with a turquoise blue 
corrugated cardboard matching the 
blue of the skies in the artist’s beach 
scenes, 


Comet Co. Incorporates 


UNION City, N. J—The Comet Com- 
pany, retail shoes, 400 Thirty-eighth 
Street, Union City, has filed articles 
of incorporation papers in the County 
Clerk’s office. It is empowered to issue 
200 shares without par value. In- 





corporators, all of North Bergen, are 
Elizabeth Turnamian, Agnes Evans, 
and Josephine Mario. 


Three Sandal Leaders 


WESTWOOD, VILLAGE, CALIF.—Lead- 
ing among sandals at the Westwood 
Hills Boot Shop are three numbers 
designed especially by R. C. Hayes, 
senior partner in the company. 

A plain linen leads for sports wear. 
Its unique feature is tailored leather 
lace connecting the broad T-strap with 
the toe strap. It has a turned sole and 
an 8-8 heel. 

For dress purposes are two sandals, 
both in satin with 15-8 heels. Both 
have the same broad straps, but the 
first is plain and the second has a pip- 
ing of braid with a silver thread run- 
ning through it. When the shoe is tinted 


‘| to match a costume the thread of silver 


retains its original colors and stands 
out in neat contrast to the color of the 
field. The demand for this sandal has 
been equally good both by students of 
University of California and other 
Westwood Village residents. 


Money in Foot Correction— 
BE A TECHNOPEDIST 


Our graduates are build Practices of $5000.00 
to $10,000.00 a year in this new and dignified 
profession. Home study course, including equip- 
ment, furnished at low cost. Easy terms. Write 
THE TECHNOPEDIC INSTITUTE 
140 Boylston St. Boston, Mass. 




















WANTED TO PURCHASE 








Buyers of Surplus Stocks 


We will buy surplus or entire stocks of shoes 
from manufacturers, jobbers or retailers. 


QUANTITY NO OBJECT 


KIRSCH - BLACHER CO., Inc. 
106 Duane St. New York 
Phone Worth 2-5377 and 5378 








WE BUY 

Entire or Surplus Wholesale and Retail 
Stocks. Also Branded Shoes such as 
Walk-Over, Florsheim, Enna-Jettick, Vital- 
ity, Arch Preserver, Queen Quality, Bos- 
tonians, Etc. 

IRVIN RUBIN 

“The House of Jobs’’ 
89 Reade St. Cor. Church 
Phone Barclay 7-7887 New York City 








POSTER @ DEUTSCH 
436 Grand St., New York City 


Phone Dry Dock 4-0352 
—BUY FOR CASH— 
entire or surplus stocks of 


SHOES—DEPT. STORES 


Leases assumed Transactions confidential 




















Slipper Factory Enlarges 


PASADENA, CAL.—The Pasadena Slip- 
per Company, Inc. have opened their 
new factory at 335 South Raymond 
Avenue. This move gives them three 
times the former production capacity. 
This, according to the management, 
coupled with the fact that the most 
modern machinery has been installed, 
enables the firm to serve the trade with 
products of superior workmanship and 
design. 























BOOTS AND SHOES 


Athletic Shee Co., Chicago, 
Ault-Shackford Shoe Co., Auburn, Me 


Bates Shee Co., Webster, Mass 
Beacon Shoe Co., Manchester, N. H 
Bett Shoe Co., Phila. 

Brown Shoe 


Cambridge Rubber Co., Cambridge, Mass.. og 
Central Shoe Co., St. Louis, Mo 

Chase, W. S8., Sons, Haverhill, L - 

os. Edwin, & Sons, Inc., E. 


Mas: 
Colt-Cromweil Co., New York City 
Conrad Shoe Co., Brockton, Mass 6 
Connell, J. M., Shoe Co., So. aioe, 


Mass. 
Cuban American Shoe Co., No. Adams, 


Mass. 1 
Curtis, ‘Stephens, Embry Co., Reading, Pa..107 


Dainty Maid Slippers, Inc., Brooklyn, N. Y.. 65 
ai Irving, Co., Portsmouth, O 


wans Son, L. B., Wakefield, Mass 
Execksior Shoe Co., Portsmouth, oO 


Florsheim Shoe Co., Chicago, JIl. 87 
Fortnum & Mason, Inc., New York City.... 
Freeman Shoe Mfg. Co., Beloit, Wis 20 
Friedman, B., Shoe Co., New York City:... 


Gilbert Shoe Co., Thiensville, Wis. 
Golo Slipper Co., New York City 99 
Green Shoe Mfg. Co., Boston, Mass. .Back cover 
Gregory & Read Co., Lynn, Mass 70 


Hanan & Sons, Brooklyn, N. Y 
Hub Shoe Co., Boston, Mass. 


Ideal Baby Shoe Co., Danvers, Mass 


Julian & Kokenge Co., Cincinnati, 
Ohio eevcccccccccces eccces 49-50-51-52 


Keith, Geo. E., Co., Brockton, Mass 
Kirkendall Boot Co., Omaha, Neb. ........ 106 


Levey Bros. Shoe Co., Inc., New York City. 100 
Lion Shoe Co., Inc., New York City 100 


Manfield & Sons, Philadelphia, Pa 1 

Miller, I., & Sons, Long Island City, N. Y. 

Mishawaka — & Woolen Mfg. 
Mishawaka 

Mondl Mfg. — Shioah, Wis. 

Morris, Dr., Shoe Co., New York City 


Nunn, Bush & Weldon Shoe Co., Milwau- 
kee, Wit. .ccceddsweccccvccccceces 2nd cover 


Old Colony Shoe Co., Brockton, Mass. 
= Branch of I. 8S. Co., 


Portage Shoe Mfg. Co., Milwaukee, Wis.. 
Queen Quality Shoe Co., St. Louis, Mo 


Racine Shoe Mfg. Co., Racine, Wis 
—~< Johnson & Rand, fan, St. ene” 


Saks, M. J., Shoe Co., Ney ae City 

Sandler, A., Co., Bosto: 

Shaft-Pierce Shoe Co., Fanibeait: paws 

Stacy-Adams Co., Brockton, be 

Swan Shoe Co., Baltimore, pete a 

Tupper Slipper Corp., Brooklyn, N. Y..... 

Tweedie Footwear Corp., Jefferson Gite, Mo. 22 

sy States atee Co., New York 
a i 
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A BUYING GUIDE TO 


OUI, ADVEIATIVERS 


IN THIY 


IY UE 





LEATHER SECTION 


Allied Kid Co., Boston, Mass 
ee Leather Cos., Wilmin 


Carr Leather Co., Peabody, Mass. 
Colonial Tanning Co., Boston, Mass. 


Eagle-Ottawa Leather Co., Whitehall, ~~. .147 
Evans, John R., & Co., Camden, N. J.. .162-163 
Foerderer, Robert H., Ine., Philadelphia, 
Gallun, A. F., & Sons, Inc., Milwaukee, Wis.127 
Hiteman Leather Co., Inc., West Winfield, 

| i 2 130 


Hubschman, E., & Sons, ag a Pa. .153 
Hunt, Rankin Leather Co., Boston, .157 


King, Charles Co., Johnstown, N. Y. 


Lambskin Association, Boston, Mass. 
<a A. C., Leather Co., 


MeNeely Div. of ” Allled Kid, Phila., Pa.....140 
New Castle Leather Co., New York City.. 
Northwestern Leather Co., Trust, laggy 
BED, ocicincccesssseesevewoadteseevewd 150-151 
Ohio Leather Co., Girard, O. 158-159 
Quaker City Div. of ene Kid, Phila., Pa..139 
Seton Leather S Newark, N. J 
Standard Div. of Allied Kid, Boston, 7. 
Surpass Leather Co., Philadelphia, Pa.. 


Tanners Council of America 136 
= Albert, & Sons Co., Milwaukee, aA 


LEATHER AND OTHER MATERIALS 
Flynn, John, & Sons, Inc., Salem, Mass. 
Goodyear Tire & Rubber Co., Akron, O.. .30-31 
Kistler Leather Co., Boston, Mass 
Lima Cord Sole & Heel Co., Lima ~*~, 


Neumann, R., & Co., Hoboken, N. J 
O’Sullivan Rubber Co., Inc., The 
Panther-Panco Co., Chelsea, Mass. ...... 72-76 
ene Bashers, 
N. 7 


MACHINERY, LASTS, MFRS.’ SUPPLIES, 
DRESSINGS, ETC. 


Brown, B. F., Co., Boston, Mass. 

Compo Shoe Mach. Corp., Boston, Mass. .10-11 
Janvier, Walter, Inc., New York City 

Osmic Chemical Co., Brockton, Mass 

Tuxedo, New York City 

United Last Company, Boston, Mass 


ited hoe Machin Corp., Boston, 
"a. . bod coiddosiepikc . s boom ene dene as 6-12-54 


SHOE ACCESSORIES 


Miller, I., Hosiery, New York City.. . 14 


Scholl Mfg. “ Chicago, Ill. .......-+++- 85 
Selva & Sons, Inc., New York City 
Simplex Shoe Tree Co., Chicago, Ill........116 


STORE EQUIPMENT 
Grand Rapids Store Equipment Co., Grand 
Rapids, Mich. 
Mohawk Carpet Mills, New York City 
Pollinger, M. D., St. Louis, Mo. 


Sevel Corp., Chicago, Ill. ................. 115 
Shoe Form Co., Auburn, N. Y. .......... 11 


MISCELLANEOUS 


American Weekly, New York City 


Hotel Benjamin Franklin, Phila., Pa 
Hotel LaSalle, Chicago, III 

Hotel Lincoln, New York City.. 
Hotel Piccadilly, New York City 


Irvin Rubin, New York City 
Kirsch-Blacher Co., Inc., New York City.. 
Marbridge Bldg., New York City 

Poster & Deutsch, New York City 
Technopedic Institute, The, Boston, Mass... 


Walk Eze, New York City 11 
Willmark Service, Inc., New York City.... 











Planning a Hosiery Department 
[CONTINUED FROM PAGE 84] 

In planning the hosiery department 
shoe merchants should keep in mind 
that most of the shoe stores that have 
achieved an outstanding success in mer 
chandising hosiery have accomplished 
these results by suggestive selling. The 
department should be so located and 
organized that it will be easy for th« 
salesman on the floor to call the cus- 
tomer’s attention to hosiery when the 
shoe sale has been completed, and to 
do so in such a way that her attention 
can be quickly transferred from hosier) 
to stockings. In many stores it is cus- 
tomary for the shoe salesman to accom 
panying the customer to the hosiery de- 
partment and thus give the salesperson 
there an opportunity to interest her. 
Sometimes the shoe salesman brings 
several pairs of hosiery of the correc 
shade to the customer, as soon as she 
has selected her shoes. A more recent 
idea adopted by some stores is to have 
the salesman carry a small case con. 
taining several pairs of stockings in dif- 
ferent shades, so that they can be show: 
to the customer without any loss of 
time and while she is most receptive tv 
the idea of buying. 

Facilities for stock keeping are like 
wise of the greatest importance, an 
here again the display factor is impor 
tant. For this reason most stores hav: 
adopted glass covered cabinets, wher: 
the colors are always on view, both t: 
customer and salesperson, thus avoid 
ing any loss of time finding the shad 
or style required. 
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1934 


AUTUMN 


inspires this interest- 
ing use of grain and 
texture, expressed in 
NORWEGIAN CALF, 
as the keynote of 


the design. 


Versatility in materials 
is a source of greater freedom for 
the designer .. . Lately featured 
in ventilated feather-weight styles, 
Gallun’s Norwegian Calf now 
presents itself as the tannage 
of permanent pliability, for com- 
fort in stouter footwear. Neither 
shape nor surface suffers in the 
new season's harsher weather. 


GALLUN LEATHERS 


A. F. GALLUN & SONS CORPORATION 
MILWAUKEE, WISCONSIN 


ALWAYS STANDARDS OF EXCELLENCE 
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FROM NOW ON...AND RIGHT 7 


your best and safest source of profits will] ,, 


An upturn in business is coming with the LEVOR season ( 
_. the happy Summer weather days of white kid shoe 
volume. Every woman and girl is counting on wearing at [ 


least one pair of white kid shoes this Summer; many will buy 


V 
several pairs, in low and high heels and of varying patterns. y 
Nothing else of substantial value to your business prestige p 
and profits is in the picture of selling, from now on. No ; 
other year gave you such definite assurance of re-order 
safety for white kid shoes as you will have in a few weeks, , 


when the advance demand begins. 


Chart your business and plan your promotions so as to yield 
at least 30°/0 more volume in the sale of white kid shoes 


than in 1933. 


-LEVOR 


TANNERS ova =a S57 YEARS 

















Tl] THRU TO THE VERY END OF SUMMER 
ill be WHITE LEVOR washable KID SHOES 


One basic procedure is to concentrate your purchases on the 


finest white kid produced .. . “ THE WHITEST WHITES” |. 


Levors washable, permanently brilliant white kid. Feature the 


whiteness, the silkiness and the washability of this superior 





white kid ... set your offerings apart from competitors. 


Prepare yourself now for your full share of the many millions 





of white kid shoes that will be sold in the next few months 
and remember that you can sell many more runs than 


what you originally order. 


THERE'S SOMETHING NEW IN WHITE KID AND VERY 
INTERESTING. IF YOU ATTEND THE LEATHER 
SHOW BE SURE TO VISIT BOOTH 41. 






i CO. INC. 


SLOVERS VILLE... . : 


PROMENADE 
A Line of Colors 


In keeping with the Tex- 
tile Color Card, Hiteman 
Leather Company fea- 
tures for quality men's 
shoes a complete range 
of colors that will win for 
Hiteman an even greater 
acceptance for our 
leathers than ever before 
—specified by leading re- 
tailers and manufacturers, 
you also will be wise to 


choose Hiteman Prome- 
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ke Quality Calf Leather 


For Men’s Shoes and Slippers 


Specify “Apex Calf” 


Registered Trade Mark 


SLIPPER CALF 

In High Colors 
Featured by the country's 
leading manufacturers of 
men's slippers, Hiteman 
Slipper Calf in high colors 
is gaining new friends 
each slipper season. De- 
manded by manufactur- 
ers of the finest slippers 
everywhere, you cannot 
be wrong if you also spec- 


ify Hiteman Slipper Calf. 


EBON-APEX 
A Real Black 


Hiteman Leather Com. 
pany is proud of the qual. 
ity, deep lustre, mellow 
feeling and tight break of 
their Ebon-Apex Calf. Re- 
tailers and manufacturers 
who know calf leathers 
have been specifying 


Hiteman's Ebon-Apex 


Calf since its introduction | 


two years ago. Write for 


samples if you are unable 
to attend— 


oe 


= 


that 

style 
as a 

easy 

is m 
the ne 
a har 
and | 
me g 
turer: 
Calf | 
that s 








nade Calf. j $ 


Also be sure to see BRAEBURN, the 
new distinctively grained Fall Calfskin 


On Display at 


Booth No. 3 


Official Opening of American Leathers 


HOTEL ASTOR—NEW YORK 
APRIL 16, 17 


HITEMAN LEATHER COMPANY, INC 


WEST WINFIELD NEW YORK 


W. H. Melntosh H. B. Altenderfer 
2 Park Avenue, New York, N. Y. 331 Arch St., Philadelphia, Pa. 


Merchant Loveys Leather Co. Al. W. Meier Company 
48 South St., Boston, Mass. 1602 Locust St., St. Louis, Mo. 


Wm. B. Heald & Co. 
1191 Merchandise Mart, Chicago, Ill. 





BOOT AND SHOE RECORDER, April 7, 1934 


Uf found aA shia 


that suits me to a “T”’, mighty smart in 
style; fits like a glove, feels as comfortable 
as a soft slipper, pleasing to the eye and 
easy on my pocketbook. I found that it 
is made of the best of the better leathers, 
the new ‘““YORKRAIN” Calf by Trostel. It has 
ahandsome fine grain... . a nice soft finish 
and I like it both in Tan and Black. Let 
me give a tip to all men’s shoe manufac- 
turers... check into the new ‘““YORKRAIN”’ 
Calf by Trostel, and you'll sell many shoes 


that suit to a ““T’’ to men like me.” 


al / by painful ex erlence 


both to my feet and purse that cheap leathers make cheap 


shoes. I learned that shoe value is quite largely determined 
by /eather quality so leather has become quite an impor- 
tant thing in my life. More and more, I hear about the 
luxurious ‘“TROSTAN” Calf, tanned by Trostel. It strikes 
me as being the nicest looking, finest feeling leather I have 
seen in quality shoes in a long time . . . so I think I'll buy 
quality shoes, from now on, fashioned in “Trostan”’ if pos- 
sible, and I believe many, many thousands of women will 


feel as I do about quality shoes.” 


THE FINEST Calf LEATHERS BY 


SEE THE NEW 
“Yorkeain and Jrostan’ Leathers MILWAUKEE 


Hotel Astor—New York SINCE 1854 


April 16 and 17—Booth 51 
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An exceptional street strap 
pattern which will certainly 
be made of Colored Princess 
Calf. Designed by United 
Studios. 

















The authentic colors and fine 
surface of Colored Princess 
Calf will make this stepin 
very attractive. Designed by 
United Studios. 








ON DISPLAY AT 
BOOTH NO. 31 


OFFICIAL OPENING 
AMERICAN LEATHERS 
FOR SPRING 


HOTEL ASTOR 
APRIL 16-17 
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PRINCESS CALF 















A New 


Calf Leather 
precisely 4 At 


for women $ fine footwear 


Pioneers in the production of calf 
leathers suitable for the finest of 
women’s footwear, American Hide 
and Leather Company announce 
another great advance in this field. 
Colored PRINCESS CALF is spe- 
cifically tanned for women’s shoes of 
the better grades. It is available in 
light weights only—small skins— 


and has a fine, tight grain and 
smooth finish. 

This new leather is being welcomed 
by the makers of women’s fine shoes 
as precisely suited to their needs. 
Colored Princess calf is available in 
all the authentic colors. To fully 
appreciate its superior looks and 
quality it must be seen in the shoe. 


peor es ae 





“a 


















AMERICAN 


HIDE and LEATHER 
COMPANY 
BOSTON 
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Official Colors for Fall and Winter 
Textile Color Card Tested 


Six high fashion and five classic 
staple colors for women’s shoes. 


By MARGARET HAYDEN Three new shades of brown for 
RORKE, Managing Director \ men 
Textile Color Card Associa- 

tion of America 


termined the selection of six high-fashion and 

five classic staple colors for women’s shoes. 
These represent the official shades adopted by the joint 
committee of tanners, shoe manufacturers and retailers 
working in cooperation with the color organization. 

In interpreting the new colors, in the light of fashion 
and merchandising facts underlying the choice of each 
shade, we introduce these important newcomers in the 
high-fashion group—MARRONA, FRENCH MAHOG. 
ANY, INDIAN COPPER and TAILLEUR GREEN. 

MARRONA is a highly significant version of chest- 
nut brown—hence the coinage of the name from the 
French word, marron, meaning chestnut. It harmonized 
perfectly with new browns of similar tendency in Fall 
costumes and keys with other colors as well, including 
greens. This shade is lighter than Indies Brown and 
reflects the Fall feeling for browns of higher value. 

FRENCH MAHOGANY is a rich deep shade, suit- 
able for the tailored as well as more formal type of 
shoe. It provides the perfect complement to reddish 


| DVANCE trends in the Fall color picture have de- 


ee 


om 
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May Have International Acceptance 


Then Verified by Trade Committees 


tones of brown in Fall costumes and will also be smartly 
worn with wine reds. 

INDIAN COPPER, the light animated version, rep- 
resents the new Fall evolution of the popular rust fam- 
ily in leathers, which includes Swagger Brown, Bour- 
bon and the various Clay tones. It will be extremely 
smart for town or country wear with the swagger tail- 
ored costume in tweeds and English mixtures, navy 
and rust tones. 

GREEN, after an absence of several seasons, again 
takes its place in the rank of Fall shoe colors. The 
high-fashion shade, TAILLEUR GREEN, is of slightly 
bluish cast, in close harmony with the newest tones of 
green in Fall costumes. 

BROWN TAUPE and GUNGREY are two high-style 
shades continued from previous seasons, because they 
blend correctly with certain new color tendencies in 
Fall fashions. BROWN TAUPE, first created as a 
complement to darker greys of the “eel” family, is 
again recommended, as it harmonized with Fall greys 
in textiles, including eucalyptus, which is of slightly 
lighter value than the “eel” type. It also keyed well with 
new greyed browns in Fall costumes. GUNGREY is 
repeated as the proper shade for dark grey leather re- 
quirements, to be used alone or in combination with 
black or lighter grey. It will complement darker cos- 
tume greys and Oxford mixtures. 


Five classic staple colors have been further recom- 
mended for volume promotion, because they key cor- 
rectly with new costume colors for Fall. INDIES 
BROWN is repeated as the dark neutral brown for 
mass volume, as it harmonized with a wide range of 
costume browns for Fall and contrasts as well with 
greens and rusts. BISCAY BROWN, the light neutral 
tone, assumes its position as a volume color, because 
it complements new greyed browns in costumes, as well 
as taupes, dark beiges and soft greens. 

MARINE BLUE is the preferred shade of navy for 
early Fall requirements. FAWN BROWN is repeated 
as a staple shade for general wear and will be used 
especially in combinations. FLINTGREY, the medium 
neutral grey, will be used principally in combination 
with GUNGREY or black. 

The men’s shoe colors, three in number, com- 
prise MEXITAN, a new reddish tone of the Mexican 
and aboriginal persuasion, LONDON BROWN, a new 
medium tone of the English type and BOURBON, re- 
peated from previous seasons because of its continued 
importance as a volume color. 
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The | 
ALLIED < 


COLORS / FALL — 
ned : 
WINTER 1934-35 
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STANDARD &1D 


DIVISION 
ALLIED KID COMPANY 


209 South Street, Boston, Massachusett: 
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LLIED 





Pee Mowe 


seme enna 
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ALGISTEREO 


QUAKER CITY 
DIVISION 


ALLIED KID COMPANY 
519 WEST HUNTINGDON ST. PHILADELPHIA, PA. 
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MCNEELY DIVISION 


ALLIED KID COMPANY 
Huntingdon and Fairhill Sts., Philadelphia, Pa. 
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100 Yold Aiveet, (New York Cy 
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HON. JAMES J. LYONS 
Chairman 
Exhibit Committee 
Tanners’ Council of America 






HE continuing work of the Exhibit Committee is 

one of the outstanding contributions to the Official 
Opening of American Leathers. The display this year 
will be the thirteenth cooperative showing of American 
Leathers and the number of participating companies 
is the largest on record. The arrangements for the 
leather display have been in the hands of the Exhibit 
Committee, consisting of : 


J. J. Lyons, Surpass Leather Company, Chairman 





Geo. H. Mealley, The Ohio Leather Company 






Frank H. Miller, G. Levor & Company., Inc. 

J. T. McCauley, Allied Kid Company 

Louis J. Robertson, Bayer-Robertson Leather Company 
R. J. Mellin, A. C. Lawrence Leather Co. 
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Adams Buckskin Co., Inc. 


Agoos Leather Companies, Inc. 


Allied Kid Company—Standard Division—New Castle 


Division—McNeeley & Quaker City Divisions 
Amalgamated Leather Companies, Inc. 
William Amer Company 
American Hide & Leather Co. 

Armour Leather Company 
Peter Baran & Sons, Inc. 

J. S. Barnet & Sons, Inc. 
Barrett & Company 
Bayer-Robertson Leather Corporation 
Lucius Beebe & Sons, Inc. 

Benz Kid Company 

Burk Brothers 

Colonial Tanning Co. 

Dimond Kid Company, Inc. 

F. C. Donovan, Inc. 

Dungan, Hood & Company, Inc. 
Eagle Ottawa Leather Company 
John R. Evans & Company 
Essex Tanning Company, Inc. 


Robert H. Foerderer, Inc. 





April 7, 


Co-operative and Official Opening 


PARTICIPATING TANNERS 
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of American Leathers for Fall, 1934 


The Forsyth Leather Company 
A. F. Gallun & Sons Corp. 
Goniprow Kid Company, Inc. 
Criess-Pfleger Tanning Company 
tienry Halle Tanning Co. 

L. H. Hamel Leather Co. 

k. Hubschman & Sons, Inc. 
Hiteman Leather Company 
Hunt-Rankin Leather Co. 

C. D. Kepner Leather Company 
‘The Kossbeck Leather Co.. Inc. 
A. C. Lawrence Leather Co. 

G. Levor & Co., Ine. 

Mitchell & Peirson, Inc. 
McNeely & Price Co. 

R. Neumann & Company 
Northwestern Leather Co. Trust 
The Ohio Leather Co. 

Reynolds Tanning Company 
Fred Rueping Leather Company 
Scherer Leather Company 
Samuel Shapiro 

Seton Leather Company 
Surpass Leather Co. 

Thayer Foss Company 

Albert Trostel & Sons Company 
Richard Young Company 


SanaeTT 


SURPASS $ 




















MUBSCHMAN bs 


GEORGE H. MEALLEY 
Chairman 
Color Committee 
Tanners’ Council of America 


O determine the trend of color, in advance of the 

Fall season, is the function of this committee— 
which predicts, plans and promotes the colors of a new 
and better season: 


Benjamin Simons, Allied Kid Company 

F. L. Blatz, Amalgamated Leather Company 

H. C. Came, American Hide & Leather Company 
Carl Ganter, Hunt-Rankin Leather Company 
R. J. Mellin, A. C. Lawrence Leather Company 
R. E. Binger, New Castle Div. Allied Kid 
Harry Tove, G. Lever & Co. 

W. H. Barrett, Barrett & Company 

J. L. Nelson, Secretary 

Miss Rhea Nichols 

Miss Ruth Kerr 

Miss Elizabeth Ambrose 

Miss Hilda Rau 

Miss Pauline Morgan 


Miss Kate Goldstein 
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Amalgamated 
wigan a uew high | 


Kid 


VISIT BOOTH No. 13 OUR COLOR RANGE FOR 


at the Hotel Astor FALL 1934 includes two high 
APRIL 16TH-17TH 


style shades of brown— New 


Mahogany No. 67 and Indian 
Copper No. 193. 


These colors supplement the 
volume colors Monk Brown 
No. 176 (Indies) and Chestnut 
Brown No. 123 (Marrona). 


@eeeeeeoeeeoooeooeoeoeoee eee CCHS HSHOCHOCHSOCHOSHHHHOOSTEHOEOBZOCS 


AMFALGAM Md &d 
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[level in the production o 
{| Leathers 


AMALGAMATED COLORS 
FOR FALL 1934 


White Glazed Kid No. 81 
Satin 

Monk Brown No. 176 (Indies) 
Chestnut Brown No. 123 (Marrona) © 
Neutral Brown No. 75 

Gun Grey No. 526 

Fuchsia No. 265 

Lapis Blue No. 159 (Marine) 
Byrd Blue No. 259 

Eagle Blue No. 359 

Rivierra Blue No. 311 

Grey No. 326 Febeco 

Grey No. 426 Febeco 


HIGH STYLE COLORS 


New Mahogany No. 67 == 
Indian Copper No. 193 color 
Bronze white 


Shamrock Green No.540(Tailleur Green) 


A complete line of 
CHARMOOZ, AMALCO’S and 
CRUSHED KID 





/ed-Leaihers 


M-APANIES, INC., WILMINGTON, DELAWARE 
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Prominent Shoe Retailers Specify 


____—— SETON 


ie PATENT LEATHER 





—as expressed by Mr. J. J. 
Slater in his advertisement 


in the New York Times. 


Seton Leather Co., manu- 


facturers of Patent Sides 


se of 1S 


' ae enure 9 let ac the Ly and Kips, offer for the sea- 


gable sofeness 


y, fle 
sores of \& j. Slater. 


son, Patent Leather admir- 
able for fine footwear. 
Soft, flexible and beautiful, 
it is ideal for the season's 





Reproduction of J. & J. Slater ad. smartest style. 
in the New York Times 


KNOWN AS 
THE SAFEST 


Leather Company 
NEWARK NEW JERSEY 
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Nappy Leathers Selling 


WESTWOOD VILLAGE, CAL.—The West- 
wood Village branch of Desmond’s, | 
large Los Angeles men’s store, is hav- | 
ing good luck with a semi-moccasin | 
type of napped leather shoe for young | 
mel. | 

This shoe is unlined, has plain toe | 
and an extra heavy crepe sole. While | 
white leads it is popular also in tan, | 
brown, and gray. It can be used as a 
gencral purpose sports shoe and is used 
extensively as a sort of glorified tennis | 
and Badminton shoe. The price is | é' 
$3.9. } | ee | ls 

Another number with a very heavy | : COLOR SWATCHES 
cre} sole super-imposed on a leather | e oy ‘ay PR yen el 
sole. built with counter and lining but Ae eS ear : , _ 
wit}; plain toe, is also going over well | 
both with the University of California | 
students and other residents of this | 
university center. The shoe comes in 
buc! only. 























Patent Leather Demand Strong <a g 

Boston, MAss—The Colonial Tan- | N EW M EMBER 
ning Company, widely known as out- 
standing tanners of high-grade black | See eg 
and colored patent leather, report the : ie 2 of the = Ress ae 
month of March as the biggest in their 7 “€@ <~<z. 
history. Net sales of more than a EAGLE 
million and a half feet for the month 
mark them as one of the biggest and "CALF 
most important producers in this field, 


alid give evidence of the importance of = 
patent leather in the present and fu- 


ture style picture. | 
During the recent months there has | [ IN F 

been a persistent demand for top 

grades, light weights and small spreads, | 

resulting in a shortage in these classi- | 


fications with orders well ahead. D I S P L Y 

Pin Tucks Popular l \ 
HoLLywoop, CALir.—Pin tuck kids in 7. : 

blue, white, brown, and black, with | O f f ICcla | O pening 

whites and blues still far in the lead, | 

are still going strong in the women’s 




















shoe department of the big Broadway- | 
Hollywood department store, according | A M E R | C A N L E A T H E ® S 
ment a year ago was the $7.00 line, now | 
of this year more than 35 per cent | 
a New York, April 16-17, 1934 
Miami, fully 65 -per cent of all women’s | 
popularity. Ties, both oxfords and 

Chicago—912-922 W. Wash- 
considered an indication that white THER COMPANY St. Louis—1602 Locust St. 


to Frank N. Baker, manager of the 
department. Gray is out. | 
The best selling line in this depart- | FOR FALL 
it is the $8.75 line, and Mr. Baker re- | 
ports January, February, and March | BOOTH 93 
e HOTEL ASTOR 
above the corresponding months of last | 
year in gross sales. 
Miami, FLA. — White continues to 
lead everything, according to Burdine’ s, LR 
shoes being plain white. White ‘and | 
brown combinations rank second in 
eyelet, lead all other styles, at least 65 
per cent being for this mode. Sandals f Q) ington Bivd. 
continue to be strong sellers. " ; tha San Francisco — 569 How- 
The decided popularity of whites and * IWC a 
white shoe combinations in the South is ener --O85: Avels 28. 
shoes will be very popular everywhere FHALL MiCHtI 6AN New York—2 Park Ave. 
this Summer. Boston—112 Beach St. 
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A FREE LEATHER SERVICE 
for Readers of THE RECORDER 


It provides for every shoe mer- 


chant an opportunity to study the 
new Fall, 1934, Leathers and 


Colors 


we have established this new leather service, 

in co-operation with tanners participating in 
the Fall opening. It enables the merchant to make 
a more intimate study of leathers and colors. Read 
carefully the advertisements of the tanners in the 
RECORDER and select the leathers and colors in 
which you are interested. Note the numbers 
opposite names of tanners on this and following 


page. 
Check the numbers on the coupon ay the opposite 
page and return it to Boot AND SHOE RECORDER at 
once. Swatches and information regarding the new 
Fall colors will be sent to you. Buy your Fall shoes 
with more color certainty and better knowledge of 
leathers. This service is yours for the asking. 


| YOR subscribers of Boot AND SHOE RECORDER 


1.—ADAMS BUCKSKIN COMPANY 
Johnston, New York 


2.—AGOOS LEATHER COS., INC. 


Boston, Mass. 


3.—ALLIED KID COMPANY 
Standard Division, Boston, Mass. 
McNeely & Quaker City Divisions, 
Philadelphia, Pa. 
New Castle Division, New York City 


4.—AMALGAMATED LEATHER COS., INC. 
Wilmington, Del. 


5:—WILLIAM AMER COMPANY 
Philadelphia, Pa. 


6.—AMERICAN HIDE & LEATHER CO. 


Boston, Mass. 


7.—ARMOUR LEATHER COMPANY 


Boston, Mass. 


8.—PETER BARAN & SONS, INC. 


Harrison, N. J. 


9.—J. S. BARNET & SONS, INC. 


Boston, Mass. 
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10.—BARRETT & COMPANY 
Newark, N. J. 
11.—BAYER-ROBERTSON LEATHER 
CORPORATION 
New York City 
12.—LUCIUS BEEBE & SONS, INC. 
Boston, Mass. 
13.—BENZ KID COMPANY 
Lynn, Mass. 
14.—N. BREZNER & COMPANY 
Boston, Mass. 
15.—BURK BROTHERS 
Philadelphia, Pa. 
16.— CARR LEATHER CO. 
Peabody, Mass. 


17.— COLONIAL TANNING COMPANY 


Boston, Mass. 


18.—DIMOND KID COMPANY, INC. 


Boston, Mass. 


19.—F. C. DONOVAN, INC. 
Boston, Mass. 


20.—DUNGAN, HOOD & COMPANY 

Philadelphia, Pa. 
21.—EKAGLE-OTTOWA LEATHER COMPANY 

Whitehall, Mich. 

22. JOHN R. EVANS COMPANY 
Bosion, Mass. 

23.—ESSEX TANNING COMPANY 
Boston, Mass. 

24.--ROBERT H. FOEDERER, INC. 

Frankford, Philadelphia, Pa. 

25.—THE FORSYTH LEATHER CO. 
Wauwatosa, Wis. 

26.—A. F. GALLUN & SONS CORP. 
Milwaukee, Wis. 
27.—_GONIPROW KID COMPANY, INC. 
Lynn, Mass. 
28.—GRIESS-PFLEGER TANNING CO. 
Boston, Mass. 
29.--HENRY HALLE TANNING CO. 
Newark, N. J. 

30.—L. H. HAMEL LEATHER CoO. 
Haverhill, Mass. 
31.—MARCUS A. HEYMAN, INC. 
New York City 


32.—_HITEMAN LEATHER COMPANY 
West Winfield, N. Y. 


33.—E. HUBSCHMAN & SONS, INC. 
Philadelphia, Pa. 


34.—HUNT-RANKIN LEATHER COMPANY 


Boston, Mass. 


35.—I. M. KAPLAN, INC. 


Boston, Mass. 


36.—C. D. KEPNER LEATHER CO. 


Boston, Mass. 


37.—THE KOSSBECK LEATHER CoO., INC. 
New York City 


38.—A. C. LAWRENCE LEATHER CO. 
Peabody, Mass. 


39.—G. LEVOR & COMPANY, INC. 
New York City 


40.—McNEELY & PRICE COMPANY 
Philadelphia, Pa. 


41.—MITCHELL & PEIRSON, INC. 
Philadelphia, Pa. 


42.—R. NEUMANN & COMPANY 
Hoboken, N. J. 
13.—_NORTHWESTERN LEATHER CO. TRUST 
Boston, Mass. 
44.—THE OHIO LEATHER COMPANY 
Girard, Ohio 
45.—REYNOLDS TANNING COMPANY 
Camden, N. J. 


46.—FRED RUEPING LEATHER COMPANY 
Fond Du Lac, Wise. 


47.—SCHERER LEATHER COMPANY 
Milwaukee, Wisc. 


48.—SAMUEL SHAPIRO 
New York City 
49.—SETON LEATHER COMPANY 
Newark, N. J. 


50.—SURPASS LEATHER COMPANY 
Philadelphia, Pa. 


51.— THAYER, FOSS COMPANY 
Boston, Mass. 
52.— ALBERT TROSTEL & SONS CO. 
Milwaukee, Wise. 


53.—RICHARD YOUNG COMPANY 
New York City 


54.—CHARLES KING COMPANY 


Johnstown, N. Y. 
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information on the checked numbers. 


49 — 50 — 51 — 52 — 53 — 54. 


Name (Print) . 
Address 





239 West 39th St., New York 


Leather Service Dept. 


I am interested in the Leathers and colors of the following lines. Please send me swatches and 


l1— 2— 3— 4— 5— 6— 7— 8— I9—10—1]1—12— 13 — 14 — 15 — 16 — 
17 — 18 — 19 — 20 — 21 — 22 — 23 — 24 — 25 — 26 — 27 — 28 — 29 — 30 — 31 — 32 — 
33 — 34 — 35 — 36 — 37 — 38 — 39 — 40 — 41 — 42 — 43 — 44 — 15 — 46 — 47 — 18 — 


(Attach business card or letter-head) 
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NORTHWESTERN LEATHERC 


When writing advertisers please mention Boot and Shoe Recorder 
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--- and so is %=-:34..a4 new. 


1934 


natural .. superior — finish on 


Northwestern ELKO and SOOTAN 
















S-34, a new finish, makes these North- 
western elk tanned leathers outstand- 
ing. It needs no fillers—comes through 
the factory clean and unblemished—re- 
quires little or no dressing. To the 
permanent pliability and long life of 
Northwestern’s Elko and Sootan, the 
S-34 finish adds a permanency of good 
looks never. before attained in leathers 
so suitable for sports and juvenile foot- 


wear. 
(Available in all colors, of course.) 
DON’T FAIL TO SEE ELKO 


AND SOOTAN WITH 
THE NEW 8-34 FINISH 





AT BOOTH 7 






HOTEL ASTOR 






APRIL 16 and 17 





2 


i 


Ke a 
e0 
os “a 


J OMPANY TRUST ¢ BOSTON 


When writing advertisers please mention Buot and Shoe Recorder 
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A Revolutionary j | 


Development} 


In Corrected Elk! 


HIKON is the result of long and exhaustive experiment in the A. C. Lawrence 
laboratories and tanneries. It is the very latest development in corrected elk —a 
scientifically perfected treatment giving an entirely NEW FINISH to outdoor-shoe 
leather. 


HIKON is not only remarkably smooth and even—it has absolutely unique wear- 
resisting qualities. 


SKAN Cuts Manufacturing Costs 


It is priced right; cuts very economically. And HIKON’S tight grain and tight 
finish save you dollars in the treeing room. 


So rugged that it stands up under hard use, yet soft and pliable enough to give 
great comfort, HIKON is the ideal leather for all outdoor shoes. Particularly for 
children’s play and school service. 

HIKON has the appearance of full grain leather. Comes in smart colors- 

Color +1—Black Color 46—Light Smoke 


42—White ‘“ 47—Brown 
“45—Dark Smoke ‘“ 48—Maple 


Don’t fail to see S\KEN at the New York Leather Show 
BOOTH 37. HOTEL ASTOR, APRIL 16 and 17 


A. C. LAWRENCE LEATHER COMPANY 


BOSTON PEABODY NEW YORK COLUMBUS SAINT LOUIS PHILADELPHIA MILWAUKEE GLOVERSVLLE 


When writing advertisers please mention Boot and Shoe Recorder 
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Ry, 
A?” 


years the name Hubschman has stood for 
that rarest of all qualities, superior crafts- 
manship... best exemplified in Hubschman’s 
leading product, TANDRITE CALF—just the 
leather demanded for fashionable feet. Truly 


a masterpiece of the tanner’s art! 


Tandrite Calf... in all the shades decreed 
by fashion, and lustrous black. 


See our leathers at the Official Opening... 
American Leathers by. members of Tanners’ 
Council of America—Booth 42, Hotel Astor, 
April 16th-17th. 


CALE 





E. HUBSCHMAN & SONS, INC. 


eNO) TY 


TANNERS OF FINE CALF LEATHERS 





ee 


When writing advertisers please mention Boot and Shoe Recorder 
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WHAT THE TANNERS WILL SHOW 


THE ADAMS BUCKSKIN CO., 
INC. 


Buckskin—White 
For men’s, women’s and children’s 
shoes. 
Buckskin—Grey and Brown 
For men’s shoes. 


AGOOS LEATHER COS., INC. 


Colored Kid 
Indies Brown, No. 355 
Marine Blue, No. 295 
Flint Grey, No. 280 
Tailleur Green, No. 325 
Suede Kid 
Black 
Indies Brown, No. 240 
Marine Blue, No. 57 
Flint Grey, No. 70 
Gun Grey, No. 69 
New Pastel Colorings 
Suede Calf 
Black 
Indies Brown, No. 80 
Art Calf Leathers (New Fall Grains) 
Dundee Grain 
Stag Grain 
Ibex Grain 
Oxford Grain 
Mayfair Grain 
Calcutta Grain 


ALLIED KID COMPANY 
STANDARD DIVISION 


Glazed Kid 
Chestnut, No. 96 (Marrona) 
Tailleur Green, No. 161 
Indies Brown, No. 32 
Marine Blue, No. 35 
Flint Grey, No. 176 
Leaf Brown, No. 222 (Fawn) 
Spring Taupe, No. 220 

Linings 
Parchment, No. 54 
Fudge Brown, No. 102 
Beige Taupe, No. 103 
Light Pink, No. 109 
Light Blue, No. 110 
Fawn Brown, No. 117 
Water Lily, No. 151 
Pearl Grey, No. 180 
Paris Grey, No. 197 

Suede 
Marrona, No. 925 
Tailleur Green, No. 960 
Marine Blue, No. 936 
Flint Grey, No. 978 
Fawn Brown, No. 922 
French Mahogany, No. 954 
Orange Glow, No. 903 
Bright Blue, No. 938 
Lipstick Red, No. 945 
Jade Green, No. 962 
Kelly Green, No. 965 
Powder Blue, No. 981 
Absinthe, No. 983 








Baby Blue, No. 984 

Dusty Pink, No. 986 
Lemon Yellow, No. 987 
Perinwinkle Blue, No. 988 


Grains 

Rinka 

Indies Brown 

Marrona 

Black 

Flint Grey 

Lipstick Red 

Marine Blue 

White 

Beige 
Tonga 

Marrona 

Marine Blue 

Black 

White 

Beige 

Lipstick Red 

The Standard Kid Division of the 
Allied Kid Company will show-G@lazed 
Kid in staple and Fancy .Colors, 
Suedes and Grain leathers for Fall 
and Winter, 1934. 


McNEELY DIVISION 
Glazed Kid 
Women’s Colors 
Marine Blue, No. 88 
French Mahogany, No. 74 
Marrona, No. 25 
Indies Brown, No. 99 N 


Men’s Colors 


Mexitan, No. 19 

London Brown, No. 28 
Grain Leathers (Products of Modern 

Leathers, Inc.) 

Krinkld Kid 

Black 

Indies, No. 74 

Indian Copper, No. 28 

Marine Blue, No. 88 

Bright Red 

Bright Blue 

Bright Green 

French Mahogany 
Kohinoor Kid 

Black 

Indies, No. 74 

Indian Copper, No. 28 

Marine Blue, No. 68 

Bright Red 

Bright Blue 

Bright Green 

White 

French Mahogany 


Morocco 
Black 
Indies, No. 74 
Indian Copper, No. 28 
Marine Blue, No. 88 
Bright Red 
Bright Blue 





Bright Green 

White 

French Mahogany 
Heather 

Black 

Indies, No. 74 

Indian Copper, No. 28 

White 

The McNeely Division of the Al. 
lied Kid. Co. will show Glazed Kid 
in Brown and Blue, and four grain 
leathers for Fall and Winter, 1934. 


NEW CASTLE DIVISION 

Marrona, No. 162 
French Mahogany, No. 1450 
Tailleur Green, No. 1141 
Gun Grey, No. 76 
Flint Grey, No. 73 
Fawn Brown, No. 97 
Biscay Brown, No. 90 
Indies Brown, No. 172 
Creole, No. 3N 
Marine Blue, No. 1335 
Black 
Satin Mat 

The New Castle Division of the 
Allied Kid Co. will show Glazed Kid 
in Colors and Black for Fall and Win- 
ter, 1934. 


QUAKER CITY DIVISION 

Women’s Colors 

Marrona, No. 24 

Indies Brown, No. 26 
Men’s Colors 

Mexitan, No. 10 

London Brown, No. 20 

Black 
Glazed Kid 

Silkid 

The Quaker City Division of Al- 
lied Kid Co. will show Glazed Kid in 
Black and Brown in men’s and wom- 
en’s weights for Fall and Winter. 


AMALGAMATED LEATHER 

COMPANIES, INC. 

. White Glazed Kid, No. 81 

. White Glazed Clio Kid, No. 81 

Monk Brown, No. 176 

. Colonial Brown, No. 123 

. Neutral Brown, No. 75 

. Bronze, No. 200 

Blue, No. 159 

. Admiralty Blue, No. 259 

. Eagle Blue, No. 359 

. Black Satin Kid 

. Black Glazed Kid 

. Crushed Kid in Black, Brown. 

Blue and White 

13. Crinkled Kid in Black, Brown. 
Blue and White. 

14. Gold and Silver Kid 

New Mahogany Brown, No. 67 

India Copper, No. 193 

Green, No. 540. 


PRNINAHBwWNe 


et 
~~) 
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BOOTH 24 


TANNERS’ COUNCIL 
LEATHER EXHIBIT 
Hotel Astor 


APRIL 
16th-17th 


“Phyllis,”’ one-eyelet tie by The 
Julian & Kokenge Co., Columbus, 
Ohio. Amer's Black Glazed King 
Kid. 16/8 kid covered heel. Trim 
— bands of gray and gun gray 
pearl lustre kid. Combination 
narrow heel, Foot Saver last. 


Black Glazed KING KID is Supreme 


in the Glazed Kid Field/ 


Chrome tanned as it is, by a process developed by many years’ expe- 
rience, Black Glazed King Kid is the kid leather for practically all 
purposes. Its black is a truly vibrant black . . . its texture is soft and 
well nurtured... its finish is lustrous. # Black Glazed King Kid, 
undoubtedly the premier kidskin, is shape-holding, is most com- 
fortable, wears exceedingly well and is offered in the complete 
price range... all factors in making it a decided favorite among the 
leathers available for women’s shoes and in bringing repeat business. 


BLACK SATIN... increasingly popular because of a vibrant beauty, 
subdued lustre and finger-caressing texture. 


MATURED GOATSKIN... having a natural grain that assures the 


best possible combination of style, comfort and durability—for men’s shoes. 
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15. Gold and Silver Paisley Kid 

16. Slipper Stock—all colors 

17. Lining Stock—all colors 

18. Black, Brown and White Char- 
mooz Kid. 

Also 

19. Full line of Pastel shades in Char- 
mooz 

20. Complete line of all Genuine Rep- 
tiles 

The Gold and Silver Paisley Kid 
are dyeable to match any gown or 
material. 


WILLIAM AMER COMPANY 


Black Glazed and Satin Kid 
“King Kid Prints” 
New Fall Shades 


AMERICAN HIDE AND LEATHER 
COMPANY 


Rosebay Willow Calf 
Willow Calf 

Princess Calf 

Colored Princess Calf 
Royal Calf 

White Calf 

Ooze Calf 

Pocketbook Willow Calf 
Empire Sides 
Amerigrain Elk 

Cadet Patent 


ARMOUR LEATHER CO. 


Bokide—Full Grain Elk Kip 
Moose—Corrected Grain Elk Kip 
Ivory—Corrected Grain Dress Shoe 
Kip 

Colored Buck Kip: 

The outstanding leather for men’s 
early Fall shoes and we recommend: 

Light Grey, No. 16 

Dark Grey, No. 24 

Dark Brown, No. 15 

Light Brown, No. 2 (for two tones). 


PETER BARAN & SONS, INC. 


Genuine Alligators 
Popular Fall Shades. 


BARRETT & COMPANY 
Fancy, Novelty and Staple Leathers 


BAYER-ROBERTSON LEATHER 
CORPORATION 


Reptile Leathers 
Alligators 
Snakes 
Lizards 
In various colors, for the produc- 
tion of shoes, bags, belts, as well as 
millinery purposes. 


LUCIUS BEEBE & SONS, INC. 


Corona Patent Leather in black and 
brown. Also smooth and elk sides in 
white, parchment and black. 





BOOT AND 


N. BREZNER & COMPANY 


Novelty Prints in various colors and 
designs featuring: 

Coquette, Iraq, Malabu Pig, Mistral, 
Ile, Kuba, Crushed Pig, Crushed 
Seal, Arctic Seal, Baby Levant, also 
Smooth Calf. 


BURK BROTHERS 


Black Glazed Kid 

Satin Mat Kid 

White Glazed Kid 

Brown Glazed Kid 

Opal Oxide Kid—in many shades 
Colored Lining Stock 


CARR LEATHER CO. 


D Brown No. 80. 
Chestnut Brown No. 85 
Green No. 15 

Blue No. 8 

Grey No. 5 

Grey No. 29 

Black 


COLONIAL TANNING CO. 


Patent Leathers 

Golden Brown, No. 150 

Mascara Brown, No. 99 

Biscay Brown, No. 139 

Flint Grey, No. 134 

Marine Blue, No. 113 

Dark Green, No. 151 

Flaming Red, No. 101 

White, No. 112 

Gun Metal, No. 11 

Several of these colors have been 
held over from last season and are 
still very popular—principally Color 
No. 99 Mascara Brown, No. 113 Ma- 
rine Blue and No. 11 Gun Metal 


F. C. DONOVAN, INC. 


Dov Linings Natural 

Kips and Extremes 
Navanod Kip Linings 

In colors 14, 15, 16, 19, 20, 45 
Sport Elks 

White and colors 
Doval Buck 

White and Cream 

Kips and Extremes 
White smooth sides 
Black smooth sides 
Scotch Grains 

Black and colors 
Natural Riding Boot 

Linings 


DUNGAN, HOOD & CO., INC. 


Glazed Kid in Black, Brown, White. 

Glazed Brazilian Kid in Black, White, 
Blue. 

Satin Brazilian Kid in Black. 
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EAGLE-OTTAWA LEATHER CO. 


Eagle Calf in Colors 
Men’s—Holland Brown 
Tantree 
Bourbon Brown 
Black Eagle 
Alaric Calf 
Men’s and Women’s— 
Holland Brown 
Gaucho 
Biscay 
Bourbon Brown 
Rust 
Indies 
Sport Elk— White, Smoke, Brown, 
Black. 
Patent Leather 
Non-squeak Lining 
Flexible Insoles 


JOHN R. EVANS & CO. 


1. Ruby Black Kid (Bright) 
Rubyex Black Kid (Semi-bright) 
2. Peerless Grained Coat 
The latest grains—White 
Brown 
Blue 
Black 
3. Peerless Shoe Stock 
White 
Blue, No. 121 
Brown, No. 101 
Grey No. 9 
Blue, No. 121 
Brown, No. 101 
Leather of per- 
manent color of 
the richest 
shades. 
4. Peerless Linings 
White 
Parchment No. 26 
Pearl Grey No. 10 
Medium Grey No. 8 
Medium Grey No. 9 
Pastels—Entirely Crome tanned 


ESSEX TANNING CO., INC. 


Print Leathers 
Hindu 
Kongo 


ROBERT H. FOERDERER, INC. 


Vici— Women’s 
Brown No. 216 
Blue No. 507 
Green No. 412 
Grey No. 330 
Black No. 400 
Black No. 404 

Vici Special 
Brown No. 216 
Blue No. 507 
Black No. 400 
Green No. 412 
Grey No. 330 
No. 216 Vici Brown is the outstand- 





ingly important color in the Foerderer 
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“There is hardly anything in this world 
that some man cannot make a little worse 
and sell a little cheaper and the people 
who consider price only are his legiti- 


mate prey.” —RUSKIN 


WS SMILE vaUE 


despite imitations, foreign importations 


and inferior “just as goods” that 


VelLVeTTA SUEDE CALE 


remains the standard suede of the 
world. This suede calf is manufactured 
from the finest grade of calfskins, is 
strictly aniline dyed and non-crocking. 
It is produced for the manufacturers 
of quality footwear by Hunt-Rankin 
Leather Company, Boston. Represen- 
tatives in principal shoe centers of 
United States and all important coun- 


tries of the world. 


FIUNTSRANKIN LEATHER COMPANY 


BOSTON, MASSACHUSETTS 
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ON DISPLAY AT THE OFFICIAL OPENING OF 
AMERICAN LEATHERS 


Hotel cAstor, New York, cApril 16-17 
BOOTH 40 


UA / 


K-526 Indies Brown : K-547 Biscay Brown : K-549 Marrona 
K-557 Fawn Brown : K-546 Marine Blue : K-509 Tailleur Green 
K-554 Gun Grey : K-559Flint Grey : K-529 Brown Taupe 


K-560 Indian Copper : K-562 French Mahogany 


Specially Tanned for Women’s Dainty Footwear 


Several new outstanding designs for fall have been 

added to Ohio’s extensive line of Embossed Crea- 

tions. Made in matching or corresponding shades 
of the list of colors given above. 
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The Two Outstanding Fall Colors, Men’s Styles: 
No. 88 BOURBON No. 60 LONDON BROWN 


“The World’s Finest Colored Calf” leather for men’s fine and 
medium grades. 


“The World’s Finest Black Calf” 
Jack jetta for men’s, Jill Jetta for women’s and 
children’s fine and medium grades. 


The Original and Finest Washable Calf 
COLORS: All recommended fall shades. 


DRESSY SPORT 





Grained Leathers, for men’s, women’s and chil- 
dren’s active and spectator sport footwear. 


W 


FOR FINE QUALITY FOOTWEAR 
Ohio supplies the most comprehensive line of 
Calf Leathers. They are crafted to meet every 


test and every requirement of fine texture, finish 


LEATHER and colors of salable footwear. 
COMPANY 
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Fall line. This shade is exactly right 
color for the coming season. 
Vici—Men’s 

Brown No. 225 

Black 


THE FORSYTH LEATHER CO. 


Patent Leather 
Chrome Retan Sole Leather 


A. F. GALLUN & SONS CORP. 
Various Colors and Black 

Viking 

Cretan 

Norwegian 

Trafalgar 

Eskimo 

French Process Wax Calf 
Lide 

Fancy Grains 

Domino 

Milwaukee 

Mandarin 

Lining Calf 

Baguette 


GRIESS PFLEGER TANNING CO. 
Lozant Russia Sides 

Lozant Elk Sides 

Lozant Retan Sides 

Lozant Patent Sides 

Lozant Sport Elk 

Lozant Calf 

Lozelle Calf 

Lozelle Art Grains 


HENRY HALLE TANNING CO. 
Kid—Brown No. 210, Blue No. 110, 
Red No. 510, Satin Mat Kid, Black 
Glazed, White Kid. 
Krinkilkid — Black, Brown, 
White. 


Also Gold and Silver Kid, and all kinds 
of Reptiles. 


Blue, 


L. H. HAMEL LEATHER CO. 
Kid 

Grey No. 300 

Jade No. 303 

Pink No. 304 

Blue No. 305 

Green No. 306 

Water Lily No. 325 

White No. 350 


Nu Process Lambskins 
Grey No. 100 
Jade No. 103 
Pink No. 104 
Blue No. 105 
Green No. 106 
Water Lily No. 125 
White No. 150 


MARCUS A. HEYMAN, INC. 


Cacutta Lizards 
Black, Brown, Navy, Grey and Green 





BOOT AND 


Bengal Lizards 
Black, Brown, Navy, Grey and Green 
Watersnakes 
Beige, Black, Brown, Navy, Grey 
and Green 
Pythons 
Light Brown 
Java Ring Lizards 
Black and White 
Alli-Gretto Lizards (Alligator Lizards) 
Black, Navy and Brown 
Ermines 
Black, Brown, Navy, Grey and Green 


HITEMAN LEATHER CO. 
Calf 
Black and Colors—the blacks in 
both Gun Metal and Matt and a 
range of colors suitable for men’s 
shoes for Fall 


Braeburn 
This is a heavily boarded grain—in 
two colors and black for Fall shoes 
Also 

A full line of high colors for slippers 
in the different shades of Reds, 
Browns, Blues, Greens, Pansy, 
Rose and Wine 

Two new shades will be included--— 
a medium Mahogany shade and a 
light Mahogany shade for Fall 


E. HUBSCHMAN & SONS, INC. 
Calf—For Men’s, Women’s and Chil- 
dren’s shoes 
All new Fall shades 


HUNT-RANKIN LEATHER CO. 
Velvetta Suede Calf In 
Bucko Calf all 
Tailored Calf Popular 
Glace Russia Calf Fall 
Tailored Bag Calf Colors 


1. M. KAPLAN, INC. 
Scuffed Back, Seal, Crushed Pig, Scuff- 
ed and Novelty Grains 


C. D. KEPNER LEATHER CO. 
Kepner Elk 
Made on Kips and Extremes, Full 
Grain and Corrected 
Print Leathers 
Suitable for all types of footwear, in 
the latest colors and plates 


Sport Shoe Leathers 
Patent Leather 
Blacks and Colors 
Sheepskins 
For both garment and shoe trade 


CHAS. KING COMPANY 
Genuine Buckskin, White and All Col- 
ors. 


KOSSBECK LEATHER CO. 
Genuine Reptiles 
Ermines—Black 
Brown 
Blue 
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Calcutta Liz—Black 
Brown 
Pythons—Black and White 


A. C. LAWRENCE LEATHER CO. 

Calf — Weilda Suede, Moda, Gun 
Metal, Nord Grain. 

Side—Black Diamond Patent Leather, 
Yukon, Elk. 

Sheep—Grain, Barilla, Chevrita. 


Featuring Weilda Suede Calf, Elk and 
Patent Leather 


G. LEVOR & COMPANY 

Levor Washable Kid 

White—for women’s shoes 
Levor Washable Cabretta 

White—for women’s shoes 
Levor Washable Grain Goat 

White—for men’s shoes 
Satin Kid 

Black 


McNEELY & PRICE COMPANY 
20th Century Black Glazed Kid 
Black Suede 

Gray, Parchment and Water Lily 
Lining Leathers 


MITCHELL & PIERSON, INC. 
Glazed Kid (Shoe Stock) 
South American and India types of 
black 
Marine Blue No. 43 and India Brown 
No. 95 
Lining Stock 
Parchment, Fawn, Water Lily (Neu- 
tral), Light Grey and Medium 
Grey 
Slipper Stock 
Green, Red, Brown, and two shades 


of Blue 


R. NEUMANN & COMPANY 


Original and Exotic Leathers, includ- 
ing: 
Genuine Sealskin 
and the new 
Monastery Calf 
Her Majesty Calf 


NORTHWESTERN LEATHER CO. 
TRUST 


Elko 
Deerskin 
Nowesco 
Sootan 
Russide 
Fall Grains 
Lining and Slipper Splits 
S-34 Natural Finish on Elks and 
Sootan 


THE OHIO LEATHER CO. 
(Women’s—Kafforite Colors) 
Indies Brown No. K-526 


Elk Leathers 
New Fall Colors 


Smooth Leather 





Biscay Brown No. K-547 
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IN STEP WITH 
FASHION 
FOR FALL 
FOOTWEAR 


VICI kid 


REG. U.S PAT. OFF 


BROWNS 


BLACKS 
BLUE 


VICI SPECIAL 


THE KID WITH THE PERMANENT POLISH 


Foerderer Fall colours... Browns, Blacks and Blue 

ae . correctly interpreting the demand of fashion 

oath oeoaen for Autumn... are available in both Vici kid and 
the new leather, VICI SPECIAL. 


y ROBERT H. FOERDERER, INC, 
* PHILADELPHIA 


When writing advertisers please mention Boot and Shoe Recorder 


MAOF OMY BY 
ROBTH FOERDERER INC 
PHILADELPHIA 
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He kid 


In black ... or standard colors... you can 
place reliance on shoes fashioned of Evans 
Leathers. Our tanning process makes possi- 
ble a uniformity of color and permanence of 


tone which add value to the shoes you sell. 
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N. BREZNER & CO. 





Featuring 


COQUETTE MISTRAL 


CRUSHED 
SEAL 


MALABU 
PIG 


CRUSHED 
PIG 


IRAQ 


AND 


A COMPLETE LINE OF 
NOVELTY PRINTS FOR 
THE SHOE TRADE 


ALSO 
GUNMETAL and COLORED 
CALF 


Displayed at Hotel Astor 


BOOTH 52 
APRIL 16th and 17th 


and at 


121 BEACH STREET 
BOSTON. MASS. 


REPRESENTATIVES :— 


Edward F. O'Neill & Co., St. Louis, Mo. 
A. T. Karow Co., Milwaukee, Wis. 
Dolliver & Bro., San Francisco, Cal. 
C. E. Becker, Jr., Cincinnati, Ohio. 
Melvin Henkin, Inc., New York City. 





N. BREZNER & CO. 
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Marrona No. K-549 

Fawn Brown No. K-557 

Marine Blue No. K-546 

Tailleur Green No. K-554 

Flintgray No. K-559 

Brown Taupe No. K-529 

Gun Grey No. K-554 
Also several staple shades: 

Gala Brown No. K-539 

Bourbon No. K-550 

Red Clay No. K-560 
(Men’s—Luxor Line) 

London Brown No. 60 

Bourbon No. 88 

These have possibilities of being the 
volume men’s colors for the coming 
season. 

Marona is the new Chestnut Brown 
shade that has been picked for the 


outstanding women’s Fall color. 


FRED RUEPING LEATHER CO. 


Anoka Calf 

Anoka Veals 

Imperial Veals 
Seminole Mellow Calf 
Rue Suede Calf 

Rue Buck Veal Sides 
Kin Kin Veal Sides 
Kin Kin Kip Sides 
No. 800 Sides 

No. 700 Sides 
Hiawatha Sides 
Mohawk Sides 

Grains 

Chippewa Veals 
Kankakee Veal Sides 
Seminole Crushed Calf 
Manitou 

Calumet 

Plated and Sealed Grains for women’s 
and growing girls’ shoes are being re- 
ceived very nicely 


SAMUEL SHAPIRO 


Genuine Pig 

Black and Colors 
Genuine Reptiles 
Hygrade Suedes 


SETON LEATHER COMPANY 


Patent Leather 
Black 

Buck Kips 
White 
Cream 

Elks Kips 


SURPASS LEATHER COMPANY 


Outside Stock 
Black Kid 
Brown Kid 
Blue Kid 
Beige Kid 
Grey Kid 

Lining Colors 
Light Shades 
Dark Shades 
Pastels 

Slipper Stock 
Red 
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Blue 

Green 
Kangaroo 

Black Glazed 


THAYER-FOSS COMPANY 


“Paramount” Patents 

Kips, Extremes and Sides 
Doebuck Kip Sides 

Flesh Finished for Sport shoes in 

various colors 

Polar Buck 

A White Buck Kip Side 
Beaubuck 

A new taanage Cream White 

Buck Kip Sides 

Sport Elk 

White and Colors 
Gunmetal Sides 
Suede Calf 

Black and Brown 

The Polar Buck is the regular Nu- 
buck, but a new White tannage has 
lately been developed which is being 
called “Beaubuck”—on the order of a 
Cream-White all the way through the 
leather, and looks like a genuine Buck. 
skin that has been produced on Kip 
Side Leather. The reception from the 
trade on this new type of leather is 
very pleasing. 


ALBERT TROSTEL & SONS CO. 
Nubian Calf 
Black Calf for men’s, women’s and 
children’s shoes. 
Trostan Calf 
In colors 34, 38, 54, 63, 68, 72, 74. 
The selected shades go for Fall 
Yorkrain Calf 
Black and colors 152, 162, 172. 
Heavy Calf for men’s shoes 
Begotan Calf 
Black and Fall colors for pocket- 
books 
Fancy Embossed Calf 
Showing Black and colors in 
Crushed Pig, Crushed Seal, Ber- 
ing Seal, Cap Seal, Lido, Flora 
and Coral Grains 
Pochette Calf 
In Black, Brown, Blue—for hand- 
bags 


RICHARD YOUNG COMPANY 
RYCO Genuine Kangaroo 
Glazed Black for men’s and women’s 
shoes 
White Thru-Out Buck Finished 
Black Suedes 
RYCO Cowhides 
For Boudoir Slippers in all colors 
Genuine Buck 
White only—for men’s and women’s 
shoes 
RYCO Genuine Kid 
For linings and slippers 
RYCO Lambskin Linings 
For quarter linings and sock linings 
RYCO Skivers 
To match any color for sock linings 
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Anthony Wollar talks about Leather 


on his day of rest 


. Res Sana 
































(A conversation at the Sunday breakfast table of a week- 
end house party, drawn out by Bill Smith, reporter) .. . 
“Talk about leather on my day of rest? Well, sure, if you 
all want me to. 

“What do you salesmen and office workers, for instance, 
know about Romance in Business? In my business I have 
Adventure at my finger tips. 

“I am in the buying department of the Surpass Leather 
Company. It is our job to determine and to buy those 
types of skins that will turn out the best kid. To do this we 
travel on world-wide inspection tours, checking up in coun- 
tries and districts, comparing current offerings of the vari- 
ous types, overseeing the assorting and grading of the raw 
skins in the export ports. 

“I have ridden a weary, swaying camel in Northern Africa. 
I have fought mutinous halfbreeds in the jungles of 
Brazil. I can remember stark mad 
Jose and his machete, that bright after- 
noon in the little almacenero’s in the 
Andes . . . the heavy, sly, pirate 
junk on the Yang-Tse river, after 
dusk and the British forts had dropped 
behind. Once, coming down through the 


and only the timely arrivait of a native regiment saved us. 


“Surpass Kid is soaked through from one side to the 
other with as much Adventure as oil! 


“We in the Buying Department all know it is this mix- 
ture of Business and Adventure that forms the basis on which 
Surpass’s popularity is built. For the quality of the finished 
product begins with our knowledge of and our selection of 
the raw material with which the tannery works. 


“What popularity? ...of course you people who don’t 
know leather and shoes couldn’t be expected . . . listen: 
for the last two and one-half years, and in addition to its 
COLORED kids, its Lining Stocks and its smart exclusive 
finishes like Ribbed Calluna and Crushed Calluna, the 
Surpass Leather Company has tanned more than 25% of the 
Black Glazed Kid produced in this country. 

, * Tanners of Black and Colored Glazed Kid for outside stock 
and linings... now featuring Blue, fashion Browns, Crushed 
Calluna and Eucalyptus Grey for Outside Colors; Linings 

in Pastels and other popular shades. Tanners of Genuine Black 
Glazed Kangaroo. Executive Offices, 9th and Westmoreland Sts., 
Philadelphia. Branches, New York, London (England), Boston, 
Milwaukee, Cincinnati, St. Louis. * 


mara ntuctedtysmennia vie; SURPASS LEATHER COMPANY 
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buckskin 


The finest genuine 


obtainable for shoes. In 


white and all colors. 


season's quality 


Fea- 





tured in the 
Durab \e and 


footwear. 


smart. Let us show you sam- 


ples for your summer line- 


G COMP ANY 


ce and Factory 


CHAS. KIN 


Main Offi 


5672 Miller St-. Johnstown, N. Y. 


The onl 
Tht Hee Stand. Bett 
e lest 
of Time 
Boston, Mass- New York City 3 
C. F. WELDON SAMUEL SHAPIR 
Spruce & Williams Sts. 


98 South St. 
; Chicago. WW. 
J. K. REYNOLDS co. 
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With all indications that white 
shoes will enjoy greater popular- 
ity this coming summer than ever 
before, Vitality stands prepared 
with a completely rounded line of 
smart styles and patterns in stock. 


Produced by the world’s largest 
shoe manufacturers fine quality 
materials and skilled workman- 
ship are carefully safeguarded at 
prices that insure quick turnover. 


And don’t forget! Behind this un- 

usually attractive shoe assortment 

is the prompt and complete In- 

Stock service which has always 
BLANCHE been a famous feature with Vitality 
Health Shoes. For Vitality dealers, 
here is a standout sales opportun- 
ity for summer—take full advan- 
tage of it. 


VITALITY SHOE COMPANY 


Vitality, with aggressive national ad- 
vertising, is telling millions of people 
about the smartness, economy, fit and 
vitality that come with walking in the ST. LOUIS, MO. 

Charmed Circle of Vitality Hea Ith Shoes. Branch of International Shoe Company 


Vi Vt y, 


ES 


WOMEN’S —, CHILDREN’S 

AAAA to EEE AAAto ‘ AtoE Congligs waite 
Sizes 2to 11 Sass 5to SG, Sizes 1to6 Priced according 
$6 and $6.75 and $6 $4 and $4.50 to size $2 to $5 


MC CALL’'S *» PHOTOPLAY » GOOD HOUSEKEEPING 
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In one successful year at Field’s 


DR. LOCKE SHOES 


@ have given new foot health to thousands. of customers 
@ aroused countless inquiries from all over the country 


@ brought in daily testimonials that emphasize their: worth 


IN FACT they have set up a new standard for our shoe business 


In one year we’ve learned a great deal-about the human side 
of selling shoes, thanks to Dr.. Locke’s methods and Dr. Lo¢ke’s 
shoes. Because of the background provided by Dr. Locke’s 
famous clinic, with its daily miracles of cures for foot ills and 
renewed health . . . we get.in close touch with customers inter- 
ested in Dr. Locke shoes. This interest ig widespread Pree 
friends tell friends, letters and inquiries keep flocking in. We 
find that our Dr. Locke shoe customers return for secofid and 
third pairs, proving their worth again and again. Acquaint 
yourself with the corrective features of Dr. Locke shoes that 
give support where most needed, and permit the bones: of the 
feet to assume their normal position. 


MR. H. W. GILHOOLEY of the original M. W. Locke Store 
in Williamsburg, Canada, will be here all: week for 
consultation. 


Take advantage of: this opportunity to consult Mr. Gilhooley 
during his short stay in Chicago. All of the new Dr: Locke 
spring shoes will be on-display. Shoe fitting given by experts. 


Dr. Locke Shoe Section—Fifth Floor, Middle, Wabash 


MARSHALL FIELD 
& COMPANY ¥ 








(Reduced from 6 x 12 inches) 


IMPORTANT 


Beware! Don’t be 
fooled. There is only 
one Dr. M. W. Locke. 
There is only one gen- 
uine M. W. Locke Shoe. 
Substitutes and _ imita- 
tions will never bring 
you the results achieved 
by authorized M. W. 
Locke dealers. 


Manufactured by: 

For Women 

The Julian & Kokenge Co. 
Columbus, 0. 


For Men 


Field and Flint Co. 
Brockton, Mass. 


LOCKWEDGE 
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they have set up a new 
FOR OUR SHOE BUSINESS’’ 


one year ago 


In the next thirty days a limited number of high 7 
Macy's introduced 


grade stores will be given this same opportunity to 
“set up a new standard for their shoe business.” 


DR. LOCKE SHOES 


—the shoes that have caused a 


We will be pleased to present this sensational suc- 
cess for your consideration. Only a few agencies 
are to be offered for the coming fall season and 


these will be closed by May 15th. 


A Partial list of M. W. Locke Shoe Authorized 
Agencies 


ALABAMA 
‘troy—osenberg Bros. 
ABRiZUNA 
‘Tucson—Levy Bros. 
CALsPURNIA 
Los oe ane “Hy May Co. 
Oaklaud—The H. C. Capwell Oo. 
San r rancis. o— The White House 
COLORAVUO 
Leuver—The May Co. 
CONNECTICUT 
Bridgeport—The Howland Dry Goods 
Co. 


Greenwich—Favorite Shoe Store 
ag lade wn-Thomson, Ine. 
New Haven—Louis Rosenfeld 
pIsTiucT. OF COLUMBIA 
Washington—The Hecht Co. 
GEORGIA 
Atlanta—Danison-Pazon Co. 
ILLINOIS 
Chicago—Marshall Field & Co. 
IND: ANA 
Indianapolis—The we ..3 ae Co. 
South Bend—Paul 0. 
MAINE 
Bangor—Enterprise Shoe Co. 
Portland—J. R. Libby Co. 
ARYLAND 
Baltimore—The May Co. 
ASSACHUSETTS 
Boston—I'm. Filene’s Sons Co. 
Boston—T. E. Moseley Co. 
Brockton—Baker Bros. 
Fall River—Cherry & Webb Co. 
Holyoke—Thomas 8. Childs, Ine. 
Lawrence—Cherru & Webb Co. 
ar Deane Cnerte é Co. 


J. Mod Porte 


ufe & Co. 
Grand Rapids—Paul Steketee & Sons 
Kalaazoo—V. & A. Bootery 
eee oe oe Shoe Oo. 
Saginaw—A. hen. 
MISSOMRI 
St. Louis—The Famous-Barr Co. 
NEW JFRSFY 
Atlantic City—M. EF. Blatt Co. 
Newark—J.. Ramherger & Co. 
Passaic—Stencherers, Inc. 
Paterson—Stenchevers, Inc. 
Red Bank—A. 8S. Miller 
Trerto»—Swern & Co. 
NEW YORK 
Alhanv—T. Arthur Cohen 
Amsterdam—Lindeau’s Shoe Stores 
Rinehamton—Parl-r Citu Shoe Co. 
Buffalo—Saftr’s (Dr. Locke) Salon 





of America, Inc. 


Columbus, Ohio 


Corning—J. L. Clark 
klmira—T'he Bootery 
Gloversville—Clarence P. Willard 
Hornell—Don L. Sharp Co. 
ithaca—Dr, Robert F. Price 
Jamestown—Nelson’s Specialty Shop 
Kingston—Maz Greenwald & Son 
Lockport—Wiliams Bros. Co. 
Malone—G@eo. C. Dumani's Shoe Store 
Middletown—Frank A. Monaghun 
City—R. H. Macy & Co., Ine. 
Ogdensburg—A/cDonald Bros. 
Plattsburg—Gordon’s Boot Shep 
Rochester—Park-Brannock Co. 
Saratoga Springs—Moore’s Bootery 
Schenectady—Patton & Hall 
Syracuse—The Park-Brannock Co. 
Utica—Fisher-Wool Shoe Company 
ana B. West Shoe Store 


Canton—Fleischer Shoe Co. 
Cincinnati—The Smith-Kasson Co. 
Cleveland—The Stone Shoe Co. 
Cleveland—Clarence Faflik 
Columbus—The F. & R. Lazarus Co. 
Delaware—L. Bauereis Co. 
Toledo—The Lasalle & Koch Co. 
OREGON 
aereaee @ Frank Co. 
PENNSYL 
Allentown Wetherhold € Metzger 
Kast Liberty—Stoeheners 
Honesdale—Edward Deitzer 
Philadelphia—John Wanamaker 
Philadelphia—sS. Dalsimer & Sons 
Pittsburgh —Kaufman's Dent. Store 
Reading—Wetherhold & Metzger 
Seranton—Seranton Dry Goods Co. 
Untontown—Camphell-Hathaway Co. 
rilkes RBarre—IlWalters Shee Store 
Willlamsnort—John B. Irvin 
RHODE_ ISLAND 
Providence—Chas. T. Heilborn Shoe 


SOUTH CAROLINA 
Charleston—James F. Condon & Sons 


EXAS 

Dallas—A. Harris & Co. ‘ 

Forth Worth—Monnia’s Nent. Store 

Waro—Mldstein-Migel Company 
VERMONT 

Burlington—Lewis & Blanchard Co. 

moe Boot Shop 


WASHIN 


GTO 
Seattle—vV, ~ 8, Ine. 


WISCONS'N 


Green Rav—S~ger-Juleu Co. 
Milwaukee—Ed. Schuster & Co., Inc. 


: | SHOE CORPORATION 


complete revolution in footwear! 


They met with instant success. 

Gratifying, of course, but ‘not 

nearly so satisfying as the repeat 

selling. Our ‘customers have 

stuck by us and by Dr. Locke— 

they have come back for more 

shoes (in many instances, for all 

their shoes). They’ve told their 

families and their friends and their friends’ friends 
about Locke shoes and about Macy’s expert fitters. 
These testimonials—picked at. random—are but 2 
drop in the bucket. But they give you a hint of the 
great comfort experienced by thousands of women 
through the wearing of Locke shoes. 


Pelham—"first shoe that has given me fit and comfort with- 
out excessive weight” 


Roslyn—"‘your Locke shoes are very satisfactory” 


East 81st—"I walked 9-miles one afternoon in. Locke shoes 
with ease, but, having to wear another kind for a few days, 
found I could not walk § blocks without pain” 


West 11th Street—"“havé found them ‘unusually comfort- 
able” 


Brooklyn—"for three ‘years have been trying: various makes 
of corrective shoes to relieve a soreness on the ball of my lefe 
foot—your Locke shoes were my first relief” 


White Plains—"I had spent over a thousand dollars in 3 
years on my are the only decently designed shoes 
I have ever worn” 


Park Avenue—"ankles do not swell and toe Joints are more 
normal” 


Lynbrook—“grand shoes—and such a pleasant surprise to. find 
“blue and beige as well as black and brown” 


Cayuga Springs, N. Y.—"corns and calluses have nearly 
disappeared” 


Paterson, N. J.—"hereafter I wear nothing but Locke shoes— 
your salesmen certainly understand the art of fitting” 


Woodside—"“I'd be desperate if I couldn’t get’ more” 
“York Avenue—"wonderful for a nurse on 12-hour duty” 





MR. GILHOOLEY of the original M. W. 
Locke Store, Williamsburg, Canada, 
will be here all week for consultation! 


-—-MACY'S SECOND FLOOR 








Also M. W. Locke Shoes for 
MEN and CHILDREN 


Reduced from 4 x 21 inches 
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ARE ALWAYS 
wi VALUE IN ANY SHOE 


For they have a “natural beauty” that leads people 
to instinctively select shoes fashioned from them... 
a lasting smartness and richness that builds repeat 
customers. Durable, pliable, mellow, with a perma- 
nence of color that penetrates clear through the skin, 
Evans Leathers are the choice of successful merchants 
and manufacturers everywhere. 

Women demand not only smart styl- 
ing in their footwear, but real value al- 
so. The G. R. Kinney Company, one of 
whose distinctive models is shown here, 
insure their customers the greatest value 


possible by using the rich, “natural 
beauty” of Evans Leathers in their shoes. 


. . the KID with a definite sales influence 


Ruby Kid . . The BLACK 121 .. The BLUE 
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E.T. Wright & Company, 
Rockland, Mass. 


Attention Nr. J. A. Munroe 
Vice-President. 


yn sho 
MARSHALL FIELD & COMPANY W right 
THE STORE FOR MEN February 26, 
without Arch Preserver 


| om | | r , g 
are of 
ears 
STATE. WASHINGTON. RANDOLPH 6 WABASH MARSHALL FIELD _ 
19s 4. ganized and progressive 
shoe department or store 
Jt te not a hard task in replying to your letter of | shoes.” 


r. W: 

HERE’S WHAT os 

en SAYS: “Any well or- f°“ 
cannot today very well be 


Gentlemen: 


We have followed the development of this line from it's 
deginning. Yo know the thought and effort put forth to 
make Arch-Preservers the outestanding line they are to- 
day. It is therefore very gratifying to check the great 
consumer acceptance and repeat power they enjoy with us 
today, Any well organized and progressives shoe department 
or store cannot today very well be without Atoh-Presorver 
shoes. 





All through the last several years when business was on 
the decline and volume hard to hold our records indioated 
Arch=Preservers sales were among the least effected. We 


have alweys felt we were selling more than just » pair of 

shoes when we sold Arch-Preservers. And because of our ate 

titude in merchandising this lino and the satisfactory re- as 

sult obtained by the consumer we are convinced this line 
of shoes has unusual merit. They have always passed the 


quality test exacted by Marshall Field & Company of all its F 

With every good wish for your continued success and trust- 

ing 1954 will be a great Arch<Preserver year, we are, 
YO U S H O U L D oa 
INVES | IGA I E r 


| WRIGHT ARGH PRESERVER 





Cordially yours, 









W.T.Gable, MARSHALL FIELDA: 


are x 
= 














Arch Preservers 


Ahead. 


r. William Pidgeon of Rochester, N. Y., an expert 
bn shoes, with years of experience in the fitting and 
are of the feet, writes us: “In these last few difficult 
ears Wright Arch Preserver Shoes have made us more 
new customers than any other line of men’s shoes. 
Wright Arch Preserver Shoes do create customer en- 

usiasm...an enthusiasm which year after year 
auses men to return for more pairs and also tempts 
men to tell others of their new found foot freedom.” 


You should investigate this line which has led 
all others under the severest tests of depression con- 
ditions. Here is what they offer you. 


A line of shoes proven as to fit and workmanship, by the 
continuous purchases of hundreds of key retailers. 


A scientific patented treadbase proven superior under 
actual wear over the last 15 years. 


A record for repeat sales unexcelled by any other shoe 
made. 


A background of national advertising to millions of men 
over many years’ time. 


An outstanding program for promotion of sales in your 
community. 


An amazing record for producing retail profits even under 
t. Owen Metzger of Wetherhold and Metzger of depressed business conditions. 
entown, Pa., sums up: “Arch Preserver Shoes have 
en almost depression-proof. They remind me now What about it? The coupon below will bring you 
f life insurance. They are an investment which full detail 
ood the test of these hectic times.” ecnues. 





E. T. Wright & Co., Inc., Dept. B R 1 


ee Rockland, Mass. 
F 0) ie j Please send me full details of your Arch Preserver proposition to retailers 


PrTrIrIeritirititititiititiitieeterriitit Te ieee eee 
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PRACTICAL 
and SMART 


The UCO Lockstitch Process 
provides many improvements 


in the art of shoemaking. 


This modern SEWED SHOE 


combines true flexibility, trim 





appearance and foot comfort. 
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Their growing popularity 
is significant 














Lightweight 

insoles and outsoles 
Thin shanks 
Close edges 








UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 


When writing advertisers please mention Boot and Shoe Recorder 








